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Abstract

The industrial revolution promoted the development of the society and
capitalism, which caused global warming and made pollution more serious. The
environmental problems are still happening with the decrease of wild animals and the
depletion to natural resources. Corporate social responsibility is not only responsible
for stakeholders and consumers, but also for the society and environment. The essence
of profit corporate and the environmental sustainability conflicted with each other at
first. The environmental sustainability has replaced ecological issue at the joint efforts
of international community in recent years since the 21th century. Fast fashion fever
struck whole world, and it became one of the most pollution industries because of the
environmental problem with their supply chain at the same time.

This research takes fast fashion brands in Europe, ZARA and H&M as case
studies. The focus is on the environmental sustainability of corporate social
responsibility from accept the concept of environmental sustainability to practice of
corporate social responsibility when they faced the change in social trends.

According to the result of the research, corporate scandals have been explored
in many surveys because the expand of corporate social responsibility and
environmental sustainability. Corporate have affected by pubic with media hype and
other factors, realized the operational challenges which environmental sustainability is
getting more important of the society, begin to make changes, then take them into
strategic account. The sustainabal conscious rise can be found in fast fashion industries
through corporate annual reports and assessment results from institutions. The efforts

by companies and the changes in the supply chain, make the development of economy



and environmental sustainability cooperate with each other. Corporate also cooperate
with famous brands, institutions, and organizations to influence whole industry when

they improved internal management and strategies.

Keywords: Environmental Sustainability, Corporate Social Responsibility, Fast

Fashion, Business Mode, Sustainable Strategy
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%0 JUCN, UNEP and WWF(1991), Caring for the Earth: A Strategy for Sustainable Living, IUCN, UNEP
and WWE, Gland, Switzerland.
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3 TUCN, UNEP and WWF(1980), WORLD CONSERVATION STRATEGY — Living Resource Conservation
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%Robert Goodland and Herman Daly (1996), Environmental Sustainability: Universal and Non-

Negotiable, Ecological Applications, Wiley on behalf of the Ecological Society of America, 6(4),
1002-1017.

%6 WCED (1987), Report of the World Commission on Environment and Development: Our Common
Future, Retrieved from https://sustainabledevelopment.un.org/milestones/wced.

57 Jacobs, P., Sadler, B., & Canadian Environmental Assessment Research Council. (1990). Sustainable
development and environmental assessment: Perspectives on planning for a common future. Hull,
Quebec: Canadian Environmental Assessment Research Council.
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58 United Nation Digital Library (1972), Report of United Nations Conference on Human Environment,
Stockholm.
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61 United Nations Division for Sustainable Development (1992), AGENDA 21, United Nations Conference on

Environment & Development, Retrieved
https://sustainabledevelopment.un.org/content/documents/Agenda2 1.pdf
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Nations(A/CONF.199/L.4), Retrieved from https://sustainabledevelopment.un.org/milesstones/wssd.
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0 History.com Editors (2020), Clean Air Act becomes law, A+E NETWORKS® HISTORY, Retrieved
from https://www.history.com/this-day-in-history/clean-air-act-becomes-law

1 History.com Editors (2020), Clean Water Act becomes law, A+E NETWORKS® HISTORY, Retrieved
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change/transparency/.
98



Ro R EEOPRT AR FF R EATH T HEM T2 s 2@

B 38 o MO pE g g LA e K B BB AH AT R iR

%’2016§%§¥iﬁvﬁﬁzﬁgj\ﬁv#ﬂ%‘ o e FENRBREAME DR TR
Hj #

B oo & > H&M %A 5{?—1‘H—km}&v&imi—/\ﬂ;’*:‘ﬁ?a@—r,N K Ao

By AR F DB P L A HEEY -k S EAFEERARBRAY S 5 94

4
3

-

K o

p

= :j’ix'E‘_lLb S a1

FOHEM 24 adt 7 R T e R e i PR AK -
AEAKFEERETREFRDE AR 2P ST RAH AL o 51 2019

& CH&M hd s F vt & % 5 v % 3 % : 3127 % % (LEADING THE

-

CHANGE) - ARGV LA (CIRCULAR & RENEWABLE) ~ = T & T %
(FAIR & EQUAL) 17 2 {& % &2 5z 8 (STANDARDS & POLICIES) > F p# 2 38
B 25 ek ‘j‘a"'ﬁjﬁ’o £ % 2015 & B & WA # e 17 38 SDGS a‘%’}% o 247

2019 £d H&M #4 # chk G 24 ¢ s 7 ok 7 w0 80§ E R ke
PF R HEM » B3 473 s e g% - T 9% » - H&M fif#
IR 0 BT 2019 i 2 A3 B 4pfic (Dow Jones Sustainability index ) 74
e XE g EFEF A 0 I AIkH 1§ % e Stand Barth 2019 # &£ ¥ §
FARES LR AR R R I AR > PERFEE LR 2 7
g d H&M fifeF H 3 B8 A g M PRl o ¥ b 2By b 23t
AREEER LI PEE 27 ¢ e Amd E &Y S8 P 4p dic (Fashion
Transparency Index ) 3} L ERE Plazk 250 FEW SM B R EHE Y THLE

246 H&M Group, Sustainability Report 2016. Retrieved from https:/hmgroup.com/wp-
content/uploads/2020/11/HM_group SustainabilityReport 2016 FullReport en.pdf
247 H&M Group, Sustainability Report 2018. Retrieved from https://hmgroup.com/wp-
content/uploads/2020/09/HM_Group SustainabilityReport 2018 -FullReport.pdf
248 H&M Group, Sustainability Report 2019. Retrieved from https://hmgroup.com/wp-
content/uploads/2020/10/HM-Group-Sustainability-Performance-Report-2019.pdf
249 Sustainable Cotton Ranking 2020. Sustainable Cotton Ranking. Retrieved from
https://www.sustainablecottonranking.org/check-the-scores
250 Corporate Knights (2019), Global 100 Most Sustainable Corporations, Brand Ranking, Retrieved
from https://www.rankingthebrands.com/The-Brand-Rankings.aspx?rankingID=107&year=1296.
251 Fashion Transparency Index. Fashion Revolution. Retrieved from
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267\World (2019), Big brands join the New Plastics Economy Global Commitment, WORLD FOOTWEAR.
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