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Abstract
Why does the market often appear that the lower the price of the product , the

less the demand rate of the market will be ? And vise versa.For example, the lower the
stock price is, the less the market turnover will be ; While the higher the stock price is,



the more the market turnover will be.This is also a price strategy operation which the
famous brand products (such as LV, CHANEL, HERMES etc.) are good at. The time
point of the product price will be influenced by the historical price before the time
point. The nature of human behavior possesses imitation. That is also the
characteristic of reference group. Under the situation of valid information and
asymmetric information shortage, the probability of mistakes will be reduced if
people follow the other’s experience. The consumer purchase behavior will be
influenced by the historical price and the limit of information cognition. Therefore,
they will make deviation on the purchase decision. That is the reason that we want to
construct a dynamic demand function and mathematical model to reflect the
phenomenon.The change of the historical price and spreading speed of new price
information are the key factors which influence the consumer value evaluation to
product. Thus, the following issues will be the discussion subject:

() How did the historical price influence the change of consumer value evaluation of
the product? And then discuss the consumer purchase behavior.

(IDHow did the spread effect to the historical price information of one product
influence the consumer purchase behavior and the change process to the whole
demand function of the product ?

(IMHow does the historical price of one product influence its own sales rate at some
point of time in the future and then change the variation of demand function?

(IV)Compared with dynamic demanding function, this research will construct a
dynamic demand function influenced by the historical price in order to practically
reflect the consumer behavior neglected.

(V) The main result of the research is to show the above mentioned character and the
relation of the environment parameter change to the dynamic demand function.

Keyword: Historical price, consumer behavior, dynamic price strategy
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