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Abstract

Furniture in house is an important element to create family functions and warm
feelings. With the maturity of e-Commerce, the furniture industry also begins to develop
e-channels to acquire a broader customer base. In recent years, many studies using the
social presence theory attempted to explore the degree of warmth and humanity for web
design issues, however, most of them were based on LAB test and therefore rarely touched
the real pictures of industry practices and consumer reactions. In this study, we integrates
the theoretical views of the perceived social presence and word-of-mouth(WOM) to
examine theirs effects upon perceived value, quality, and brand equity. Using domestic
online furniture sites as context, a survey study was conducted. After a path analysis with
PLS, the empirical testing results showed: 1. the perceived social presence has positive
impacts upon perceived value and quality; 2. WOM has positive impact on the perceived
quality; 3. perceived quality and perceived value have positive effects on brand equity.
This study preliminarily clarifies the path effects among the research variables. Academic
and managerial implications are discussed and final suggestions are provided as well.

Keyword: perceived social presence, word-of-mouth(WOM), brand equity, online
furniture industry
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