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Leisure Farm’s Situational Factors and Tourists’ Satisfaction
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Abstract

As Taiwan officially joined the World Trade Organization, the farming industry has
transformed to leisure agriculture. In recent years, many areas and farms want to manage the
leisure agriculture. Therefore, they always try hard to shape experiential environment for
tourists. Past research once mentioned that situational factors affect tourists’ belief and attitude,
hence affect their intention to the scenic spot. As such, there is a chance to further explore its
importance on tourism study. Past literature often use relationship marketing, leisure
involvement, leisure adaptation to explore leisure farm tourists’ satisfaction. They seldom
explore situational factors and leisure farm tourists’ satisfaction. The purpose of this research
IS to discuss situational factors and leisure farm tourists’ satisfaction. The interview analysis is
utilized to examine sample data. This research uses 16 effective sample data to demonstrate the
effect among situational factors and tourists’ satisfaction and further propose possible
managerial improvements. Some helpful referenced actions are offered to related firms at last.

Keywords: World Trade Organization, Leisure Agriculture, Situational Factor, Tourists’
Satisfaction, Interview Analysis
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