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The Study on the Relationship between Brand Awareness
and Monetary Donation Intention of Foundation

—Brand Image as a Mediator

Chao-Chan Wu
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Abstract

The foundation is main type of organization among nonprofit organizations. The
foundations have to dependent on fundraising in order to keep developing and operating.
However, how to increase the performance of fundraising among the various foundations has
become a significant problem for each manager of foundation. A lot of foundations adopt the
concepts of marketing to make the fundraising strategies. Branding has been considered as
one of the important strategies. Hence, it is an important issue that whether the positive brand
awareness of a foundation could increase its brand image, and then motive the monetary
donation intention. The purpose of this study is to explore the relationship among brand
awareness, brand image, and monetary donation intention in foundation. Furthermore, this
study examines the mediating effect of brand image between brand awareness and monetary
donation intention. The results indicate that brand awareness has a significant impact on
monetary donation intention through brand image. In other words, brand image acts as a
mediator between brand awareness and monetary donation intention. Thus, the managers of
foundations should endeavor to construct the favorable brand awareness in order to generate
the positive brand image, which in turn encourage the monetary donation intention. Finally,
this study proposes several implications and suggestions regarding the brand management of
foundations based on the empirical results.

Keywords: Foundation, Nonprofit organization, Brand awareness, Brand image,

Monetary donation intention
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