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Abstract

Maslow (1969) mentioned in his need-hierarchy theory that after people
meet the basic needs of health and safety, they will begin to pursue higher levels
of needs, including "the need of beauty". Beauty is no longer a patent for
women, even men have joined the beauty industry. Therefore, the customers’
perception of the product and the satisfaction after the service will be evaluated
through the same evaluation to further enhance the customer's willingness to
consume again.

This study targeted beauty spa customers as analysis object, and to
understand the correlation between perceived value, customer satisfaction and
repurchase intention. This study distributed questionnaire surveys to beauty spa
consumers, a total of 280 surveys were collected and verified using SPSS
statistical software. The collected data was analyzed using statistical methods
such as reliability analysis, validity analysis, factor analysis, descriptive
statistics, independent T-test and analysis of variance, and finally by regression
analysis. The results are shown as follows:

1.Different demographic variables have significant differences in

perceived value.

2.Different demographic variables have significant differences in

customer satisfaction



3.Different demographic variables have significant differences in
repurchase intention

4.Perceived value has a significant impact on customer satisfaction

5.Perceived value has a significant impact on repurchase intention

6.Customer satisfaction has a significant impact on repurchase intention

Keywords: Perceived Value, Customer Satisfaction and Repurchase
Intention
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