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Abstract

This study mainly focus on segmenting on-line ticketing market of domestic air passengers
using expected service functions as benefit variables. 171 effective samples are obtained from
the face-to-face questionnaire survey conducted at Taipei airport and Kaohsiung airport. Through
conducting multivariate analyses such as factor analysis, cluster analysis and ANOVA, the main
findings of this study include 1.’convenience of use’ and ° availability of lower price’ are the two
main reasons that passengers decide to use on-line ticketing, 2. ‘trade function of core product’ ,
‘connecting function of related products’, ‘special bargain function for members’ and
‘communicative and interactive function’ are the four factors of on-line service passengers
expected, and 3. the market of on-line ticketing for air passengers can be identified four
segments as  cluster for membership and core product concerned’, ‘ cluster for product function
concerned’, ‘cluster for trading safety concerned’ and ‘cluster for comprehensive function of
on-line ticketing concerned’.
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