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The Research on Green Marketing about the Review and Future
Abstract

The green concepts and environmental issues gradually have become a remarkable focus for
industries and our government during recent years. The policy and activities related with green
marketing or energy also catch the priority development. However, according as Chamorro, et.
al.(2009) pointed out the shrink of green marketing researches after 2000, this paper aims to
explain this contradiction via the topic induction and system classification of the green marketing
research. In addition, the author discusses what stage the current green marketing development
lies in and makes a comparison with Chamortro, et. al. study. Finally, this research proposes that
the future research should focus on the multi-themed areas which integrate the corporation and
consumer, adopt the analysis of eco- efficiency and customer value, and construct the structure of
the finance- oriented green consumer.
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