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Abstract

It is the age of the low-investment business. The low entry-point of small-scale
entrepreneurship attracts many people to undertake small-business ventures, causing a
yearly increase in the number of business owners. In the early phases of business, to
most micro-entrepreneurs, social media is an indispensable contemporary tool for
dissemination of product information, replacing the traditional methods of
merchandise sales. However, can the application of social media completely replace
traditional sales channels for marketing of goods in various industries? Pertaining to
this question, a further probe was conducted in this study on using social media for
sales purposes.

This paper begins by adopting the case study method to analyze the situation of
popular social media and trading platforms over recent years. Interviews with
micro-entrepreneurs in three different industries were employed to understand the
case subjects' selection criteria for using social media and trading platforms by
comparing their differences and advantages with traditional sales methods.

From the field interviews, it was concluded that the social media can be used as a
convenient and efficient framework for promoting product information and sales by
small entrepreneurs of different industries, in order to draw the attention of internet
users to their products. But for physical goods, due to the lack of initial popularity,
sales volume through social media has not been not high, due to consumers' tendency
to take a ‘wait and see’ attitude and comparison shop. The risks of returned goods also
increased for Internet sales due to customer dissatisfaction. Therefore, as social media
sales were undertaken, interviews were conducted with three different industry cases
while traditional sales methods were maintained, for the purposes of letting the
consumers have physical contact with the merchandise, in order to assure them of

purchase quality and increase the popularity of products through the word of mouth.

Keywords: Micro-entrepreneurship, social media, case studies
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v i 24

2.2-8 Twitter £ B A1 RPFINV AR AR

BERHGR ; Twitter B A HE
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F=W XFFEME

B2B EEXPAEEK , B C2C NEAREAERBESHAHN , SEART
BBERRKNER, KSHERM , RERBREYEBNEDRmE, REA%E, &6
C2CHEERN , B SHEAXEREXENNEE —EBRECHXETFA A
EBRERERHEZT , HERRARBEABRTTUEBRE =N RBEEREHTF ,
RENPBEINRBEBEREFEEANNEZERRRE RTRXEZTANRZLER
RE , HiRHE C2CHREEEEXNITA LBRANEN M.

#Ei@ comScore MMX BiR T ABMEEAREY BRESEEFTEHHERUENTE
EH, BE20I6F 18, 5B BULEB PCARERBEAABHEE+—B2E
B, BERL 82.2%, BIEMANEAKRE K BRFHEXES "FTE-HEL i

=8 138 78 , JIEERBPERERNE=5,

1 | feeos 987 |18 . pEzime 16.0
2 | M@ 98.0 | *tA31EEE - ¥ AHBIL 14.4
3 | @RmREE 98.0 | BE-E 13.8
4 | AD#BEIE 98.0 | {xiEEENE 13.4
5 | me . mEzmEe 943 | pReeE 12.9
6 | FIEERLE 912 | =& 10.8
7 | @EmE 89.7 | (4B 9.7
8 | MRIEMIE 87.7 | AC#BILE 9.1
9 | ¥EcfEEE - KRB 85.0 | BAGET - 8R1F 8.9
10 | HFEEN - GEHHE 82.8 | BHEEHIE 8.8
1 | =Es 822 | MR - BTEM 8.6
12 | TERES L ERE 716 | IBBHELER- DERS 8.5

B 23-1 AERBLERNERER
BRTR . KERETH
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BEHEEXNRRT , FhHA 2534 BRBEARAR ; RSB A O LLAIE
LLEB | 35-4M4 mABEREERREBREESHENE , YEMRSHAERE.

BEEEREFRENT
100%
80%
m55+
o0% ®45-54
40% - 246% —— ™35-44

- 25-34
: m " 15-24
0% | ) U /0 ] 6-1 4

232 FEEREREFHE S M

BEERZFREEREY

B5-14 15-24 7 25-34 ®35-44 W45-54 W55+

3570

EEE 106

258

FhEE 108

0 100

233 BEEREFHEEABE
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ETERBYMITEE R ( Mobile Commerce ) BVEBBTENT , TBITHN T EHE

THEEmRERE MEEBEEFH. AREBECATHRENERARE , CEBRA

miTSHEMEEENEE BN , MENERWREEENAE "0H, EERKER

"EL ., B&FE—1ME C2C ( Customers to Customers ) BI1TEEEFK,

MEFEH C2CHTHLAZEUT Z1HER, 5 5 A Idea ) AZ( Content )

B & ( Interaction )

1.

