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Abstract

Through the results of the literature discussion, this study selects three
significant directions: "technology acceptance model, perceived happiness, and social
identity". Six variables, "cognitive ease of use, cognitive usefulness, perceived
happiness, cognitive social identity, emotional, social identity, and evaluative social
identity", were selected to explore the impact on the attitudes of users who use
Instagram. Subsequently, after a good reliability and validity analysis, this study
concluded and performed a regression analysis based on the above variables.
Ultimately, it was concluded that "cognitive usefulness, perceived happiness, and
evaluative social identity" positively impacted the attitudes of Instagram users.

Based on the regression analysis results, this study learned that Instagram is easy
to attract users because of its interactive mechanism and easy operation. Furthermore,
because the number of users is large, it will naturally attract users to create content
and actively make other users feel delighted. Moreover, different users are receptive
to innovation differently. As a result, opinion leaders in the community also generate
evaluative social recognition, which significantly impacts user attitudes.

As for the other factors that are not significant, this study believes that this can
be attributed to the different strategies of Instagram rather than the purpose of its
mechanism. Finally, it is necessary to focus on the platform operation strategy,
observe the dynamics of competitors simultaneously, and respond quickly to ensure
that users will not lose and can meet the purpose of use.

keywords: social software, social recognition, TAM, Instagram
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* 3P "*“'J“,f) g "M‘f) Kk XA *3 9*"‘]‘%)
2-1-1 % 4ofm & * Instagram $3% %k
52.17 203.860 552 933
WAE b e
2-1-2 Instagram 75 it ¥+ 2% kL F_f%
53.71 209.474 .627 929
e
2-1-3 Az 3 Instagram %% % @& *
53.79 209.084 710 927
Em kg X
2-2-1 # 3% % Instagram m?‘ i
54.07 212.143 .693 928
3G *eh
2-2-2 35 e Instagram € 3 4c
53.95 212.643 .686 928
e W
2-2-3 230 % % Instagram ¥ 14K
AL S B RLE E I E B - 54.15 215.610 .563 930
B o
2-2-4 A3 it Instagram ¥ L&
54.1 213.933 567 930
g A erpE
3-1-1 2% I Instagram 7 X5 2 4 & 53.99 212.310 .658 928
3-1-2 R /ﬂﬁ Instagram P& {% P-4 53.97 211.180 .749 .927
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P FRAE

3-1-3 15 Instagram £ 3% PR eh

53.77 211.263 618 929
Yy
4-1-1 S i 4 B e A et 4

53.98 209.735 .700 927
2 EA R - R
412 A iR A A g A ch 4 Bl

54.03 210.702 708 927
2B % - R
4-2-1 2 A % Bl G 5 7] ik MR o 54.04 218.521 0.565 930
422 N AAER BV B X T 5 A en

i 54.14 217.051 0.593 929

FHE
4-3-1 38 F AL BlAR (e F § @ f 54.16 219.039 0.566 930
4-3-2 A E A€ Bl AE & h | 54.11 218.059 0.572 930
5-1-1 FEAY K3 0 S A JESN i B 3

54.01 213.084 0.646 928
R IPTE
5-1-2 24 ¥ ji i 3 Instagram J& 17 &

53.99 214.832 0.690 928
F Feu
5-1-3 305 A4 F B R SLIN 4

54.03 213.483 .602 929

=

A
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1.2 »x R A& 47

MRS 0 TR TG o o AR ARk LF S R pim P
rfek do o TR RS L B B RS AR B ) okl R LB HERR S
Bk ite BT R AR E R E MBS R nE B AR L B RAER

BAECR AR B i A A4 -} P F S 0 KR A TR e

A TS AR E R A SRR L oA o B3 A 4T 0A B iy EA
BA2RE (AF) P RP-LDFF 0 LTI SRS R - HETRER
BME > ol 2FF Tk k0 B4 Ao

BBk o AP HE AT KMO %5 F 5T 4 ¢

#. 4-3 kom ¥ bartlett
TR KR p AR

KMO ¥ Bartlett # Z_
Kaiser-Meyer-Olkin B~# if *» |4 § #&c o 884
Bartlett ehz 258 & [iT i+ = 2 2049.160

pd Ak 171

B¥i 0.00

B4 AR R B AR A B TR A 1B AL (78 R R LTI A T

7 5 5 KMO>0.9 > ¥ Bartlett (132 R 5% & ¥ |2 p<0.05 FF > Pl & PP R* ¥ 2L
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FRLEFL XSS F 0.8<KMO<0.9 FF » {2if & 5 0.7<KMO<0.8 ¥ » — 4%
i £ 1 0.6<KMO<0.7 f& > % = if & ; KMO ¢hig | > 0.5 pF > B 7 if & 75 A
¥ o

d b AT oo A FF A 475 % KMO=0.884 >0.6 - Bartlett 3k

B e %% p<0.00] > 3% L3 £EFA XA AT o

444 2

FHRA & A A 7

£ K
A7 4 B

2-1-1 & % 4rie i@ * Instagram ¥+3% k3L Z (% % 0 1.000 774
2-1-2 Instagram %4 5y ¥ R WA 2 i H o 1.000 813
2-1-3 A% 3R Instagram %% % @ % i&m £ § ¢ * & 1.000 .706
2-2-1 #3n % & Instagram ¢ ehF A E G * en 1.000 678
2-2-2 A3 % B Instagram b€ A AR R R o 1.000 588
2-2-3 A2n it Instagram P ¥ OUGE AL RS BRLE

