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Research on the correlation between POP advertising, impulsive
shopping characteristics and shopping behavior:

Take PXmart as an example
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Research on the Correlation between POP Adyertising,
Impulsive Traits and Shopping Behavior: Taking PXmart as

an Example

Abstract

This research aims to understand the influence of POP advertising on shopping
behavior, and the correlation between POP advertising, impulsive traits and shopping
behavior. The research case is the POP advertisement of PXmart and its consumers. A
total of 340 questionnaires were collected in this study, and the number of valid
questionnaires was 324.

This study compares six kinds of POP advertisements: "special price"”, "Super
brand month", "Fresh special price", "Buy one get one free", "Anti-increasing zone"
and "Must buy". The impulsive shopping behavior caused by the advertisement of
"special price” was the best (2.51), followed by "buy one get one free" (2.38) and
"super brand month" (2.36), and the worst effect was the "anti-increasing zone"
(1.99).

Secondly, this study established the "impulsive traits" dimension through factor
analysis, which was tested by Cronbach's alpha reliability analysis and found to be .87.
Through Pearson correlation analysis, it was found that impulsive traits and impulsive
shopping behaviors were significantly positively correlated (.285**).

Finally, through multiple regression analysis, it is found that impulsive traits are
causally related to impulsive shopping behavior (.282***), which proves that
impulsive traits have explanatory power to impulsive shopping behaviors. In addition,
after adding demographic variables, it was found that only the age variable interfered
with impulsive shopping behavior (.131%).

This study believes that both POP advertising and impulsive traits have a

significant influence on impulsive shopping behavior. In the future, supermarkets



should create various POP advertisements for different consumer characteristics,

which can increase consumers' impulsive shopping behavior and improve the
performance of supermarket stores.

Keywords: PXmart, POP advertising, correlation analysis, impulsive traits, impulsive
shopping
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