PSS EE NS EESEF-EY 5 EN
FAL 2
Master Program in Management Sciences

Department of Business Administration

College of Management

Nanhua University

Master Thesis

T~~~

AR ST AL M G EHE L B
2y &
The Effect of Service Quality, Customer Relationship and
Perceived Value on Customer’s Repurchase Intention in

Nails Art Industry

Advisor: Chen-Lin Lee, Ph.D.
Ruey-Der Twu, Ph.D.

P R 111 £ 6 *
June 2022



w O K %
LEETHELA %iiﬂ*"'ﬁéfﬁﬁ%‘cﬁi}i
B4+ 2 WX

KA E - REMGRLTRAH AR ERZI PV ELART
— AT XA
The Effect of Service Quality, Customer Relationship and Perceived
Value on Customer's Repurchase Intention in Nails Art Industry

A I ;if iF %
42 IR H 4T sL A

/f\)
oREH - H%

15§34 jSﬂ,/\/afil
A EAE(AR) %1%1 &

oXaH: PERRE 111 F 06 A 17 B



LRy T

ARCEFTRLATEMPAIHERARTE  RHEW  BAER

RIER_2 5F SRR AR LIER T ZA5 R IPAZRIG XA Z IR -
1~ EEREHT @ _ BH|  FeFH_36 Fo 0 Pt
B Rk EREAR B AR RAEGH & MR8 R )

2 WX R A d ¢ BRI BLAGHMBM TR TR/

Brgerid @ P MFHFHH PR BEAH N IR EHFBRERZIET
D0 A VEE R o R
RARS BHI BCAaRbhEALLELELLATEMNS

MERZIFGEFRHT - FEIHRAKE » BRMAPIALRMFR2ZF
WES BORLERFE a0 L8 KRS S H HR
R i W R e )

BN YE 5/ B ek A

‘{\) ? :/\ /%'
st b “ff\/i%é

YERAB// F § Al¥ A8




%\_\;ﬂ-

- X BROFIGEE > BA oMY AR AL E AR LS
ERF) o AR TR R AP E IS o AP k-

“%Vﬁ%ﬁi%$%°

=7

LS IE) Q#ﬁigw’“&ﬂikﬁmaﬂm@%ﬁ
,’F’TJ[E,.:I_ v TR ~ 4Ep 1 (& o ,uvf‘% %ﬂ—t—] F= - rrvi:,;\ -
%@&@Faﬁjﬂﬁ%\%ﬁﬁ%%ﬁ\&%&ﬁﬁﬂméﬁﬁ%ﬁ

. B

HHAL=ZZAFT AL R RE 4 g ReENT &

Ha A2 gfr 34 | ML JREF 2 g R Re Sk o
A ERA AR ( BV RLIEFT DY E -

L ERMHFEEN DT - X fohp I Bpd f R EP > A8 Y
ARG 0 F A A LY R A ek E R L A GUES 0
BRAL R BCE A A L R o L 1 A R e
1o EA hG WA R R AR IR AR

G BBR DA A B AL b R R TR E

(s-‘»?r

BRI R
EAR LRy PPl
2022 & 6 !

-



EAFPRFREF PR IFEPFRLIL
AVEES SF 210 - BREE-3 1
WM CHFEFHRBET CHEERGEEY EHERIML RS
L

A3 B SRR e I

HYREP G

ERERRLPHREAS T RI- RV FT AT S

R %W%ﬁ#%@ﬁ%@?i?iiﬂmoﬁpfuﬁémé
R BAT Y BT EE-F 5 L F(QVB) 2 & T F B

o RAERFAMIBEORGEEFHE AL L E A FE* SPSS
PRI FHREF LR OB T RE o AR SR A TR PR
BHEIUEHHE 2 B0 N E o B E %450 RS T 2w 42 380

GRE AP R E TR 7L GRS 0 T 9 BFR

= F R X e 5 824% o
pm»%@f’mﬂwﬁﬁ“d?ﬁﬁﬁfﬁ?ﬁ%iﬁﬁL?ﬁ
PECE  RIFSTHAEER Gy 7 A2 0 2 Pk o b
F ORISR AL RAFLTRT T 2 ALY
Moo Bts s WA TH 2 FPF B FHRE AT HF IR A SH 5
WA E LA R KR AL 2E