B (Idea ), MABCHEE IR, iILE TINSZEEREHEECHEL
AiEe, EMFIERENBH. EEmMIETEY  BSNEETHERMEASE
H, RAAE BERNERARETHRIEEEENGTO , A5 AMRRZ.
KA (Content ), FMEAMMERRIMTT , UEHN AR  BENWAER , F8e
HRUINEREE CBEEERE,
() NEEEEEENEN BRHEBEREEN "1h,, THAZRHEME ,
EHEESEBINERTIRELTEA IREARARERHEEERI.
2) BEBENRR . TEN BRI ATEANKRRAN, IERREENZERE
ARREEIERSE ; RFTECEHERNEE , FREXTRLEES,
THEENEYE BREEPETHIERESELBIUERRNES , Bk
RHERBEENTHEIR AR e TEMELENARBRBLTE,
EE (Interaction ), EBIRRFESHEENOLE  BEREATESR , B SRA
HEENER IRBHEESHE , JRSPEEENER, HEEUERES
MACKEBEEHEMNGERT, SURBENEIB S E , REINEEEHERNE
BE,
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BREARHERHEREINEREBRENMAGSEERNERU S RA

"Yahoo! HEHE, &k 'EXHE., FS0BUTEEBERASREFMERT—H

U, EERERN 38.6%, BIEMMEBHNERAABRERMRR , . "Yahoo! &

BHE, RERE , "BXHE.) EFBSRREEE,

2014 2 |, AEBERHR TS C2CITBREHE App. B REHINKATH

BIEEX "Carousell FEEEIHES 4. #THN13K Garena By "Shopee $RFZHHE ;. KKBOX £

By TKKTOWN RIB/NME L, BEFRIEB "Solda FITHE .. ERATBREMRETH

"PiPiMy $H$HE 1. & E#FAI4 A meepShop By Mbeeding), K& AARLEX "Rakuma %

BE,, I tRC2CHERE,

1.

LTEEEAZM C2CHEMUENE (KBRELRBHES ):

Yahoo ZEEHE , A 2001 F L , B85 EHEFRAARE 4 B HE R AR (L A9 438 1R 25 AR
B ERTERFHFR Bay, BRIRRTEE SEMBZAE 3 EHES" Yahoo!
HE L BRI, R 2015 FHe App , FHERERRTHEMRZ o

T|EXIAE , B PChome B eBay 1A 2006 &5 & K II MM IAERL , LAEBAE
BhiE , AFEMEE, Fin, 8. ¥4, BEIE Yahoo! HEWIIERMAKHE
MIHFER R2016 FHNETHRBERE —F AALKEMK C2CHEFA,
Carousell FEEEHHE , R 2014 F 12 AR — I AIBBA App FEXHEH | B
HENHERE BREATEZE, XEXAFHRAEREE. BEXREHIR
MEFHRZIRE , HUAE Carousell L EEBEHFHBHUBT—EXZBEEY
FREMARER
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Solda FTHE , R 2014 & 12 AR A BN FAIEBFTRE , SOLDA HIFRETET
TRUTHREAT  HABRTUUEBREMRMEENE LLER , ERUALL
EEEEERR

beeding , 1 & E#TEl2 8] meepShop A 2015 & 2 A HMWEm. meepShop HE
FHEKF B R IKME—i§ Parallax Scrolling ( B)E + REBEME\ ) MAEFHK
F¥& , thR2TMNE —FER Drag & Drop BTN EFEEF .

Shopee 882 $HE , HFT I Garena R 2015 FF 10 ARAEBERX LR, XEEH
HIRTIEFIRE. HEERNEREIE  TUERLRTIZE, FRESTHE
MEXMAEYORE , MEFLEUZTENER. UK. LEERNBTESE=
FEANRZAN , REEEE S0, BEERNL , BURMAFYRE
2REASRERBHAENKAR , HETARDR BTT RE KB
A o

PiPiMy 0 E , BRI 2N AIRE MR 2015 & 11 AHEHM App, MTEHBERATE |
REGE LA HBEYRATERE  RUEBTESE=SXTTURITE.
KKTOWN RIBI/NME | 2015 F 12 A |, WEERFARERELUBEABRMIEZE
BRX, —FEamXEAE.