IR isai#&&iz; - gﬂ; o % = ; 1.000 555
2-2-4 Az %t Instagram b F L& g A apE R 1.000 .659
3-1-1 2“3 35 Instagram = 35 3% 4y & 1.000 .646
3-1-2 2 JF15F Instagram P {op- 1.000 705
3-1-3 1 §0 Instagram E 473 pF [ eiod = 2 1.000 538
4-1-1 AP A LB A m2 L EB/ALRR B % - K 1.000 795
4-1-2 N0 A A5 % B3 3N eh 3 B4R R BlAS % - IR 1.000 789
4-2-1 A ¥HAL L Bl G 5 7'1 ik B o 1.000 714
4-2-2 N A AR BY R X T 53?1‘:775%—_%},&\; 1.000 756
4-3-1 A FA R J_%]@_Rp % e R 1.000 760
4-3-2 M E AL ¢ BIALIXE & P | 1.000 172
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ek e

5-1-1 ZERE ko2 0 2N 5y 83N 3 BientE BE1F 1) P-4 1.000 558
5-1-2 27 j§ 3% 2% Instagram J& 1 1% X cdF 1.000 625
5-1-3 #4355 24 i 3 PR HLER B ek T 1.000 613

NAELT R AR S ldy 0 B - A - B

éﬁ%%iﬁﬁ&@ﬁ}&oﬁjﬂ?uﬁﬂ’;

> P E AR i & AR -

% 4-5 % p W g

FAAGRIL AL A a4 A

> 1T

RN
=~ A
2 3 4

2-1-1 B % 4rie @ * Instagram 3% k3 £ X% % ¢ .589 -.365 542 -.019
2-1-2 Instagram 374 ¢ 2% K (% H o .647 -.438 449 .018
2-1-3 2% 3. Instagram 2% % & % i&m & F @ * F 736 -.283 266 118
2-2-1 #4335 7 Instagram [} ePF M AF * b 732 -.352 021 135
2-2-2 235t Instagram b € B4 AR R R o 731 -224 027 .058
;i;:;ﬁ;’ ;}I:iagf;ar? + TGRS RS BT 611 -056]  -.113 407
2-2-4 33 5 4 Instagram b ¥ O &g AN enpE .620 -.013 -.324 412
3-1-1 #7335 Instagram 7 35 2% 45 % 710 -.128 -.339 101
3-1-2 AF|F Instagram P& {4 789 -.155 -.235 045
3-1-3F E;ﬁ Instagram R I pERadd > .667 -.037 -.136 =271
4-1-1 A enip A £ Ay 3 B/ALT B, % - R .743 -.056 -.031 -.489
4-1-2 3 ehip A A5 @u A ch 4 E/ALR B - R 754 -054]  -124] -450
4-2-1 2 ¥Ar 2 Bl 5 2] ik EE o .622 463 247 -.229
422 A A AR BlY R XI5 7 m&ﬁ‘?@,)& .648 551 .149 -.099
4-3-1 A EAE L Bl | e f 619 .500 258 246
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MU =35 P

4-3-2 A Ak ¢ B E & cha R 617 452 349 255
5-1-1 FERE kg » 2%y JEV i BEPR 5LIE T - # 701 026 -222 -.128
5-1-2 #4 7 j§33 3+ Instagram J& 17 (% % 705 fiw 738 .184 =210 -.041
5-1-3 30 5 A F (3 BRItk 2 659 156|383 092
1 4.6 g A B a
AL SR I R PAA S
kA A B g
0~ A
2 3 4

2-1-1 B % 4rie @ * Instagram 3% K3 £ X% % ¢ .033 176 .840 .189
2-1-2 Instagram 374 ¢ 2% KA (% H o 147 206 .856 123
2-1-3 A 3. Instagram %% % @ % :&m & § ¢+ F 347 229 .696 220
2-2-1 A3 5 & Instagram F enF At en 503 287 582 064
2-2-2 235t Instagram b € B4 AR R A o 441 344 501 156
22 AR5 L I 27 ERBIRT g l  aae
2-2-4 A3 5 e Instagram b ¥ O & g S enpE Y 775 .108 130 176
3-1-1 2% 3 Instagram = & 3% 45 2 658 407 205 076
3-1-2 #f| %0 Instagram P {4 611 463 319 125
3-1-3F E;f Instagram & _3+ % pF B c4F = 286 .615 225 .164
4-1-1 A enip A L ipE A dy S B/AAR B % - R 139 797 320 .196
4-1-2 N enip A A5 % B2 AN G 2 B4R R Bl % - R 222 .799 268 .169
4-2-1 2 $AL 2 B G % 2] ehik MR o 019 442 147 705
4-2-2 N A AR B R X I 57 mﬁﬁ?‘@},ﬁ‘ 158 382 .055 763
4-3-1 2 F AL 2 B fE s | 290 064 172 801
4-3-2 A A ¢ Bl E & s | 246 .029 .260 .802
5-1-1 FERE ki > 3% g AN 3 Hehk 517 3| P-4 434 547 .160 212
5-1-2 2 ¥ j& 3% 2% Instagram JE {8 % % a7 i 485 494 .098 .369
5-1-3 A 3n 5 A E B g gtk %}i?rﬁ A -2 .623 398 -.021 259
fEph> 2 % Kaiser PRI B AR Z ca 7 F REFL Y Jracadd o
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AT IR AR BRI RY S S BA A 3

AR STl S A AN AR A Ly B A R AR R o

/

SR § R N AL R R A R R F A

7 4-7 BRI R
F“ 7}"‘7@/)5—375 f"f{«.—_

- PLARE Y| R
Factor(7-% ¥) PIRFBERE) | Fiadk | (Std [z(CR &) p
(Coef.) | Error)

40 e
(Std. Estimate)

2-1-1 B ¥ 4o i@ *
PU Instagram ¥4 % 2.4 1 - - - 0.839
X% %

2-1-2 Instagram =%

PU feH A RRAAHE [ 0.794 0.062 12.764 0 0.893
£
2-1-3 |
PU Instagram %% % ¢ 0.617 0.058 10.686 0 0.763

