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Abstract

The tourism image is the subjective cognition which emerges in the tourism decision and
plays an important role on tourism behavior. Also tourism image is a kind of psychological
process. Therefore this research use ZaltmanMetaphor Elicitation Technique method to elicit
the concept of Jioufen Rueifang tourism image from the subjects. Thus this study requests
interviewee to collect these photos which can be considered as a representation Jioufen
Rueifang tourism image in their mind. Through the “Metaphor process’, subjects figure out
the meaning of photo they perceive. As the result, it presents historical tourism image of
Jioufen Rueifang and the positive or neutral judgment as the main part. The crowded and
pressure psychological image can be solve through the leisure policy making.
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