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Travel Service Quality and Travel Satisfaction: From Senior Tourists’ Perspective.

PER S

(Received: Mar. 3, 2012 ; First Revision: May. 15, 2012 ; Accepted: Jun. 6, 2012)

ey

EREmLeskiEt, £3200F2 kA r i E1l6HmAx a ERLE
g2 EE 2 ¢ > AARETF LI RA g AR R > Fgt B ¥ R wE2 %
2z —e FP 0 AFFARD PANEROFRYFRLL T L RBEEL %~ P
,&@\%éﬁﬁmﬁiﬁ&§7%ﬂﬁ*’ﬁ%ﬂéﬁ%4M%ﬁ%¢ﬁ?aﬁﬁﬁ
PR ERT PGP L GERBRBETERARL R RLRZFAL Y Aok > ¥
oo BAE R TRERS LT P LR ERHANAREL B RSRAAAL Y
a3 %k o

e ¢ SRR g~ P L BRI E T o RsE LR

Abstract

According to the estimation of World Tourism Organization, it expects that the popula-
tion of international tourists will up to 1.6 billions in 2020. With respect to international out-
bound travel, seniors are one of most frequently traveling segments because much available
time owned after their retirement. The objective of this study is to propose a relationship
model of country of origin image, destination image, travel service quality, and travel satis-
faction. Path-analytic tests using data collected from 424 Taiwan’s senior tourists suggest that
destination image and travel service quality mediate the relationship between country of ori-
gin image and travel satisfaction and that destination image mediates that between country of

origin image and travel satisfaction when Taiwan’ senior tourists perceive low travel quality.

Keywords: Country of Origin Image, Destination Image, Trip Service Quality,
Travel Satisfaction

R ERURE 4 L -5 Y

o+
X
=
\L_
|

- 63 -

uli



S F 2% E Vol.§, No.l,2012

d *’5%&5‘??%5:”3{ AEREEH > A NZHEBIHRF B TP A A XL 2af
SHrBEIALE c BR OS5 R Pk E AT LK S d 1971 £ 0 13%3 4c 3] 2009 &
5116% > 3F3+ 2034 & pF € i 4c T 23% (United Kingdom National Statistics, 2011) = p
OS5 R enk E AT iR 1995 &£ e914.5% 0 #43 2011 & 5 7 enF il hEor ¢ i 23.4%
(Japan Statistics Bureau, 2011)c @ 2011 # ¢ R % p£ 65 gk 2 F ¥ A 5 1 32,288 F 4 »
B o>¢ AT 9.1%: v 4= 2006 # 3 4e 7 1.2% (National Bureau of Statistics of China,
2012) o @ f 4 0 1996 & BF 65 fet FoenEk A ibAry £ 1 7.6% 0 e 2012 & 4 pF
¢ £ 10.9% (Ministry of the Interior, 2012) °

A EpRHE 2k 2§ % {7 LB ¥ 25 (Sakai, Brown, and Mak,
2000) > ®F AFER chkdge FIREEFH 2 ARE > bldo S 65 R ek g R A
oo J8 1999 &£ 16.5% 0 & B I 2010 £ 7.6% (P IR~ DR E AR F > 2011) 0 FEk
REED xR P TEs o (BLER8AD om&*%&F‘%.ﬂg’/‘—rw’w (i §
SR 2 {5 ¥ 4 pecngg 4 sk ¥3(Huang and Tsai, 2003) » F1 5 M4 % ok ff ~ L 5 kB pF
B RBR{EPFRFE = RYRRELLTS NI LS L8 % l‘egi(Littrell, Paige,
and Song, 2004; Marshall, 2004; Reece, 2004) - @ 7 Wang, Guo, and Yen (2004):14 4527
A AR EME KSR Y > (R LS FRAE ARERZ BNE R
WXFW o Ft 0 B F AFF AR AR NI YL B ERE Y A A KT F
EARZ %’f *%2%¥(Huang and Tsai, 2003; Jang and Wu, 2006; Shoemaker, 2000; Wang, Guo,
and Yen, 2004) -