Rakuma #BE  BARLKREBMN 2016 F 3 AEEBFIHLEH App, BERNE—
BB IES, 2008 £AEHRTHBL "B2B2C, FARRERTRINAEE
FHEBHBLE -2l , 204 FREBAHELN CCCTBREERME , =

TEA-FERBERS , BALRAE, XZE8A.
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Nmsao &

ERSRANENR

Yahoo!itif HEAR MBWPL HEE B THAE? YUER WARA ENRH

YAHOO! FEIRE S s A 52 3
b W s ] ol ) ee e
CERRSEBN  (BEAGN ROERE RON RE—T (MEARKSES | SNRNORE
HH RAR NAE ICEM EXES PEN & WM DB

[HEF E+*E @M@ superdry asap B/MT coach IBFMR KEFH NEAK gshock BRMAEY msiBE ABFR MWAR %

W 2R

O RRRER TS

Qe | Elesss

BRME -

e © MU= FFOLRE —*%3
BRAR  oee YahooR A SuIEToNne ga}k_ftll A
e O MRS RRELR | AN 1% ]
| KRB IRLE Su{’;ﬁﬁ Sy O M ETERTR

ZEMBRLR 4 © (HOERENTESE
£l RERRATK SESCRINS. © B RISRETN

BTSN ~ ; » 4 s 2

::::i:“ FUNRSARARETA BRI R AN NN RSB W | ﬁ ;§2§;£;~

wsa-venns  Welcameliirnx il OREHRE . P

A YRS = s

AR KT W

2.3-4 BMBFRIELER Yahoo! FEHERET

Bl A RE - Yahoo!FEEINE B4
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B=E WMRFE

F—8 WRAGENRE

ESMMRL, 758 "Bty B TENE, WE , RERARAFERRETRNHE
B, tFEETENMRER,

AHRHBENER T HEXERG RTERUARRBER="BEXREH A UEHR
FRANBESTHELIX, REBHHERETERREZE MEAXNRAMERLL
B MRURUAR E-CREIZBELIBNEM  EHBMATHEBERNREREE
THRI S ERTSARAE R | R AR TERMIUE L #ITH R, U¥EER

MEK, RERUARSHEBERE  UTHEEENEE,

—, ERWRENER

HREARAEMRGcESEZEEFADE I NFE (1995 ) B8, BARHR,
R—EMEMRNG L CREAKRGHEKREERARIIRANRE , RE-RE
PR, EMXLERE % SHNRERKER 22T, ERRH RS EERETHR.
RN EM TR —EA, —RE., —H#E. —EE. —«HE —FEtER—ER

5% ERMFEAMEANENSFFANRESECE, BERENHA[, ABREBE,

=, ERTRENRE
BRARAUBIBRETENZE, ME—PER, REH (1992) B : BRT3
MAZHEBESENGRS  cRHEBENRRL , SRFRBENTITHR, CrERNSE

1 EEEEREEHARE (Library and Information Science , A LIS ), Hei 5 ABEE=Z
FNERRIE—EF , TR —EFREHENEM,

S

}JIII
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BEHEHLARY , TR,

B —ExHERO[EE , ETEEER,

FARERMRENESR , BEXHTTRNSE2EHERMENERLR 3-1

&31-1 JBEHERMARNESR
2% &
SR LEABMETZ. FHAESENRE  FEHREENHBE
Van Horn (1973)
B | R B ERRGTIIES,
ERMRLIAERRTEBRES , TRNERMRALZEHA
Buckley (1976)

Harrison (1988), Kling &
Iacono (1984)

Olson (1983), Boynton &
Zmud (1984)

Vogel & Wetherbe

(1984)

Yin (1985)

Benbasat, Goldstein &

Mead (1987)

BRI RRETE , H TS ERMIRBARRTRER.

