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Abstract

As the temporal transaction model of the pharmaceutical industry consumes too much
marked management cost, it is unable to operate under the more and more competitive domestic
environment. To promote the operating efficiency and reducing operating cost, the
pharmaceutical industry needs to apply the B2B E-Commerce. However, it is a pity that
literatures on the critical factors for the pharmaceutical companies to adopt B2B E-Commerce
are so few that the pharmaceutical companies are timid to gain benefits from the B2B
E-Commerce. This study investigates the critical factors for the pharmaceutical companies in
Taiwan to adopt B2B E-Commerce from transaction cost theory perspective. They are: the
reliability on the fairness of B2B E-Commerce, the customer-oriented management policy, the
quantity of order from the customers, and the uncertainty of trading itself. It aso presents an
argument on the specific features of different pharmaceuticals and trading frequency and
concludes that they might as well be potential factors, but they are in lack of sufficient
supporting evidence.

Key Words. Electronic Commerce, Transaction Costs Theory, Competition Superiority,
Value Nets
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