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Abstract

In response to the sustainable development of education programs in
the United Nations, on May 18, 2010 the Legislative Yuan passed the
environmental education legislation, that the government has actively
promoted from 1983, to enhance the universal environmental ethics, and
the integration of environmental education resources, grant funding for
environmental education and workshops legal basis and to solve current
environmental implementation issues.

Environmental Education Act enforced nearly nine years since June 5,
2011. To evaluate from the implementation, even based on the good
intentions of the Act, how does environmental education policy really work?
How is the feasibility and effectiveness of implementation of strategies and
methods taken by the competent authority? Above-mentioned questions are
very worthy of further exploration research.

This study is to take Snavely(1991) public policy marketing model and
marketing mix analysis to explore and understand the Environmental
Education Act implementation strategy and the effectiveness of its current
problems and to make recommendations for improvement period
environmental education thorough implementation to achieve the purpose
of sustainable development.
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