B i L Lk RRe R R T > ARECER LT A FRIRE P ks K E RIS R o
WAL FER > KRR ¥ FL A 5§ 2 % F](Baugh and Yaprak, 1993; Bil-
key and Nes, 1982; Johansson, 1989; Papadopoulos and Heslop, 1993) » F]m fga4v > %% 3
2 RIR Rk g B L A ‘-"?‘ﬂ‘*—?%: A 24 F5 - Nagashima (1970)% #- KRR & % <
EH R FITRRESENF F P Y DR B - #3475 > Bilkey and
Nes (1982)4; 2 5 i B2 %lﬁé%é_ EHEAPE P kA ARE R KRR R A
T%’ i’—:ﬁ&;‘%’?é B 5RE o ¥ebo pkz ’,}_mﬁfﬁﬁ@ == TP e R % | R ER rﬂf@im\
~ (Chen and Tsai, 2007) = ¥ A7 3 45 &1 0 T & % | aﬁa—i CEp 2 AR S A
&;ﬁﬁ?\ﬁui— BER IV EREFIRFSNALERLERER - BUETHUE A
% 4K (Rittichainuwat, Qu, and Brown, 2001) > BF f#*z £ fvff 2. P ehp B %V 8- 7 %
FTAHREPEEFTLZERLB G HFRLRLD R R LIBE KD S
(Rittichainuwat et al., 2001) °

R o R EIRYED s 2 RBRBEWHRERY R BE oL wGRT %‘?—*ﬁ;i&
AR SR TR G ETER A SRS i R (Zeithaml, 1988) o & F e i
- EAEE AR R MWHRE A SIRIEL (8 Bt Bl e S(RINE £ & A T
HHATE 5 ¥ ot m K phdent % 3= 5 (Murphy, Pritchard, and Smith, 2000) » & -
A S (R RIY) A RE W 7 —‘E e Y Ap & E\l—‘ﬁr‘ir‘s WP R g ’ﬁkgﬁ EA < pU

-64 -

uli



HESBEL2Z RKARL &~ P L § - WSRBEFECHRLRLFAY

st 47 (Fick and Ritchie, 1991) » & /LBAF § ¢ L § 4 4 7 f R A& UM 8
Bk 2 BPRGE e ot B § ih- B AR % (Park, Robertson, and Wu, 2004); 4
**er%%‘r" THEMEBEE o B EFEASE A P B EHRSEE & SRR
ﬂmﬁWWﬁTEJﬁ—ﬁﬁﬁﬁﬂﬁﬁﬁi’mméﬁﬁw?i#ﬁﬁgﬁiii
TR FEARERILARAZMNER  FIZBAIMEI - T EFRABFA RELEG R
R R zrz/,} A& L g £ (Oliver, 1999) > ¥ AL BT RS = 7 2§ SA1E
v {2 5% & 4p B (Anderson and Lehmann, 1994) » Flp* $ %6 & ¥ 56§ K3 > &= JR7s
ST ARG R RS > AT SRERT I LA RBFEDFUEF L T
(Baker and Crompton, 2000) °
T AT 2P e SRR ERLL R RERL R P P LR
EFIRAEE T A SR AN A RRAAEL F 8P B L e 0§ FRE P
PORSER H A RECRS RSB AR RS 0 AU RREE 0 i
P R R G EORSIRAE T L Y PR 2 R L KR FERRGP Dk 2 RIRP
SR LR TERE B AFT I RE S RAEM I B R RS RSP g
2oLk TH BRIk ] 2o

Zéﬁwﬁﬁﬁﬂ

AT AR 2 AP g R gL ’Li’f?r'/‘?f‘l%%fﬁ’-k ¥ Pep k20 KRR
oo BeE LR R I“ﬂ%‘“ﬁ"}iijz‘w%&ﬁz% BRZMGHE o AEE BRI P‘}‘Nfﬁ"g g
P2LZRARELGFED e L %2 T RHZBELEEP  RBRASTME - BLARAZ TAN
Ik PR 2 M A B

21 XARA PR L ERRIARLH G

KARL 3SR IRS 2ALTN R HEHIRTESL LS - R 2 e
oo MR FEGRZAEAPBAS  RRIFI SR EFAF R B 2 B A
(Nagashima, 1977) » ¥ % 4 3 — 4% & 76 1% (General Country Attributes, GCA) ~ — 4 & &-
& 14 (General Product Attributes, GPA) ~ # %_#& 5 /& |*(Specific Product Attributes, SPA) »
%%Wi@iﬁ%ﬁ%*lk@?ﬂé?%ﬁﬁV&W%LW%§?4”BMW
1993) > A& RAERY A &2 ST E5 > §RFI P Hiumh e & LT
% ¥ &, |+ (Fischer, Diamantopulos, and Oldenkotte, 2012; Hu and Wang, 2010; Jaffe and Ne-
benzahl, 2006; Pharr, 2005; Phau and Chao 2008; Wilcox, 2005) > 7= & i & 7 —“Ff ¥HE TR ";\‘m
# 48 2= iz (Lantz and Loeb, 1996) ; @ ﬂ}’;”‘fffﬁ e o H - BRIV e 33T
VR P b > Il PR B e v vhpE ﬂWW7ﬂé1@W&?%§ﬁmlk7w
PP e R koo