=8

X
KRGEIRFETREVREET AL AP



PRARK O i B ‘aﬁ;ww SR HACR o da M A P

YRR R E R RRERS RO RAS o T B RS

Fko BRI R A

Er g > T OEEW P JFT

gf?g—' EE ARG E GRS o "fﬁ" P MUPRAR R Y o ] 2
kL

o et g0 § R R AR

\\\?{r
;.\
I
N
NN
Fv1)
L
i
b=
oy
d?o
T h
g
=
W}
>
&
=
v
45
A
)
ey
3

B LA AN



Title of Thesis: The Effect of Service Quality, Customer Relationship and
Perceived Value on Customer’s Repurchase Intention in

Nails Art Industry

Department. Master Program in Management Sciences, Department of

Business Administration, Nanhua University

Graduate Date: June 2022 Degree Conferred: M.B.A.
Name of Student: Li-Jan Tsali Advisor: Chen-Lin Lee, Ph.D.
Ruey-Der Twu, Ph.D.

Abstract

Chasing fashion and campaign has become a regular habit for most
modern people nowadays. The beauty nails industry is one of typical
representatives fashion elements. It is essential that the art of nail beauty be
according to as a whole new idea form of art that combines fashion, aesthetics,
and innovative creations.

The empirical study aims to investigate the effects of different factors
impact on customer’s purchase intention, as the service quality, customer
relationship and perceived value in this study in the beauty nails industry. A
conceptual model is developed by using theory of Perceived Quality-
Perceived Value-Behavior Intention (QVB) to show the relationship between
dependent and independent variables adopted from previously literature. The
research design is a quantitative method and employs SPSS to ensure the
correlation between constructions. Survey questionnaires were distributed to
participants selected using the simple random sampling method. A total of
450 questionnaires were disseminated, among which 380 were recovered. Of
the 380questionnaires, 371 and 9 were valid and invalid, respectively,
yielding a valid response rate of 82.4%. The survey results are as follows: (1)

service quality significantly influence customer’s perceived value and directly



impacts repurchase intention. (2) service quality has positive effect customer
relationship and directly influence repurchase intention. (3) perceived value
identification completely mediates the relationships between service quality
and consumers’ repurchase intention; and (4) product involvement has no
moderator effect on the relationships between perceived value and repurchase
intention. The results provide theoretical and implication for beauty industry
research about that firms need to provide the high quality service to maintain
and increase the number of consumers, additional frequently update related
information and quick respond customer request will increase customer’s
repurchase intention. According to the study results, this research
recommends that encourage consumer participate in various types of services
activities to enhance their overall quality images, gain consumers’ perceived
trust, and allow to better understand the beauty nails business philosophies,
management methods, and future development plans. With the consideration
of service quality, strategies to build relationships with customers and
improve perceived value image, will determine the level of consumer
satisfaction so as to form behavior loyalty.

Keywords: Service Quality, Customer Relationship, Repurchase

Intention, Product Involvement
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13



¢RI A E € i (Functional Value) ~ % # % & (Hedonic

TIELP SR
IR & RN ELE LS XL T RN 2 SR
* f & (Utilitarian Value) £ % % & (Hedonic Value) &% % & &

Value) 1 2 4+ € % & (Social Value) = B & 58 &7 &

% eha @i e (Chiu, Wang, Fang & Huang, 2014; Hwang & Giriffiths,
2017) > & @ i F F PR R B LIRTE > RIF Al g
% @ (Social Value) A RRIREN B Y R B | 7 —"ﬁfrﬁfq—\;ﬁ TIAk €
o AL g R4 TR RS T 5 (Hur et al., 2013; Zhu, So & Hudson,
2017; Wang et al., 2019) -