?;Eﬁﬁ;‘gf%’}ri‘%

2-2-1 “L\'F\.xi’i-]’f,"_

PEOU Instagram FenE 1.000 - - - 0.884
2_2—2 ;\‘ ;:z‘»‘:;' é—'—
PEOU Instagram € 34 | 0.939 0.073 12.898 0 0.841

NAB LR

2_2—4 ;\‘ ;:z‘»‘:;' é—'—
PEOU Instagram rE g [ 0.700 0.095 7.389 0 0.693

2 2 3 \‘ Fl\}ﬂ? é’—
Instagram _+ ¥ 1Z3R
PEOU - 0.699 0.087 8.034 0 0.799
At B pEY R

TR B O- B o
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e ,
S . 2 P Tl
Factor(7-% ¥) RIEE(ERE) | Ak | (S |z(CR @) FEA
(Std. Estimate)
(Coet.) Error)
PP S AR 1.000 0.842
Instagram =% & 3% 45 2% ' i i '
312 A
PP i , 1.024 0.074 13.879 0.925
Instagram P& {% - %
3-1-3 /|5 Instagram
PP o / e y g‘ i 0.824 0.097 8.484 0.629
E3rg a2
4-1-1 A enip £ £ 0>
CSI Bt 2 Bl/ARR 1.000 - - 0.927
BlA) % - 3R
4-1-2 A enfp A A5 %
CSI By % Bl/ALR 0.994 0.053 18.73 0.966
Bl % - 3%
4-2-1 2§42 B
AST TR 1000 ; 5 0.812
5 | ik R o
420 S tAt %
ASI B X307 miﬁ'}g—: 1.139 0.103 11.047 0.894
},E\;‘
4-3-1 2 HAk 2 B
ESI AN 1.000 i i 0.864
7 I% e R
4-3-2 3 5k & B
ESI oo g 1070 | 0093 | 11.465 0.884
g B s f
5o1-1 KRR ko A g
S JESNIE B errR BLIE B 1.000 - - 0.767
e
5-12 A s 7
S Instagram J& ¥ %~ 3|  0.954 0.092 10.368 0.84

4 fe
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‘ e £ At
Factor(FRH) | gsoapeno | modk | su |zCRi)| p | b
(Std. Estimate)
(Coet.) Error)
5-1-3 i AE R
S EHURBLIRE g0| 0.960 | 0111 | 8.669 0 0.705
T
# 4-8 Factor 135> Z X P AVE & 24 B CR &
FALK R FER
T a3 F 2B AVE & 2 & &R CRE
Factor
PU 0.694 0.872
PEOU 0.540 0.819
PP 0.653 0.847
CSI 0.897 0.946
ASI 0.729 0.843
ESI 0.764 0.866
S 0.597 0.815

AIEHE T BET 0 R 19 B AT AL 7R B TS A 47(CFA)A 17 ¢

AV, £ 7 BFFEHREAAVE B 230543005 2 CR E 23053

07> RAF A A {rHdp 2 7 2 E AR L (ea)rehk o
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% 4-9 Factor L #3 £ % P AVE &

T kRp 7R

pu peou pp csi asi esi S
pu 0.833
peou 0.577 0.735
pp 0.532 0.652 0.808
csi 0.506 0.560 0.621 0.947
asi 0.367 0.439 0.447 0.515 0.854
esi 0.417 0.455 0.434 0.366 0.618 0.874
S 0.432 0.636 0.687 0.577 0.531 0.484 0.773

FHFACREFAY > &% pur 2 AVE T2 90 5 0833 A3 FF B
M BB HE DB X 0577 LAFH E G LT A SR o 4% peou H
AVE T3 42 5 0735 A %3 Fiabl B HE s L 20652 2vhx d
LG AR Aok o £ % ppr H AVE T2 430 L 0.808 0 & 30 F]S AR b %
B FEDER S B 0687 RAFH L AR A 2R - d¥tcsic 2 AVE X
SHRE L 0947 A FF FAPM GBS HESE L E 0621 AR FH LG 2
W s o A4t asic B AVE T 2 1378 5 0.854 > X375 B Ap b GG
g x B 0618 LAFHE G L% LA o £ ¥ esic  AVE T3 {318
200874 AT FARM AEEHE B S B 0484 ArRFH L4 A4rhT
AR o 4%t s B AVE T3 8E 5 07730 43 FF B Ap M (BB 1 E ik &
B 0.687 > ReAFHEF LI T 220 o
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#{--ﬁ-?fﬁ"’ﬁ.»f-— - Z

e ) Y o AP B Thlicaie S 0 BiTF o0 N B gy R ehsUE R T AR R e
G M A T BEAIING LA R B ELAIRE c P REL T
APREAZR > % ApRE el APRE Rl Y 00 A FARRE o F 2 0 A T ARRE o
AP RBCEARIRIT 1 0 N & Ap B ARG o
4 4-10 4p B 1+
FHRKR: pAER
0 B
S ESI | ASI | CSI | PP |[PEOU| PU
& f # (Pearson i " " . " "
o ) 1 1| 4197 426 49177 58277 5187 358
q M
Byl (Fk) .000[ .000] .000| .000[ .000] .000
N 328 328|328 328 328] 328 328
): Pearson) #p . . - - . .
P ( ) 419 11 576" 34077 3507 .388"| .320
[ X2
ESI
BMEE (FE) .000 .000[ .000] .000| .000| .000
N 328| 328|328 328 328] 328 328
A f % (Pearson) #p o o - - - -
4267 .576 1| 366" | 35477 3547 .320
ASI W
BEN (L) .000| .000 000/ .000] .000| .000
N 328 328|328 328 328] 328 328
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);L ﬁl (PearSOIl) *E ok ok *k *ok ok ok
49177 3407 366 1| 5277 535 470
CSI LA
BEE (FE) 0 0 0 0 0 0
N 328| 328|328 328 328 328 328
):a Pearson) #p - - " " . .
Pl ( ) 582 350" 354" 507 1| 579" 449
op R
Byl (Fk) .000| .000| .000] .000 .000| .000
N 328 328|328 328 328] 328 328
);L i PearSOIl *E kk kk Kk Kk ok *k
P ) 5187 388" 3547 535 .579 1| .561
(1 XS
PEOU
BEE (FE) .000| .000| .000| .000| .000 .000
N 328| 328|328 328 328 328 328
A f: % (Pearson) #p - - - - o -
3587 3207 32077 47077 .4497| 561 1
U B
Byrd (Fk) .000] .000] .000| .000| .000[ .000
N 328 328|328 328 328] 328 329
* AR A 001 KB BE (L) o

