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ABSTRACT

Due to the rapid development of information technology and the rapid increase of mobile
communication popularity rate to 106%, the mobile communication rate has been reduced along
with these trends. In order to obtain more revenues, the mobile industry has to develop more the
mobile value-added services to their mobile communication services. Therefore, this study aims
to investigate the mediating effects of customer value and customer satisfaction in mobile
value-added services. A total of 207 mobile communication service subscribers responded the
questionnaire. The results indicated that customer perceived value and customer satisfaction
played a crucial mediating role in mobile value-added services. It indicated that service quality
can't direct influence behavior intentions. The foremost thing is the creation of customer
perceived value and increase of customer satisfaction. The results showed that customer
perceived value has the highest value in the total effect analysis. It suggests that the customer
perceived value is relatively important. When consumer perceived mobile value-added services
have the cheerful effect and bring the practicability in the life, it will promotes the customer
perceived value and effectively increases customers’ advantageous behaviors (e.g. willingness to

recommend and intention to repurchase) in the future.

Keyword: Mobile Value-Added Services, Service Quality, Customer Perceived Value, Customer

Satisfaction, Behavior Intention
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