AERE AR HREIERE ; RESRRE. BREG
iz (E—ER )

HAERZEEBSRE  REEHRE BRERFTHER
B )

HE-ABNEE , REERRFTZEG,

BERMRR —EEETR,
EEREFERRFARENNRR,
HRERBRRCHHRARETBREE
ERAZEERNR,

EERREFER —ERAR.
HERAZEERKES AR —ERNZEER (A, FRIE
) WEAERE .

> EMRNRNERENARETEREE.

> REBERZEHRE,

V V V V V V

BRRIF : shtaEE (2015)

BRMREVEAIERTSERRES T , UARERNBEENZHR, ERRR

FRNA  XHREBRLEK,. SFHREE EREE 2HER HEER

(%@ )

%, Yin(1994,2001) RBEHABTERERFEZERIEUMABE
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=312 RETEFBBEREZ BRI

R me e
> B, EERE, > AR B,
> EBAM  BHERWRFAL > BRETEE SELRS.
- iR, > MEWRE , RESESD (F
Y, SSHENEBURES | A0 ) RE.
B4R, > EANER  TEESHEEY
> GEED. iR,
> [3 B9 AR o > [E =845 AR o
- [& 344 &R 55 Fir ﬂﬁ: B4 Pt
R RE L, > REABLETHTSES.
> =] E\ \::F: \% 9 °
EREN SRR ERTRgy | e MRS
o > EENTRE.
b ° > REEEBMELT ERM,
R | BT HE R RN - e
;* = T msims  SHERRUHTRE
ot MEMHER,
> SRR,
ER  SSEBNEE, > SEE  BRIEEEEEE.
EECT MEEE SeEARANE | > REER  RASHERES
B, o TREEERTRRE.
> RA, BREELEBEECE,
BI85 PRk
BEER ﬂ#k@;;;ﬁﬂﬁmﬁ“ﬂ RS
TR TR B T mRREREEAERES.
e
apag |- HYSREARAGER. |- @A
ST > UEMNRESRANER, | > TIEH.
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=. JESBBME L ( Nonparticipant Observation )

TIESER#METE | ( Nonparticipant Observation ) T EMBH R EFZTEBIBZE A
WHRRENBEEDSE  MREESABRBEENEFTER N, REBEIBAA
(outsider ) WAEERIE , RYBRERKRJTANER. FSHEHEXINERRER
ERGERARRE —EEH, TETUAREREHPRHRETEREFRNEE
AREERREREECHLRAS, ISHRBEEZLUEECHNREY  STENRYE
(—) AREMBEENEE , BEFZARREHRY , MFAREE , FIUEE

BRARERAEACHER , REER S LI RRES L EETNTE,
(=) ARBEREBISHBELINAR , IUMRERBHARAR , #ITHL
BURARY T &,
(=) HRAMRERMFSERNNRR , FIAESEBREAEZ R — LEE SRR
MR, SRELETBRRIRENERISBH.
FRRATRARBRETERTHERS, ABELHERELEBEEEHCER
BEFSHEHEFTEETERMR. UER Fish & Lion FERBIRF RG], EHREH
RETHRAGRITENBRENGE, wHEET  CEEABRTETRSEER.
Fish & Lion FERAIRFRENERAF TREOKY. FHimhE , HEE
FRAEDKIERS  HEERBEY THERME, BRLRER  HEEELEMN TR
FmER, BERERBARNFNBEEERAZER , HBREREBESX , B

ZREBHREEHE,
FFFTERIFSEBEZEZNMRRS  DEEGHNXEERRT , BATERET #

HEEEEERMHFERRE  BEiHHEENERBERRH CBE , EHRER
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AL

m, FEHERR

EMRFAR—EABKRENMETHKRE  FEZERISHERANRRE

( perception of self ), 4 HEZREER ( life and experience ) IR , BEMW LA EFE , ©F

REBUESE. THREBEIHEBABLEEEE( social reality )HIF2%I( Minichiello

etal., 1995 )

FARUARBERESD , TEED BHEBEHHK ( structured interviews ), FEH

I ( focused or semi-structured interviews ) S IFFERENEIF ( unstructured interviews )

AR BEREEA X ( group interview ) ( Williams, 1997 )