PAESAM GEAO0TRF APRISREZ RN S AP SM G
Bt 03-07 2 FFpFAPIRE S REY RAPM > 5 M 03 pF > AP AFE
S3ARRE o 2 % OpUR R R AR F I YR F KT 0.01 & 0.05 0 APy
O REHEAAMN L RPERAR G AP NEEAR SN kg
NRE LM AR ) A7 5o 1% faM A 452 2§ S 4 ESL, ASL, CSI, PP,
PEOU, PU £ 678z B erp R B (2 » % * Pearson 4p M i #ic3d % 7 AP B B 2 esp
B3R o E Rl 477 & 0 S 2 ESI, ASI, CSI, PP, PEOU, PU £ 6 7 2 [ 23035 %

TR FEM > jpM lciE A~ B ¥_0419, 0.426, 0.491, 0.582, 0.518, 0.358 » I ¥ 4p
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B fhdci@io+ 3t 0 A, vh % S 27 BSI, ASI, CSI, PP,PEOU,PU % 6 2. F§ ¥ 1t

ip R B o

Ll O

FEFAE AR PR S BRRIeR e AL b BN G
AERREARGA TS 2 Banmf AP 7O SE R R A

j -

TP ho S i - B X eE 0 e EY SR AR DAL R0 9T e i

- RHMEF AT kA o N EELEXBY chadkiEAT UGS
f(x)=E(y|x)

ERFERALY kR X TR Y RALR XY RBE

(1, ¥1), (X2, ¥2)5 -+ (X V)
KiE2- BriFafe A ARFTRETEE TS R - BREIEAY

oo P
i

\\xy
R
ik
N
¢

d 33 42 ¢ gy ,’37{ :z—r»fé’ ) ».«'ﬁ-(ujr};_@ * ﬁ;}-\&ﬁ; CR IR AT & ;i

AN o
BRI fF= fede™ > APt g BREF2Zmda fo
y=a+ X
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A

a5 W RF T ARE frfﬁ"# o P 5 w R AR Eﬁf,fﬂ #ooodoa RIARFH
P w Eﬁf# Befr kv ETT? B Ak R (X, X, X)) B R T AR M

W RF A 1T HCR] - B 5T
f (X, X%, Xg, X))+ &

RIpApM A~ 17D engm T8 AP wigsirhE- HHRER L
i R

IRL gt A ORGP DR RBE > T HREH AR F LR D
ELER
* 4-11 ‘}"Eﬁ?i?léﬁ
TR op AR
?hf%iﬁ— i s Pi: AN 2= %
X N Y ® ﬁjﬂ? P SE Z(CR ig) P 1w B k:°d
PU — S 0.077 | 1.156 1.373 | 0.010 0.133
B%‘L E — PU 0.760 | 1.967 | 0.387 | 0.699 0.366
B%‘L e — PEOU 5.064 |21917| 0.231 | 0.817 3.743
PEOU | — PU 1.003 | 0.666 1.506 | 0.017 0.654
PEOU | — S 0.275 | 0.109 | 2.528 | 0.011 0.309
PP — S 0.341 | 0.102 | 3.327 | 0.001 0.378
CSI — S 0.379 | 3.375 3.939 | 0.000 0.101
ASI — S 0.285 | 0.127 | 2.241 | 0.021 0.27
ESI — S 0.082 1.12 0.681 | 0.036 0.076
el — PU 12.393 | 22.41 0.553 | 0.580 0.527
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— Y E CR & L LW fE ok
X W RE S z( ) p G R S
e Y — PEOU 53.391 |231.756, 0.23 0.818 3.479
£ | > PU 0.16 1.588 | 0.101 | 0.920 0.068
£ | > PEOU -0.421 | 7.166 | -0.059 | 0.953 -0.277
S — XW 0.135 | 3.166 | 1.391 | 0.000 0.119
XW — SJ 0.139 | 7.291 | 2.113 | 0.000 0.103
2-1-3 IR

Instagram %% %
PU — 0.613 | 0.058 | 10.579 | 0.000 0.758

*iEm kR R

¥ _‘_‘1%
2-1-2 Instagram =77
PU — | Foa HA KA 0802 | 0.062 | 12.919 | 0.000 0.900
iy 8 e
2-1-1 B ¥ 4w
i€ * Instagram ¥}

PU — 1 - - - 0.837

R ANCE %
LIS — K& e 3 1 - - - 0.140
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SE

Z(CR &)

LR e 3

PEOU

2-2-4 ARG B

Instagram _+ ¥ 12

At

G 2 e

0.708

0.094

7.555

0.000

0.571

PEOU

2-2-3 A5G B
Instagram _+ ¥ 12
WA
f i I T E 4 B

43— B o

0.695

0.087

7.989

0.000

0.597

PEOU

222 A5 E b
Instagram € 3§

SEALELE

0.938

0.073

12.918

0.000

0.839

PEOU

i\, == ¥ 4

2-2-1 3¢

o R
Instagram } a3

WAEF *

1.000

0.884

PP

3-1-3 %
Instagram &_3+ %
P e Sk

0.822

0.097

8.447

0.000

0.628
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SE

Z(CR i&)

