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Heritage Storytelling: Visitors’
Emotional Experiences and Sense
of Identity with Heritage Stories
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Abstract

Culture heritages are full of stories, and
it is Dbenefit for heritages to
communicate with visitors through
storytelling. This study therefore
explores visitors’ identity and emotional
experiences of the heritage stories. The
study will conduct through two stages
using both quantitative and qualitative
research. A focus group with ten
literature and history professionals will
apply for the first stage to classify those
current promotional heritage stories and
then choose one story in each
classification for the second stage of
survey. The second stage will involve

a questionnaire survey with about two
hundred forty responders. Finally,
basing on the results, the study will offer
implications of the story marketing for
management  practices and future
researches.

Keywords: Culture tourism, Heritage
tourism, Story Marketing
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