24 F BRABOTHK

PRLEE TP F0 T - AR &S F R - R AZE - =T
+ e 4 (Ibzan, Balarabe & Jakada, 2016) - Hellier, Geursen, Carr and
Rickard (2003)%>" £ MR AF2 L& AJ 7 ¥ i £ < fdp e e 4l 3 &
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10. %P5 h8 £ en& f3g B 3 ¥ PRGE
R 1138 PR R E B A B kR Pa_rasuram,
it Hu#mfﬂ@@&%%ﬁﬂﬁéﬂﬁawmw% Bkmggf
(4 Mﬁﬂﬁﬁ@@%£H%V§ﬁi, gusuf (2020)
155w SAERARN A LB IR S MR A
R 0
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#%_Reichchheld and Sasser (1990)F" 7 2 3. > = # *% M pg Z ¥ ¥ 5 5%
P v 3 % 25907 8590 5 BE AL 0 RE L B houdE 2 2 MRS B
Seda T LR PET R SHROGEERP ot 3 REL 50 5
vk R defm b ﬂ%"‘ﬁmm”’{a'iimpﬁciﬁP o ¥ E PRI
TR AR A BT A {2 F R R

F] b
BTG i E o B - RRBRDLBAR E 2 A FAREE MY
GAIMER - AT 2ZHEMGELGEIMESL ~FlEH - HhFe

(2017) z 775 » T #-H el B & AL 9T > FHdod 320 % o

i P £ 54
— =2 0 /g = ’

? 1y " R REFEED Mg - FlE
g 2R R AT R G~
L

% 31\#E1”xi"}§.g§ﬁ§} RE % R (2017)

*’E% ;

SR KR A YRR

2R RE

WF .ﬁmfrfu}nmmﬁ%¢§;:,,‘,ﬁ%"j-*ﬁf«?;;z;z»;a MR Uy
J 8 0 R B § AR A B2 Wang, Gu

Wang &Wang, 2019) « 7 3 & &3 B 1417 SRAE L R * oL Eenz
Bio s 29 = BHe Te Z i § & (Functional Values) - 'rﬁl
et % & (Hedonic Values) £24+ ¢ 14 i@ (Social Values) ¥+4v4f % & :&
7 =& (Hur, Kim & Park, 2013; Wang et al., 2019) » j& 4% & |4 erpg gl > s
f2.% & (Utilitarian Values) £7% iv {22 pBLIE 5 5 M > ¥ ?F_'f'i"fﬁ?]'fﬁt
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thip @R § Ee 1 & 3 B X ks (Chiu, Wang, Fang & Huang,
2014; Prebensen & Rosengren, 2016) - ~# % % & £ 7 j’ %" X hgF "f
SR EFFTREEE R G o ST A YRR
°/§ k3 3 % (Grewal, Monroe & Krishnan, 1998) » &7 3 2 Weisstein,

Song, Andersen and Zhu (2017)#7% B 2 =¥ B £ 2 T R-Higezu @ &

AFAL TR 0 KA A0k 33PN F o

5 TR F 4 8 &
LENTE7 BN B JRIAPE » AEE L FE A
X_EFm
2ENFRET AP A EFE AN ETR
T EEs Weisstein,
% 3.%9 ]}fﬁ%ﬁﬁ?i/ﬁ’% ’ _‘k ? 1%,10;'57_\ ;ﬂ?_ Songs
i Andersen,
B ATET R RESAEEAT Zhu (2017)
5.5 7 p S g Bl g
6.7 -1 s EARGT ﬁu”f],p‘_
TR kR AT R
LN B
AERF OTHELD H RGP SR L - At & T

)

RSyl Eg 7 EAFMMEE 75 AF PRI E S8 H IR
ﬁﬁwﬁ%ﬁﬁﬁ’ﬁﬁﬁ%ﬁ%*&?iﬁﬁ&#’ﬁ%%ﬁaﬁﬁ

2.

R FORBTRARNEL > FASLFIRBOREN LT PR FR

)

FEBEDEAT o R LR ERE & “ﬁﬁﬁ:‘i#@j@‘%f BF AR
hoow R AT A € ¢ M | (Khoa, Nguyen & Nguyen, 2020) -



AT AL AAH S R E T A ETREZ EREE N g
%’jﬁmPmk@MDH%“W%%L#ﬁ%ﬁii%”’

AT 2ZPEELEE A o BB 4oL 34 575 o

234LMAMELAPN T
i WA 54 5%
T lEifgLd e e
PR

L RERAEST Y RERXET R Park (2017)
R

BB RS T PRARE S RF
FR&R: A R

I~ AR

Blackwell, Miniard and Engel (2001): 3 & & » € /&

- R F
7 oeniB Az P ¥ A Foif 4 > Schiffman and Kanuk (2005)~ %5 & & &2 IR
ZZ‘?:{'/}J {@‘QEE rsa}i r-r'/ﬂ;% /}J " x’Li'.E‘h"fz?)r_rrm:'/"b‘)‘ {"

