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ABSTRACT

With the rapid increase of Internet usage, shopping online has been one of the
most popular way for consumers. This study focuses on the factors which affect the
Facebook live stream shopping consumers’ satisfactions and purchase intention. The
factors of live streaming shopping which are chosen in this study are: “trust”,
“service quality”, “interactivity”, “attraction of live broadcaster” , “brand image”,
“online word-of-mouth”, ‘“attitude”, and “perceived usefulness”. This study
investigate the correlation between them. A questionnaire survey was conducted to
obtain 150 samples of webcast shopping of Facebook. The results show that: (1) The
trust of Facebook live stream has a significant positive effect on perceived usefulness;
(2) Service quality of Facebook live stream has a significant positive effect on
perceived usefulness; (3) Interactivity of Facebook live stream has a significant
positive effect on perceived usefulness; (4) Perceived usefulness has a significant
positive effect on the attitude of consumers; (5) Attraction of live broadcaster has a
significant positive effect on the attitude of consumers; (6) Brand image has a
significant positive effect on the attitude of consumers; (7) Online word-of-mouth has

a significant positive effect on the attitude of consumers; (8) The attitude of

consumers has a significant positive effect on the satisfaction of consumers; and (9)



The satisfaction of consumers has a significant positive effect on the purchase
intention of consumers. Finally, this study presents conclusions based on the results

for the live stream shopping marketing and consumers for reference.

Keywords: Facebook live stream, perceived usefulness, attitude, purchase intention
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(2006) 5 4p & > BLF @20 S 0T RN LR LR 0 bl 2 A
BERFHEI o SER B O R TR SRt B R R AR
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Wa T
S R H R RIS L Chang and Wang (2008)
ik R B B ITAELE R
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