A PR S

PP

3-1-2 2T
Instagram P& {2

284

Vaal

1.030

0.074

13.933

0.000

0.929

PP

3-1-1 AR
Instagram 7 % 2\

FE

1.000

0.842

CSI

4-1-2 2 enip £ 25
% 27 3% 5 B/

A2 B % - R

0.998

0.053

18.854

0.000

0.969

CSI

4-1-1 R ehip & £
>B A% 5 B/

AL BT R K

1.000

0.927

ASI

422 A fAd ]

1.089

0.093

11.687

0.000

0.890

ASI

4-2-1 2 ¥4+ %2 B

1.000

0.841
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SE

Z(CR i&)

Lt bl T S

} %7 iz R -

ESI

4-32 2 H51 ¢

AL E s

1.067

0.094

11.311

0.000

0.880

ESI

4-3-1 A F 42 B
ARG i E e

A

1.000

0.862

5-1-3 Agn i Ak

# 3 BUR L

¥+ e g

0.954

0.110

8.690

0.000

0.707

5-1-2 32 ¥ g 3*
Instagram J& 17 %

)

X T R

0.954

0.092

10.380

0.000

0.842

5-1-1 fray ke
iy RN B

PR BE {F I - 4%

1.000

0.769

i ] 22

1.000

0.138
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Y PR i SE (CR i®) L | = i
- z E Lol SR T

X @ i o P i

= 7 — G ek #80 1.000 - - - 0.460

e
T

e ad s LT

_L*# %E_’}’WJ‘“J SEM ‘?"ETFF&? l; z‘\’}’é—— g ;}"’T’ﬁéﬁ;@ ]‘A A E,IJE'

foipl B B 4 o

FE_E 2 RN i ¥

g O

VRSN T

U # S cffhlf it w fFflics 01330 B F 15

0.010,p B | *EFH-KE JFEREX s PUH S FTalgFHErviphd

TIRATE PR Y F R A F L S ApM S PEOU # PU iR it v R

Hlkci 0654 R EFWL 0017,p B> EFU-KEIEE REX L PEOU

HPU FaFEL M Il P ey Y G A F LD ek

PEOU # S cff it v fF fhlic i 0309 ¥ 5 0.011,p i)

YRR F R F

FFFRIBEKX s PEOU $ S T algx it »4ph » il * e F‘

ERG AR FELIwA4M PP S iR B w il 0378 ¥

0.001,p E [ *EFM-KE - JEGREX E PPH S 5 ABEEL w40k

TR AT R Y F R AR F L AP S CSL $ S iR W iF Tl S

v

0.101 » A7 F 1+ 5 0.000,p i ] > A F M K& » IB5 R BX 05

BEFFALD o ARM > TR 4 HAH R Y LA A F I
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S i wiF s 02700 BEFIEL 0.010,p B TEEF IR JES
R A ASLH S G ANFRL vl THE A S FEMHR Y FER
GBI F D v dp M ESI $ S iR w F s 0.0760 BEF LS 0.036,p
B REEMKE - JEB RER oS BSI S G AEFMIT wiph » T
PHALE FHERY FRAR G AT AR &G T iR
v fdics 0.068 0 BEF LG 0.920,p EATEFMORE S B REX RS £
SR YT G AN SRl R o

-0.277 > B F MG 0953, p E A A FMORE > B RBEK R £ ST

W

G ARFREE FMARTT g M E T F AT e
WATE P G e FURLIR Y A RAHE L L iR G 0119
BEAL L 0000, p B AEFHRE EGRIEK AT FEAHFLL

P HAMEFRI e B AL A e HR B Y R Ay 0103 B E L

F_*

0.000,p B ] *EFMLE SEFGREBEX RLIFLIPHTERY 3T
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Fo 4-12 F BOR AR A ok b T

FA KR pFER

¥tk e df p +*ph | GFI | RMS | RMR | CFI | NFI | NNFI
d R EA
y*/df
H| gk - - >0.05 <3 >0.9 | <0.10 | <0.05 | >09 | >0.9 | >0.9
= 327.0 | 175 | 0.000 | 1.869 | 0.839 | 0.075 | 0.126 | 0.924 | 0.854 | 0.900
59
Hvipk | TLI | AGFI | IFI PGFI | PNFI | SRM | RMSE
R | A90%
CI
L% | >09 | >09 | >09 >0.9 >0.9 | <0.1 -
[ 0.9 | 0.767 | 0.926 | 0.580 | 0.647 | 0.062 | 0.062 ~
0.087

Default Model: y*(231)=2241.488, p=1.000

AL AR e s % c% %7 & _RMSEA ~ RMR ~ CFI ~ NFI ~ NNFI

£
SUE iR vk 4 fdF o NNFI % 0.900 » 2

WA RS £ R f o P RSB AT %

70

7 41> RMSEA % 0.075,/] ** 0.1 3P i€ &% % » CFI1 & 5 0.924

B. 3R B RG A e
W EHmiEE




¥ 8 Ay Eh

AEH Y RS BRI R Gy Y R SR AN
FHI e AR P TR Y SRR G AT L v il ) A h
PR PG A FHD e R B R S AT A FR
Lo iphl 5 u Al g HHHREY SRR AT v AR TR AL
MR AT AMFEI oM = AL g HHHR Y SRS LY
Protph oot kg FEMAEHMFRY TLRFEEFETI »0M
THRBARTT YR P MR GREAERL SR o 2

Instagram 8 2. ¢ F 4

o

}'E\;pa‘;, u//Tj", 4‘3;‘53@ ¥ m;};g_;z

PENE G PR o AT P A R P k SLR sk
BEF LA Soma > TS g HRY FRA T AHFNL
ERE S S B A R e 20 IR i o
B oAb g AL R MALE HA R BALE ¥
BREEFMD e P o F AT TERPALE RE S HR Y
PR -

71

o T ARE

14
wbL

v oS 3%k Bugh ek

LEER 1T N IS 1o

SLARLF F > PEE TR

1

12 i‘]’f@q’f‘ﬁ&}i’l—?