§E ey
FXerpBr A r i fr M frE R B3 EEH ;

N fr"fr'_l‘ﬁ‘_,é‘ﬁ’fqﬁi,ﬁ » B A B A e df 4p B

EHR AW
»de i B o~ (Han & Kim, 2017) - 2= 3 2 A % » £ & 2 %3

Zaichkowsky (1994) » i #-H i3 el 3 & AF 3 #1770 #ded 35N F o
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3.3 7 A &AM

457 3 SR EFn
A
B PETASRG LA Zaichkowsky
W ol6.£7 & mEEFRsld (1994)

7

A3 K ¥ 2 IF

AFTE O RIE % 50 R Sl T 42 i o W e 8496 0 detf 2
PHEEIREZRERNF > Aol B ach 40 6 B HERG ak
FEFARRAFT NEEREEROT I SV REERBET L
Cronbach’s o iE2. & = 0.810 » &% % & Cronbach’s a & & 0.947 » g %
i % 9 Cronbach’s o 2_ % #c 5 0.944 > & {5 P] ¥_£ P2 B¢ Cronbach’s o &
2 s 0.698 5 &4 Nunnally(1978)3% % Cronbach’s o f:#ci > & < %
05> 2 EdFiv 23 0.7 BV HXLC R ~FEF R E Ft s AF T I
FNREE A0 PR S w2 R w2 380 PR EFAL AP
371> 5 3 25 ¥ h QA5 &> HRw Yt 5 82.4% -
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35 F L3

A G HA W Tis 20 B 5 0 B e gl SPSS 20.0 BRiE T A4 470 S H
AR (DA RS QR RA I Q)T R AT (D) A
WOz thA TR 6)EFF L2847~ (NiFLITF -
3.5.1 fcift f segt A 44

ATE ABRR L BHERE B AT R TR Fa AR s
ik AR R P AR TR ARG A GRS P I A RATH
G ik T R A E RN o 1 TR RE L T fRE A
et L A NS 2Z AR B A TERAFEF LR < o
352 R REMR &7

BRAT NI RIENESF L - REERIE AN L 0 &
1N R S ol =l o ok S i S s L zPlﬁ W iT e - Pl TEZ MRS
i A - RMEALL G AR A 47 (Reliability) > & H ¢ & & 32 TR o
M (Accuracy ) ~ £& 71 (Stability) -~ 7 1% (Dependability) -~ |2 ¢
- 3+ (Consistency ) & ¥ 3gip|1+ (Predictability) o *#7 % 5 f&*» B f#
ST X R EHOTR ¥4 HPNIR- RPPER F P 3 Cronbach’s o 4 #c
BB R A TR TS 0 T &g Nunnally(1978)2- # 3 Cronbach’s a & %
TR0 F AT AP - R

BEREARELIE (BFE) 2o mp e ®mbiak » £pE1
FEF AR B B Bl # iz R o AR T MR UE T R TR
B hipg B FRIE - EHrk ¢ 3 jcarrtk (Convergent Validity )
2 % 9w »c Rk (Discriminant Validity ) @ & o 5 & # & jJxao?c R =R R§ 2
FEBENMNTIEE XTI F 2B A L TRV JTat e -
BEFFlEZT - ERAFFEFLE A 05 N2 AHEEYE L
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( Cumulative Explained Variation ) i 50%: + o
3.5.3 F|& A #

%1% ~ 17 (Factor Analysis) - A F M H > 2 > ¥hi £ 45 P
MR RS RS TAAINS R AP BATRE P
MFRPLESE BRSSPSR ARGEET G M DR A
T $R0A = i>A 4772 (Principle Component Analysis, PCA) & {7 » & 41 #
Bt R fx (Varimax) &7 fgh > Bl gt Ap M R ik < T Ap b2
I o T KRR R TR B SR £ dp iR 0 P4 kie (Eigenvalue)
< 1enT) A BF R A FR AN 04 2P JEr H L B R S
HFRAERWRAZED > FLAEAT %ﬂ#”ﬁﬁ <

