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Abstract

After the United Nations announced the 17 core goals of the “2030
Sustainable Development Goals™ in 2015, countries around the world have
been committed to the promotion of sustainable development. Words such
as green tourism and responsible tourism have sprung up. Penghu is
surrounded by the sea and relies on Rich natural resources often become
the first choice for tourists when choosing islands for sightseeing. The blue
water, white sandy beach, and black basalt have excellent sightseeing
conditions. They grow steadily in the aspect of sightseeing, but at the same
time they face the destruction of marine ecology and other important
factors. In 2014, the Ministry of the Interior announced the implementation
of the Four Islands National Park in the south of Penghu Lake. It is the
ninth national park in China and the second marine-type national park. The
local government protects the marine ecology by restricting fishing areas
and fishing periods. However, there have always been contradictions in the
two aspects of development and protection. How to promote sustainable
tourism and protect the environment has become an important issue. In
addition to the protection of government regulations, private tourism
operators are willing to actively participate in environmental sustainability
in tourism development. In order to promote the development of
environmental sustainability in tourism, the tourism industry may generate
overflow costs.

This study focuses on the relationship between these overflow costs
and tourists' perception of environmental sustainability and local identity,

ecotourism and willingness to pay a premium. Since this study, tourists

v



who traveled to Penghu have been the object of research and investigation.
Questionnaires were distributed, and SPSS was used for quantitative
statistical analysis. The findings show that local identity is positively
associated with ecotourism attitudes; tourists’ perception of environmental
sustainability 1s positively associated with ecotourism attitudes; tourists’
perception of environmental sustainability is also positively related with
willingness to pay premium for ecotourism, and ecotourism attitudes is
positively related with willingness to pay premium for ecotourism. These
research results can increase the contributions of relevant literature and

provide useful practical implications.

[ Keywords] Penghu Tourism, Local Identity, Tourists’ Perception of

Environmental Sustainability, Ecotourism Attitudes, Willingness to Pay

Premium for Ecotourism
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