FARREFEEFEL e



R o L ,
DI AR WESBTET > 2V IR 2 AT

z
N

g

kAR g

(Digital 2022: TAIWAN) (2022)3F 4 ¥ ¥ @40 > 584 T390 % Gk 35 08 -

£3 6 Bom R imMY > AFTTERYZ S AR 2

2 ’}[—.‘]’Z“" = [IENY o S I N .
BT FEAENE  DRAFTRNBERREL SR EAT L S

H6 g -
H7 2w

H8 1 1

HY 3= 1

\_ J

H1# ==
T r ~ Vv H6~H9 = *
> Ry B ’ ‘
# L
%} \, y lf ,—
3 Hawa|  HAE] :
5 > ] -
3 N A A H10 %
vk > B . w
H2 7 &+ \C J ——/ \ y.
H5 & =
Bl 5-1 B3skE B

:5(,»:],‘,‘_‘ . 2 /s = o Lz o4y N Jpa 2N 2 Yy s 2 S
PR R p IR R )

72

Instagram % i& {7

# 7R =




- ~ % Instagram

AR i Instagram BiEAe e ®F O S anfdE 0 LR PFVE A YT BB
{ 7ABRRIE ] > GEY 27 ERETF I B4 FIL IR S R FE Rl
o B8] ARRAR S = > Flpt* 2@y €5 5 IR % > F Instagram L
T AT RATAT 52 B S F T A RB R s blde t Tik Tok e B i
Instagram > » §i5E {8 KB % Reel # it RPFHE FEL > FIRL R At HERsHs

N L L RE T SR o SR

Rm X3 E AT ehE e 0 FRE PR AT o b o Instagram & R4S B P 2 hER
o AR P Ex el E o blde % F s Line 9dbE # 5 0 i 4_ Instagram

Aouip Reno FEEERE S EPFES LA Bt

AR 7 u% Instagram fvF 4 P 28 o DA LA U BB 2 F A0

PERET o Qg ALIFRY A F A4 R FILATIE O E N

N
S
ok
P
&
K
i
She
N
P
7

S he s e A = LR T SR B e

P\o

73



"\
o

T B o N7

2

B s 2 ¥ AR

Y

-

FERARL 50

AR FE

= \44&.;_1 “ j@; ,'=3 ‘LE-»_?;
Instagram %4 = 3 &R ok Eng 2897 L7 FRiz- P R A
7 % Instagram } wF{e b chi7 L chpc L o Instagram K pr AN 5 A e
Lo *M’f‘—’" AL e o AL R ;{ PR A 7{? ?
o WHAE- HMIFETEF T AT P F
o i F WG A A LF A Instagram FBFFARE PN F 0 R - BB
o et 5 e “//T‘ HFLE T Aot FLel % hk Mg B oo g%fr_"%ﬁ_f PR
PP ARk B e T oo
o ¥ EEiE-Instagram } F LiFieii (A LHF R FEE
S T e E TS )
o FEFPF- A i3F L Instagram P A FSFEHP R LK G ek
BEAREME o BE P BREMRBRCNEE Lo X
e AT Hm - HFfEF- AP zﬂ RV Gkt R s AT s E R A

TEARNHEE ~ N FE o BB S B B E

2P o ST B

FAEAR G AT o dok IR A LS

KR

’é fb’#ﬁﬁ El iy‘ft’%}(

o

0 3N i FE ;)% E,]/—’P\ 75

74



WA5 R4 - 7 RIFRA R A T A P R TR g 4 AT 2 ] o
vUFE e Instagram i & TF A Aok B E R Y B RN BEOE E4pH
TP RRRIGAS T AT AR R R ok o RIT R g AR LRF o

Instagram i #FHE- BEF I X 2PF > 22 FF KGR R = 4

1~

75



- CF I

AL FIAES 3 SERT FRAMMLFEERE S XA AT R
Instagram 2. A+ 3 #8443 kA PEFA 7 38 > T L4945 Instagram @ * F,
FEAR B iRk iEE L2 BPOF RFH R Y XA AR 0 £ LAY Instagram
B H T ST s 2oRENRG 2 - ROBRERDS I EFLFL G

S RERA LY S

- CRERFERAE

\‘
y

AETREEMPE A AR HLERY RREFAKEIE FFHE Y
KA RTRO I AL A G 25% 0 @A AR BT § @ R v

BHEA TR A i@ * Instagram 2. % £ > T A2 £ R B H

”yﬁﬂ
M
it
A
"ﬂl“

o TS B FR AT AR Y KA ERAEEH A i L e

f2 Instagram E ™ @A 4] K| IR G DEGEEFR H —‘F'? AL B o

* 3R

ki

AT PAP SRR o e B BN N o SF RS T SER S
TR o HEE AR  AFTFIREL D FELI LS H A 20 350

B oRAMITIL M EREY AEFEL L
1

>‘Ii\
1?-1»
i

Foo £ B 20130 AEpHT

76



AL EMANEEREHRELARFSY P ARTREL 3 B/E R
W ST 55’ mERLBAE F i roeed As o ki &

RS S EEE ES -t ST

77



o
e
)
=R
/r—-

-~ P2 2R

. 2%4g, & #4458, (2017). £ B FEPLT 4R IR EANE 27

FLEL R R A ek, A 22532 4(2), 1-38,
2. 2 H5.(2007). a2 iR, BHBEPE FALEF T (12),57-85.