- AERFFEL T 0 A ALEFT KMO (Kaiser-Meyer-Olkin)
RETEFAR T ARFTHET RG] ERFF 2 REFEFAET M ik
2 B~ 7 1> I ik Kaiser (1974)2.# % » 5 KMO &~ *+ 0.7 11+ B >
LApZ R £ AT A TR Lo
3542 H P tig T

FHES BAETOE VP RAKTE S 2 B R NEE Ty B L
BRI R AR T RH A LR EFHE A RS B
A R T pE e f At B BALTE 5 B F 1 (Homogeneity ) o 5 3
FRE S GldedE] (F %A 2) > FE R B AtKRIT o HREIEL
RARAREF2ZZR 5 -MEREFKIEFPTR T RRS A HER K
ip & e levene ¥ 70 % Levene & T ¢ F & T 4 p &) * 0(0.05) & >
PIBIES R AEBR BRI APUEREETHFLE D § p &
<3 o005 ERF B RE BRI A MPR I PET 52 PFEP
AL oAt P WIT0EL T3 aHFLE § tik
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TR ehp B a(0.05)ERF > BAES m & B P L5 A R R i
TRHELE -
355 H 7]+ R R A #7

HEF R HATELT A RA g Rt 75 2k

Ak

AR o FP s FHNBR T L L HNL (2%
FREATHRFEELZRINT, >V RB G ZFEMT 2E
B E8 T o B BRFE TS R R EATLA - AR
B BRK 0 R BRI ok BT SRR T Y] 8T 2 T35
B HEADR S HMERKR LA R BB EATIR Y 20
«iaF@§H%’w§@@$gi%#&@@$gi%ﬁ%g%w%w
bl ARG RS R R R B AP RS p B HFe AL F
BE o R fRAFEFLIBENEA > AL KT F A 472 (Scheffé

Method) &7 5 v fie » T T m & BRK2Z LB M o
3.5.6 48 Bk & 45

WM ATAR ZERYH 2T LT E G HApM s M G 2 2%

Jreh

S3f2R % > A FE & (Pearson) 4 7% ki 749 M & 7 (Correlation
Analysis) » & f BELATARM S e HEAD 1 (+1) 24 1 (-1)
2B AR AT REAM R F L E o
35.7 @ A

WEFATEARM AT RAFT L A B B F O o LR B0
BRI NBEK BT P iR oo 3 GE A AT A 4T R IT B R R0 hf

o AEE LR AT FRIESE R M AR M L
LR CASH > ZLFIRA RPN RAFEREALTE L7
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Frd RESEAH
AT EART B TR hFR B TR R R £ 5T M
TRRE A N F AR ] S A DAV 2 Bk g ok
A 12 SPSS22.0 St i MH M L AP L B R E A BB AT 2
BRFAEASZ > AERBFRRAF AT ES o P EFHRGE R
-
4.1 BHG A&t 34 47
AEL B ARRTREAS SN BT S Bl 1070 F Y
1 E 4 (Likert) ey BB 2 FA AT FL " FL EL L2 R R
E2FEARR O RAELS 5432 1A s betE s RBEFRFE 2 PE
LREAASEBHMATIRF AR AR RS LTRLAM F 2L F
AETEFTRIFLR
1 ipl chld w4 0 3
SR Az TP ootk A 371 ¢ upula 2 > 4 35 4 kK
9.4% > 1% 336 4 b1t 90.6% > BT A MEEN T £ F A F HAZ TR
EX SR S
2. % | chaE A T A
Frtkad > wERE S 3140 R THEHLIBEARK S HET
46.9% > H =t 4 W] 5 41~50 f % 21~30 gk A ] fht 5 24.35%% 14.6% -
3. IR i AFY T 1)
A oo B Rt B 8 555%% 44.5% -
4. X R R T ARR A A
sy HTARR ST A LTT o (RS 47.7% £
FETHEN BAKLITL G EAE A 461907 F #1285 23 >
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A A 6.296 o
5.% ‘/‘E‘Jﬁ SEEF=RINCNUNRT R

T 350 4o~ @ = 12 30,001~50,000 ;u_iff;’%‘-g-_% B2 ik 44.7%( 53 ) -
20 % a0 g 30,000 A (F) T ABcE 120 o ik & 32,39 ¢
6.% 7 i AP I 4 i A