+&3.13 FRARER

A

EEMEER ( Continuum model )

v

Y SN FhEE K FEfE BRI R
BREAFHK RARE K RARE#A
Standardized interviews In-depth interviews In-depth interviews
AEABHK AEABHR Fm PR T 5%

Survey interview Survey interview Clinical interviews
R 428 W% RIS PR
Clinical history interviews Group interviews ral or life-history
Interviews

AR/ THIBHEEEEBESD

30

( Minichiello etal., 1995, p.62 )
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AROANER  ERRDRLEBELBE DRI EATERBET BT
REERATREDELERR  HTRBEHEFHTRAAEE , RALHBN
B

$EMRTHH ( Somi-structured Interviews ), XEBYBA(LHHHREI BRK
B EYRBEBHT  ERERABUES | TESBHBHUOBRENRLLY
BE  BRARANDASBE—EORS  ERARHEEARANREL CRET
ERNEM  BRATERENHRM TURBS RO EERE THE,

EEMERER , MRONNSEAEEREDY  ABRBDH EHEHHENE
B BETRORA  BMETLEBERT , BUNBHT N EENANER i
—SRREMEA. EREDIRTSREDUNESRIEDHOEN, THETN
RESBEDHRSEENE, RUSHEERANRNSRE , MR B
BUNEE, B BUEERS TSR
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ZHEER MK 3.1-4 :
x3.1-4 ZHEER

FRER A B
= 331 RARIRRE FATEm
B BEA =N
14 5B Z Z
Fi 33 26
BHTFE 0.6 &£ 54

BUASR | B HuB% | €%, K

Ahk i B aitm. EMRR ST

SR
(F49)

SEL 3 3
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SRR ARM I 3.1-5 :

& 3.1-5 BHRRAM

£ B2 IEE

| #HERERES  UENEMRR , ARES BV EER 2
2. BERIBHMLEHEFFRE ? TBEANERRE ?
3. BEABMLESHRTHELR ?

ERPER

I BERdEHERNEE  HEREEABNERTHELX , BAERE?
2. PHBEAFTRAZOREEEENLEFEE?
3. BBMEBRERCEER A MKERTHAINZEBER RAEE?

4. BSNHHERBNRREETTREEEZER?

ER &z R

I BRHHERRESREZNAEHHIARR ?

2. SHERSNAEER  AWER?
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F_E WRRE

AME2HTBERES

BREE
BREER

THRAREZHHK  URHEEZBAEHRE

M REEWNE 3.2-1 :

ZE R O

B endf

CRTRERERE

Tl
i
ot

ol [

pulig
e

REI DT

AN, NHMSHEENWREREEE  RE R

, ET IR H T 5E

LB~

s

B 3.2-1
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FmE EAxRSE

E—f @EE—:Fish & Lion FRITHE

Fish& Lion B —FERAIR THE , BmRABTUERZRFT2BRHRE , FrIEE

am [ 38 & i B 7 Fish & Lion By FERRIRRET -

>

>

BMEAR:2A

ANEH: RUTFEER—ERBTERNEEUREBESNGE , SEE—E -0
Bl , REERETEHANNEG . FEREHRRAUERAIEE ExXKECK
DIL:E-S W

RETER U8R TR —RAERAEZANFRAIME, Fish & Lion BEFFRAIFE
RAIZERGT , REBSHNERECY  MEMAZNFRARG ORRE ALK
F AR,

4.1-1 Fish & Lion LAEEHSE M FEMRB T ERTER
ERRER : BFAFRATIHEERM
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1. ITHEEEEBR :

FRrEEmBRE H B Fish & Lion W FERAIRET  BEIREBERYBNME
TEREFRMERRRARS. AlfFctk B EFRFTEABREREEE , KK
hET I EAREIIRE , WEAEREF D,

4.1-2 Fish & Lion BF R A FERRIZRE
BRRE : W AFRITHERIREM
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2. ThigRM

MBEFTRE "HMREESRNAEER,) B, 203 F 8 AR, #RERwHS
WRT , A TS (35 )y S 39.96%ER. MEABVEE 315 8,79 #i{v , 5 FMHE
WEMT 3.12%, MURFTNHAEEEARERALESS (B ) 251807 4.40 @&

R22EEDH , HEREERBREH.