3. i (2021). AAFSMEN LB B R RPN ST 2 F - HEES GV R

4. iz, 12 R, & EOUEL(020). MAHBLENERY FH LR ER

App 2. % Fe ARALFLH S PRARF TR T, 8(2), 137-147.

5. iR (2016). #E RN A F R ACGE 4 R HR T 78 F o RAE APP

, = Y 2
275 & Hl.

.O\

2R, (2018). MAHHREEZENERTEN LB Y L G ALY

Rl PRFEFPR AL EFEIFLG Y, 327,

78



10.

11.

12.

13.

J-

F2%.2014). ATMAF A T F 2 o ER sl g A L P

#,(17), 131-132.

3 8. (2009). FRHF A HFEM AL € LR - E R e R R PR AR

¥og hm WA L bR & 2 KT, 7(3), 49-110.

F Ede. (2012). % MR FEF TP E A 4 SET Jk SLig * i R 2 A7

BB AT 1(2),41-55.

RS, & 2% "5 (2019). AEE T U7 & 7 APP # i cinied ¥

PE @ LR 2 A, (36), 6993,

HIER . (016). Fo 2SR Y BAE LM A2FT, M2 ELL Fig

FREE LI TIRLH, B LB

ERE, Ev R, RAgk, PR, BER L, & FRE.(2012). Ta
JSREET, RRATG O M, uAT S v ) N IR ARG S PACS ks

i HR LR A FF AR 9(2), 109-122.

A2, & E445. (2018). AR BN, AIRTHRATEE 3T Nike™ Running
App i€ * {7 5. A R iEH T, (20), 17-49.

79



CBARTE, & 3 jicke. (2012). F AR MY SHAEFERBAT SRS

% Ik 47, 14(3), 493-512.

15. Bt = . (2007). 4B EHRERFY FLIRE X R AN 2T,
Rz A&~ F ¥ L ANERZALH.

16. % pAZ-T AL FH 2 F 5 I M k2 #77 — 2 FACEBOOK 3 ]

ik PR M AERELEFLE L 20130

17. Y4, 22%, > £, & MEMK. (2015). WHAHELHNHFEARY 2 8

FEYRY LTI LY D LB ?IEL%F:‘”;%;‘".,%,4(1), 132-141.

18. 1= 4. (2019). E* PHEITAFFRFEAN I P> 2 FH L G * LR

2 FFE A, AL A FEEFRE AL BRI L%

80



~N

oo ERA

Ajzen, 1., & Fishbein, M. (1975). A Bayesian analysis of attribution

processes. Psychological bulletin, 82(2), 261.

Bagozzi, R. P. (2000). On the concept of intentional social action in consumer

behavior. Journal of Consumer research, 27(3), 388-396.

Bagozzi, R. P., & Dholakia, U. M. (2002). Intentional social action in virtual

communities. Journal of interactive marketing, 16(2), 2-21.

Bainbridge, W. S. (2007). The scientific research potential of virtual

worlds. science, 317(5837), 472-476.

Blystone, D. (2020). The story of Instagram: The rise of the# 1 photo-sharing
application. Investopedia. URL: https://www. investopedia.
com/articles/investing/102615/story-instagram-rise-1-photoOsharing-app. asp
(pristupljeno 15.12. 2020).

Bruner II, G. C., & Kumar, A. (2005). Explaining consumer acceptance of

handheld Internet devices. Journal of business research, 58(5), 553-558.

Burkhalter, B., Smith, M. A., & Kollock, P. (1999). Communities in Cyberspace.

Cantril, H., & Allport, G. W. (1935). The psychology of radio.

Carr, T. (2015). Caleb, & A. Hayes, Rebecca. Social media: definition,

developing, and divining. Atlantic Journal of Communication.

81



10.

11.

12.

13.

14.

15.

16.

17.

Cheek, J. M., & Briggs, S. R. (1982). Self-consciousness and aspects of

identity. Journal of research in personality, 16(4), 401-408.

Cheung, C. M., & Lee, M. K. (2010). A theoretical model of intentional social

action in online social networks. Decision support systems, 49(1), 24-30.

Cheung, C. M., Chiu, P. Y., & Lee, M. K. (2011). Online social networks: Why

do students use facebook?. Computers in human behavior, 27(4), 1337-1343.

Corrada, M. S., Flecha, J. A., & Lopez, E. (2020). The gratifications in the
experience of the use of social media and its impact on the purchase and

repurchase of products and services. European Business Review.

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user

acceptance of information technology. MIS quarterly, 319-340.

DIGITAL 2022: TAIWAN, datareportal.com,

https://datareportal.com/reports/digital-2022-taiwan.

Ellemers, N., Kortekaas, P., & Ouwerkerk, J. W. (1999). Self-categorisation,
commitment to the group and group self-esteem as related but distinct aspects of

social identity. European journal of social psychology, 29(2-3), 371-389.

Festinger, L. (1954). Motivations leading to social behavior.

82



18.

19.

20.

21.

22.

23.

24.

25.

Howard, P. N., & Parks, M. R. (2012). Social media and political change:
Capacity, constraint, and consequence. Journal of communication, 62(2),

359-362.

Izuagbe, R., Ifijeh, G., Izuagbe-Roland, E. 1., Olawoyin, O. R., & Ogiamien, L. O.
(2019). Determinants of perceived usefulness of social media in university
libraries: Subjective norm, image and voluntariness as indicators. The Journal of

Academic Librarianship, 45(4), 394-405.

Jackson, N. A., & Lilleker, D. G. (2007). Seeking unmediated political
information in a mediated environment: The uses and gratifications of political

parties'e-newsletters. Information, Community and Society, 10(2), 242-264.

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges

and opportunities of Social Media. Business horizons, 53(1), 59-68.

Kent, M. L. (2015). Social media circa 2035: Directions in social media
theory. Atlantic Journal of Communication, 23(1), 1-4.