FLERET GANES E Y 35— er(h et o (45.8%) L 3

MA@ e AR T FRG R T
1001~3000 ~ 2. i} % K if # 24t b & 63.6% 3 i B 20t bl AR EH
W B 2 fﬁ/"t'rﬁ/ﬂ#’jﬁrﬁ?%}%}ii* S R AL

AT 2 AT AL HEE LT A AL RN T G N5 0 &2
T T S JE T RN B FE?"’I’*ﬂ SR EERES S-S 32
POPRAE R LAREE S R A Y T R H S BASEARA 2 T o
BEE A4y ? T ) § ‘k’uéﬁ°ﬁﬂ W B AR Y
THORBE oo ERE 2R 3140 R AR FEB AL FHEATIEL
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iz SEFEABEER

VOPRFRZ.EFAR F AT RRLR o

41 Kt st A i &

PR A T BRI R R £

Bl 7 1 e B
b 5 35 9.4%

& 336 90.6%

20/ ()M~ 18 4.9%

21~30 & 54 14.6%

£ ¥ 31~40 & 174 46.9%
41~50 & 90 24.35%

51 f 1t 35 9.4%

© 4 206 55.5%

W FEHR R

Ay 165 44.5%

L ()T 177 47.7%

T AR = 171 46.1%
et (5) 2 23 6.2%

30,000 ~ (7 ) ™M~ 120 32.3%

P 30,001~50,000 ~ 166 44.7%
50,001~80,000 ~ 62 16.7%

80,001 ~ 14t 23 6.2%

FFI 0 - X 7 1.9%

PERTEITS F1 30— 170 45.8%
#F30- & 75 20.2%

F L g3 - X 119 32.1%

1000 ~ (z ) ™M~ 99 26.7%

FE# & =t - |1001~3000 ~ 235 63.6%
%" 33lg& % |3001~5000 ~ 32 8.6%
5001 14 ¢ 5 1.3%

AR AT T
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2 T RAM
% Cronbach’s o Th#ic® g < P> 41 L W2 B j A&~ chip i {4 4
pOER - 3R ifciér‘s‘ RIS P AR - R RN E T L A
Yrohie L R B Rk 4.2 7 o
AR LR EKERE S PN Cronbach’s o &4 W 5 ¢ RIS F

=\

Cronbach’s o & 0.966 ; g % B % Cronbach’s o & 0.907 ; 4 # &
Cronbach’s o & 0.933 ; £ PR k¢ Cronbach’s o & 0919 & & » o &
0926 5 B HIZ< 07 (HFERGE) » 2703 - REBLRIE
FREORE, DT BRAAELL o B 0968 F 1 bR

%42 5B

g %I A8 #ic Cronbach’s o BER
PRI 5 24 0.966
REE B T 3 0.907
W E 6 0.933 0.968
LR 3 0.919
A & 10 0.926

TR KR APy ER
~F* 3 & Hair, Anderson, Tatham and Black (1998)s%= 3 » #i& {7 7]
% AP L 7 KMO & 22 1% A& ”iﬁ;’&?i*’”ﬁ AE2FF 2R FF 2
PR AP R PR FRAT TV REF R AT Lk
Kaiser (1974)z 7 7 & * KMO & i* 5 H|%1izdz > 5 KMO &<t 0.7 1«
PR LA B AR ERFIEATR
SRV AT L 2RSS AEM G- P E - LI A
S~ 7 B %IE 2. KMO 2 #icig 35+ 3 0.7 > Bartlett 32 )4 3355 328
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FHF Fid 4301758 % c AT ERFEL G AR ARLE  BY

MARPATZEFFRAY  RFEREELTEF LT » X4

HeE <312 %% » W BT @SB F 2 FE <0502 3P o
% 4.3 %38 KMO % 2h |4 28 % 3t 4

Bartlett k£ 7| #& =_

g %% KMO &

PR AN Ad B B
PRF% 5 5 962 8340.321 276 .000***
REE R 4 .750 736.044 3 .000***
o E .890 1979.974 15 .000***
E AN 129 900.848 3 .000***
A &~ 918 2925.501 45 .000***