413 TSRERE
BRRE : BT ATFATHERRM

Fish & Lion BIR4)IRFH , A TRHEERZIRAYRNIME  BERER
mSRE ERTERE, RAETENEH , SRLARE Wl RREEERD,
MEABF—ESREN  TEBRBTRSURETIRES K MERARFTERAIRA
ZRAEREHE FEmERBREREERTSNER  BENERLENS Bt
RENSREMMEIINEEZ —
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3. BEmERME:

BRFARTSEY CRRARESETEED ERRESXEARENBEXE
fign - ARAIBTHR] MEBHTERE  RNSELFELER  UERESHAR
HHETERERREE  RUHEE —EER. ERERDSENFA.

B 4.1-4 REEREmERE
ERRR T AFATHEEIRM

THRRAIETE , B2007 7 AR, AALTXLRRE LT LESEXBEERNAFITEAE
TE, RETHZAZENMRKEE , ARSI MBS RBERAZE R
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BEEXBZRERESRY £EA2Y , RERARAREZHEUFTTRLL

o

B 4.1-5 SREERESEY
ERRER BT AFATEZER

40



4. HERMRBRER

HHRENERES HRFERAREMR, A TRANKEN TR EEG
REHRRER  ERAXRT  RERTRPEEFER , £ 2016 FHIEXKIL Facebook ¥
#EH , HIFEH Facebook B AR , RIEHBmENHEE,

BEAA

“74/\&@:5
(13 B \oiien Chiu Fosti

WA I R TR

R ;
Fish&Lion %*F . ’

lovefishlion

it 7% & 5 38 MART-Shirt ~ Polo¥ »

Hibi 2P MM ..

HR ;?fﬂﬁ?’.m HFim i POLO#-BIFH(MEA... BFATFH RN b FishaL
[T NT$590 NT$690 NT$590 <
s HE >
Fish&Lion
A &3 | 23-9 : -
TR FFMPOLOY LA » FibAR Feth TR Vs o © | W s
i BAREESEHM ¥ } ‘
S SRS « RDARIE M TR K~ _ -
(T3 ———1 —
HHMRZEPL0E S - R i “

RE & & RE &8 & "’ww»

S 0 & V' s 0s %

o8 LB

—
L% m ) L o S
L% B Lo @ S m

e

4.1-6 EF Facebook M BENEEREN
BRRR : ¥ FARF LI THEZE Facebook HER

ot R 2016 & 8 A B KRIEH | Facebook BB IR ERMBEERBERGE
ENRLER, WBFEFH ARG, EBERAEMEEEEMN T EL, Facebook
B SEERRECKEARMEREEUREMERRENIHM Facebook ¥ #4

EEH  RHER—ELHFLX , WEHKEE LABERTSRENEm , A LEH

1 RRIEFAHE ( Central News Agency, CNA ) EFERBINEIREAL , REE 13 FRBEMRIL,
BRI R Adb™. ZEBKE (PRBEALZERH) KL,
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EEAEMEN S AEERER B ERERFEENEM,

Facebook ZEm{THHEEE RPN ( Ryan Ebanks ) &k7R |, iELHEHEN RS
HERMZ Facebook FHEZE NRIFEE , ELIFEME Facebook MMBEERBR LR
EEENER, Rol£tERESEAFEB 6,000 BRIERFERH Facebook M B EHIN

4ok
BEo

Facebook FHEHHE , KR LBBYHN B EREBLALEERBELTRBE.
Fish& Lion REFAFPHERT , BREESXNEEBHHERNEE  RUERRD T
EUHEERBENME, Rt Facebook REEEEINGETMAT TFAE L &, ZH
THEEHEmEEERTUEERETHE,

# Fish&Lion A#FMM
YREF + AT SRR IS T SRR F M - |

m BFREN HFEn

" NT$590

[E 4.1-7 Facebook AEmMEEMA T EiAFA R IhEE

BRFR : BT ARFEITHEZE Facebook MIHER

42



B R Facebook M OREAREEEENEEHMmVNE  BRIMABETER
Bige  MAZEEHERERMEEERBBERME. M Fish & Lion B AIEEHNE
mARGE , EEMARAEUANFRATREE  EHEERLIEREBIERE
HEMBERARR tRYEBBEHMRERZ—. Fish& Lion BAIEWE , AR
FANBEENR L RPANBIEETS , REVERY , RRENEEEBRE
BE#rX UBEENRERERNER B EEEEEEEN S E IR
%o