Kim, J. Y., Shim, J. P, & Ahn, K. M. (2011). Social networking service:

Motivation, pleasure, and behavioral intention to use. Journal of Computer
Information Systems, 51(4), 92-101.

Korgaonkar, P. K., & Wolin, L. D. (1999). A multivariate analysis of web

usage. Journal of advertising research, 39(2), 53-53.

Lee, J. M. (2013). Validity of consumer-based physical activity monitors and

calibration of smartphone for prediction of physical activity energy expenditure.

83



26.

217.

28.

29.

30.

31.

32.

Lee, R. M., & Robbins, S. B. (1998). The relationship between social

connectedness and anxiety, self-esteem, and social identity.

Lueg, J. E.,, & Finney, R. Z. (2007). Interpersonal communication in the
consumer socialization process: scale development and validation. Journal of

Marketing Theory and Practice, 15(1), 25-39.

Mangleburg, T. F., Doney, P. M., & Bristol, T. (2004). Shopping with friends

and teens’ susceptibility to peer influence. Journal of retailing, 80(2), 101-116.

Mazzarolo, A. H., Mainardes, E. W., & Innocencio, F. A. (2021). Antecedents
and consequents of user satisfaction on Instagram. Marketing Intelligence &

Planning.

McAlexander, J. H., Schouten, J. W., & Koenig, H. F. (2002). Building brand

community. Journal of marketing, 66(1), 38-54.

McMillan, D. W., & Chavis, D. M. (1986). Sense of community: A definition

and theory. Journal of community psychology, 14(1), 6-23.

Moschis, G. P. (1985). The role of family communication in consumer
socialization of children and adolescents. Journal of consumer research, 11(4),

898-913.

84



33.

34.

35.

36.

37.

38.

39.

Nedra, B. A., Hadhri, W., & Mezrani, M. (2019). Determinants of customers'
intentions to use hedonic networks: The case of Instagram. Journal of Retailing

and Consumer Services, 46, 21-32.

Park, C. W., & Lessig, V. P. (1977). Students and housewives: Differences in
susceptibility to reference group influence. Journal of consumer Research, 4(2),

102-110.

Rejeb, A., Rejeb, K., Abdollahi, A., & Treiblmaier, H. (2022). The big picture on
Instagram research: Insights from a bibliometric analysis. Telematics and

Informatics, 101876

Steinkuehler, C. A., & Williams, D. (2006). Where everybody knows your
(screen) name: Online games as “third places”. Journal of computer-mediated

communication, 11(4), 885-909.

Szajna, B. (1996). Empirical evaluation of the revised technology acceptance

model. Management science, 42(1), 85-92.

Taylor, M., & Kent, M. L. (2010). Anticipatory socialization in the use of social
media in public relations: A content analysis of PRSA's Public Relations

Tactics. Public relations review, 36(3), 207-214.

Terry, M. (2009). Twittering healthcare: social media and
medicine. Telemedicine and e-Health, 15(6), 507-510.

85



40.

41.

42.

Walther, J. B., DeAndrea, D., Kim, J., & Anthony, J. C. (2010). The influence of
online comments on perceptions of antimarijuana public service announcements
on YouTube. Human communication research, 36(4), 469-492.

Wellman, B. (2005). Community: from neighborhood to
network. Communications of the ACM, 48(10), 53-55.

Yahia, I. B., Al-Neama, N., & Kerbache, L. (2018). Investigating the drivers for
social commerce in social media platforms: Importance of trust, social support

and the platform perceived usage.Journal of Retailing and Consumer

Services, 41, 11-19.

86



i SR %

i I8 E I
- 1-1 &% 23 i * i§ Instagram ? 1. 3
®* A 2. &
1-2 }'I,T;K"p vRFE > 34 f¢ Instagram 1. =4
2. T
1-3 65 % e H % 9 I RURCR N
2. B X 1~3 ] pF
3. &3 46 ] pF
4. &% 79 | pE
5. 53 9 g
1-4 & * Instagram i & p ehi @ ? (45 ) 1. + @pE= /rIpFd ik /Reel
2. M A w B
3. iRk
4. ppLpdoz R
5.6 G
S 2-1-1 B % 4rie i * Instagram ¥ KR I E % 1. 22% 2 B 3
WA F 2-1-2 Instagram =4 &g $42% kR 2 i H en 2. % R
2-1-3 AR Instagram (%% 5 @ * &5 # F @+ F 384
= s 2-2-1 235 & Instagram F chFMAEG * o 4. F L
A h 222 A3 5 b Instagram g B Acn ¥ X ER o 5 AR

2-2-3 Az h & Instagram 4R RN BREE E
T A E R B AT oo

2-2-4 A h e Instagram b VLR A GpERF o

i

R rp g

3-1-1 2“3 3 Instagram = % 3% 45 %
3-1-2 A %F1 Instagram P {2 o
3-1-3 1 Instagram & 373 pF ¥ cds > & o

75~

A€ A

4-1-1 X enip £ £ f),\_l;"j N ilg]/ﬁﬂ;fd [g]l]j?“" ® o
4-1-2 2 e 4 ) G g1 A e 4 Bl B - K o
4-2-1 2L B A hik EE o

422 5 bk L B BRI 5 F R R

4-3-1 A HAL AL fEHd R e

4:3-2 2 AL ¢ BAL I E & e |

IR EER

5-1-1 BFIL 3R 0 A i AN 3 BE BE 1T B

87




5-1-2 2 ¥ j§ 3% 2% Instagram JE 17 {% * e4F e

5-1-3 #4305 A F (B if BREIE SR i

6-1 [& et 7

1. §4

2.+ 4

62 & ehi db 29

115 s
2.16-20 f
3.21-25 f
4.26-30 f
5.31-35 f&
6.36-40 fi
7.41 o1

63 frermhE L2

88