:r 1 eRr 4 5 P<0.001

TR KR AR

4.3 F| & A 4%
1RG5 55
JRA®S-F 2 L 2438 > S FZ AT EBEN 2B FF » 277
H AU A LR T RBET 8 THRARBSE - B9 0}
M PRIFSF FE f R A5 0577~0.791 2 B - 2% R £ 5 7.068%
Pracid b 1.696 5 BRAIPRIZSF F1E f iF € 4> 0.666~0.823 2 & > f2
BHRE L 60.087% A 472 %% A d 44 T o
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# A4 JRIESH 2 F1F A 4T A

. - 3
AP 5 ;ji Pt gfﬁ
-~ 3 BHERBET
1LEY Rpgkp 3 .696
2E" Rt R 2R 646
3.E 7 P A R 791
TR s i LR 188 |1 696 | 7.068%
5. ¥ s ehg 4 A AFIRD .696
6.7k P PTRE A e 631
TP Z27FFREAIEFRD 577
8 PR F%-PF R E ATk e F H &Rif e 617
=~ BBRARBEF
O rsirdky- 49 12 .666
10. i 5 AF £ cn& RJ{ B F 7 JRIE .666
11.3% PR3 A RE £ ks .733
1240 Poif PSR AR £ A8 B ehE P S G hl 38 | 769
13. A fE % o 0 ar S9 KR TS 4 ol 343
o .805
14.5c 38 3 AR AR Z O 1 I P s ' 799
15.0c w EAE LR & F-2PRA- 5 AP M 12 R 4R 813
16.57 Poid chd bR % chfe 12 719 |14.42160.087%
17.8 4 % % 53 757
18 JRFRAE L PE > F iR - TR A .699
19. 2 4E % 4 Al 4 i 823
20. %L - TARR 'rfvﬂmi,«e% B 814
21 %R % PR 5 B 1 .810
2K REE R AR O PRI E A AL h 787
23. 3% IR B H PRI SRR E .845
24 HiFE & ¥ o 754

FARR AP R
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TAEEM RN FME F MG FlE itk (2017)

ZEAPFE SR m AR R R RV ARG EH
TR o BREM G EEALFIF L FE 137 0906~0932 2 F » ¥ j2 ¥
BE G 84371% » #pci® i 2531 A 452 B % R H Aok 45 0T o

% AL REE M h2 F1 & A5 4
12247 LA BEE @ 906
23%% 7 il WEAEEF A H B 918 | 2.531 | 84.371
A IZE T L €8 T HHE L SR 932
TR &R AP f R

3. R i
AF g e B2 K98 S04 ¥ Weisstein, Song, Andersen, Zhu
(017) 7 B2 R W e g 4 > THRHA BB EE T2 EEAPNF
P T HAIRYRAIEF LRV E ) P S BEERHER o i
B LA TR fFE A 0740~0916 2 B > TR E R
75.180% > A 72 % % f BAck 4.6 #r o
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4.6 50K ) B2 FIE A A
WO R M p AR | B | RESEE
LIFE D AR SRR
Fpene WA _E '
AEET AR ARG EFE S 240
b A H_BE e '
3&")@-@%§W{l/ﬁ ’ ﬁ'%ﬁ?’{ 363
£ 18 ' 4,511 75.180%
4IET R ERAR LaE b 916
5 l—‘i 12 ]é:']]\ ’E—T—\, \ 731] /&tiﬁl :r;{" 911
6.9 - &s BAR E'J'Iﬁj - .896
FHR AR AT ER
4. L R
P ET ARTRELEBEAN FRE AP LA RLEEA

2RI %;Qﬁ]%-}‘ﬁ Park (2017)r2 % @ %;, Y

* A AFET2ZEIMIRE £

£2- 3 % %Pi#%ﬁ%ﬁijiﬁ

2 f m £ >t 0.904~0.956 2z

v iR

2L R

» TR-H Bz B L FE P

e

1 %

4

L F%HG

S.E;%"ng ’

LARPERRE o L PR L AT 2 )