BREBEEERISKHBEMRATRE  EAEFR TR O EHEHTREAN
BRA, BEABNAESHEREERRPHFAMEHREN , HAREBIEER
Bl (47% ) EEVEWEB LRSS (46% ) BEES (45% ) MEXKIBo , LRES
E S6%NEHEBREERFAFROOEMERNESHRES , BEEANRER
BE(52% ) EIERER (48% ) REBEMBLES (44% ) HitEEEH O
HE, tREENEERN.

SRURFHRIBREmEEHEE , RER B2C ( Business-to-Consumer )
MERER, RTFRCERRBEIAEREE 2SR HEE R LRGN, KRB
BERBLAEARBEREBEMCRY  XEFAETRKERES , B/ EAIX
ERRELR—EERE,

HEERBEETNGE—ERE BEIFBMEECHEE HAkZzEm

THRESR, SRUZERBtER , EOEndlEHBAEXEEERRERZ

" JEREA (NYSE:NLSN ) REREREELT , RREZNENHEEE "BEF. kK "BETAL B
TH, BRBRSHEERENHEERETAMANMNENREMENRER , EERR{EFHER
AR B9 R B R % o0 4 R M Bh el B R R B

2 HEEREL REESF1A11BLH , BENARBHEEHES  REERFEELEERS: R
FAEREEEERE.
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M, EBARPEHRAREMEANER. YAKBEREE TR -BERRRT ,
HEEEPERERTREAMNEH EFLAREMNER  ERTHEEREEEH
THREmRTFE. REBFE K WRTEXFEESFS.

RitEBEEF A RERNBET EHEEE S HENEEERAEEEN ,
—FHtRETHRTRKRFNEEENER, AIXIES TS  ABUSMEEEN
RETHFHZHWM : HEAXRNENRER, FFAXRRBSRLEHERE | AEMLET

FRRESHNER , ATEMBENNTE , EEBEPRMAE R MBI — KK
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5. RBFARER

ERIR#HH EEHNIPETVYAERRE , EEBEANHER Yahoo! FES
HESLE , ARAOPGZE RS HBEETEL Yahoo! TEHEABEMR |
{B Fish & Lion &R 7R , BIXHNHR AR/ —AEE, Fish& Lion F8RUMBMANERER
DRUEEBRESE  MERTHASR , HERUNEAUAXECRBEURERE
BREBHHEETNAMKTHEE , HHREUGE, Fit. 22, 2BHHE
HFHEREAEGHNERHEATERSZ A,

MER Yahoo! FEHE  EXHEREATIZERN K XZEHRBAEE , BFS
EEVHBRERNE MEXHENIBERHUEZRFASED. EHELEEEE
EERBEERTEBE, SINEERRBERLZEERS FREFRTEERERSFEE,

2014 E 2016 RipipHELFFZSUITHRERENHEYE , ABRRHEN —KEZ,

6. /&

RERBEL AR , HRIAKRMER Fish & Lion HEFERNER  BEENEDA
AERNEREEENEE XA ZwRERRENERERET  EBRAIZNH , Em
FHEMAAZBEMNEERNEHEEHAXZEREMNEHEE  HBHERNER
HRFFEmREEETERABRNEES K,
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E-H EE=: Triangle HEHH

“YRERAR-EA D BIRE 2 & Triangle #EHBEHNES.

R B RIS AR | Triangle ¥EHFMRENSRLETHRRhAZEHRATEN
hiE  KBEARGMEERENEALER  URRERNRE  ZHESETEE
7 R R B RS

—MRBEEXER S "HEE,, BETBEM , EEERINERY , BERBTHE
=R, FEENBER. HTEEHEEEEnATOERE  RNEERATERAR
o
> BEBAB 1A
> RIDRE  REBHH  DREABBEARTEAERNEE , BHREESHER

BHRAERREALETES LOZUARKRE , bR EEEEFHET, i

ZRB. AIXE2F  ERBABONER  REEEBURTERERR ,

RHESETERY NW2E3EAERE. BARBESHRESR , KEEE
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