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A Study of the Relationship among
Tourism Experience, Tourism Image,
Satisfaction and Loyalty-A Case Study
of Gukeng HuaShan

Ching-Cheng Shen” Jo-TsenLiao™ Chun-Yen Chou™

(Date Received: December 8 2004; DateA ccepted: August 8,2005)

[ Abstract] Themain topic of thisdiscussion focuses on the relationships among
tourism experience, tourism image, tourist's satisfaction and loyalty. Based on the
visitors' opinions surveys in Gukeng HuaShan, we found:1. Huashan's tourism
imagesisthat itisan excellent place for night scenery seeing, spending leisuretime
and a good place for dating; however, there were unreasonable consumption and
poor service quality. 2. Among the key factors influencing tourists' experience,
"feeling" and "sense" were the most easily to be recognized by the tourists, while
"thinking", "action" and "relation" were the least. 3. Analyzing the direct and indi-
rect affect relation model upon tourism experience, tourism image, satisfaction and
loyalty, tourism image and satisfaction were the important indirect parametersin-
fluencing the tourism experience and loyalty. Through tourism image and
satisfaction, tourism experience can have a greater influence on loyalty.

[ Keywords ] Experiential marketing, tourism image, satisfaction, loyalty
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