2604 o o 2472 B 5% R B Aok 4T P o

E Y
> B

247 LR F1E AT 4

5 86.807% > FHciE 5

AP R FlEp s | ke | FRE¥ED
(2 AR A A L TS 935
2R RE T AR E T PG .956 2.604 86.807%
3w EFERF T IRIFIHE S X3 904

TR KR AT R
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£y s~ & & Tk %% Zaichkowsky (1994)i& 7 502 » @ R8I35 p
FupE iU AL o AP FR104 0 AT R R E e
CERASH N CMIAPFH 2HRFLEF eI TP AP LN AR

LN o ATy A1 * SPSS g RR -t REIE 2 2 A 2 Vi
e BT F AT EMZ ST FEBA 2 BES 0 fwd 3 F 2 Bl 2
FlF 2 4G TG LA 2 R EF R AR FlP > AL RS 24
WHELEIF - AR > LHTLFF fFE A3 0571~0917 2 & > &
f2 %R 5 65.588% £ pciE 5 5.9030 A 452 Bk R B AR 4.8 41T o

% 4.8 & &~ 2. F]F £ 47 &

LN TR f e | HHEE AR %EE

137 A4 €& 571

2.2 7 A & AR B D 125

3EVAREE A EED 883

437 A &G LA 907

527 A &AL R34 g 917 5.903 65.588%
6.% 7 & S A D 915

737 A&SELE G Ea .900

8.27 A KA NG wihteh 590

9.7 A %43 F &5 787

FH AR AR
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A4 HF*THZHIEFFHRE &S

BER S TR LR FFLHNTR AT B RS TR
2H TG HRHco T30 PRI BTG s B8 BT
KIBRSTH e r ~F 03I 2 ERF XA E S 9E%
FARHEHEHIIET BREM G- B LA E A
BRI 2 GATARR A A R e I I L B R s i o
4412 $ A T2
1.4 %)

AL SRBEEEHIRIAET AR G o PR A
B E S BRALEY B AT RLAREAFLIL I HFLE
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Fav, 3 e liul 2 SRIF RS CBREM G R R E - LR
BEA&SEH > E 5 BRA > RPIZEH pEHL05 TRAEFLN
o e R PV SR NI DX RF I L 2 LB RA A ¢ FlLH G

FREAREL A AP F A -

KFHf Eiah o 27 (7 £ TR B R FTHRIRIP 5 & F &
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oo REERE Y F I g T Sk g Line\Facebook\
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> A9 M w¥ERIE2 AT R T4

L s | BEc | Tk | BEL | TE | PE | F
1.9 35 | 4.586 522
PRA% 5T 047 | .118 N
2. 336 | 4.583 420
, | Lv¥ 35 | 4.657 514
REE B T 304 | 762 | N
2. 336 | 4.629 523
o 1.9 35 | 4.552 567
R 155 | .877 N
2. 336 | 4.537 528
. 1.9 35 | 4523 555 a1 | s | N
ERE RN _ _
L 336 | 4.509 600
1.7 35 | 4.062 618
3 1402 | 162 | N
2. 336 | 3.917 578

T INLATREEFLR
TR AR AT R

2 WG HFR

GEpE A Tk UG FIRIR RS & 7T 0 © B Rl
PRAFE TR ZAPFEOABF LS HF > B35 2137 1 &2 8% © 4
FZRIHEF LRI BT RS At o AR AB DY R LR
PR chd b F R S RBIE A 0 T e AR R 2
o LA BRI IRGE] R AR B ADI OFR > LD
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RIFEHWFL 2 LAERF EF RS FR{P7 o it E 2 uied
BoAFg R TARRED A 410 2 0 F ot o

%410 HUFRERH L BT R A T 2 A

3 | HN | BE | Tk | BEL | TE | PE | K

\:
&

jRir | Leds | 206 | 4626 | .419
S| 2445 | 165 | 4530 | .439

2.137*| .033 1>2

jEE | Lok | 206 | 4668 | 492

) 1.154 | 131 N
[ 3 2.4 ¥ 165 4.585 554

o 1. 4% 206 4.582 495
N 1.738 | .083 N
=N

0] 244 | 165 | 4484 | 569
sp | Leds | 206 | 4556 | .568
# L 1645 | 101 | N
LB | 2.4 | 165 | 4454 | 624
e | Leds | 206 | 3968 | .560
,g“”" A 1.346 | .179 N
#~ | 244 | 165 | 3.886 | .608
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