6%4Bﬁ“%@fﬁ@ﬁﬂé#ﬁ%’ﬁgﬂﬁA%ﬁﬁﬂfﬂé%ﬁA%%*
£ 3 @G 3k aE %3 24 o Beerli and Martin (2004)33 5 B 4 < @ $ 9 s § § i
Wik A %?7» - T kiR HFF R 08 - £ % o Gartner (1993) & %22 = iF

- 65 -

uli



&% m%kE Vol8, No.1,2012

ﬁﬁﬁw’%ﬁﬁﬁﬁaﬁizﬁ'l@wmgﬁﬁm’.@wmg%ﬁa’3é%
Ao 4 RAST 0 S RRTIIZ P ek o WP gAY o BE R LR R

Fh MR AL PSR ERL B EHForf 0 PR WL FREA D e L
o AR AFIE o L F R B i%w CERERBAETES S BEL
% ¢35 = (Beerli and Martin, 2004) - ¥} fﬂéﬂ AR R B &% R4SF M (Organic In-
formation) & 2 % % cn> i > fre gd WA 2 7 3 E S N RPEBEAEFFR
(Induced Information)(Rittichainuwat et al., 2001)> ¥ 12 3%Baloglu and McCleary (1999)% 7
2 PR R R o ATERE R Gk e 78 BRMERE DL PIEFFECHN R 2
WEEBAERK) L BAFRCH P H ARG ECILFR) A RE D S 2 AR
FAELE T @ WA IR E F "’/;‘ig'.ﬂ'c%. TR RE B A LD GHATRE o
WEAM RSP e LR TR AT F %% 0 Bigne, Sanchez, and Sanchez
ROONFF EFFLT A TR 2 LD T L % T ¥BEEIMEFIZIIMGR P S
SETRED R LB LAETIRDI » M % o Lee, Lee, and Lee (2005)% 7 ix K2002
ERERFHEHD T LR HE LR EFRB AL w2 Pk § R g ERR
\ﬁﬁﬁ,WAQEPT¢'ﬁLm7EWM*&?ﬂﬁgﬁ /WWﬁBmﬁmﬁ’fx;
SR AR A2 D e 2 BEE AR T & (eg, Chi and Qu, 2008; Crompton and
Ankomah, 1993) - ‘=@ + it v[f’c'ﬂ o RIRRR RV Sd 3mSR P ik
m%“k;&@]\?ﬂo Pend 2 B R e
Bl AFEFERAL 2L G TR LR EHRNARL A A RERLARAAL Y (nk

zz%%mi%~ﬁémﬁ§rﬁﬁﬁﬁiwﬁ

FEERTEIETRT A g L& PF R 0 2 AREE KL £ & 57 % 45(Olson,
1972; Pereira, Hsu, and Kundu, 2005) - Narayana (1981) 1L 5 B #& % = * & P2 iy %"’ K
FETRR FAM LA B2 TR TS 2 B aﬁﬁﬁﬁaWiﬁwmﬁw
Er % o Erickson, Johansson, and Chao (1984))4 %2 Parameswaran and Yaprak (1987)% 7 % %
BWHRFPHERFAESTET g et v B B ST RIARE 27 o F prdly o f #4
TRFAE S 2 HE IR RGN 24 FFFAFW Y » o Roth and Romeo
(1992)F 7 &7 it —“F‘,L R T o

S RBRE % o2 — RITe > SR &Q‘?WEW%WWémdﬁﬁwg,ﬂﬁ

F 5 B A &% 2 % F](Baugh and Yaprak, 1993; Bilkey and Nes, 1982; Johansson, 1989;

Papadopoulos and Heslop, 1993)> i} & & ¢ M A& KRR B2 &3 Fsg Rk A &5
(Heslop, Liefeld, and Wall, 1987; Johansson, Douglas, and Nonaka, 1985; Nagashima, 1970,
1977; Wall, Liefeld, and Heslop, 1991) - Tse and Lee (1993)F 3 5% % &7 » i} ¥ FHAS

pERRE 2 ww?ﬁf MEis w*%”ﬁ@d%i)?éww?kugwi
R 5 & y5(Bilkey and Nes, 1982) » m Manrai and Manrai (1993)F 7 S#%H#p @ 5§ A & %
MBS TERFI %0 N R HEHNERAST RE L ST 8 FHE o R
BFT g 7B IR g,uIrFRZZ'rT' 4 "5’ MR R B %o Jiang and Wang (2006)F7 7 % 5 &
o RIS g e B H % L Agus, Barker, and Kandampully (2007) 7 3 § FRi%

- 66 -

uli



RECRBRALZ KRRA R~ P o R - SRS RS LA LAY

SREBRL AL FRM G Malik 2012)F 87 % ~ ¥ - LERFLTE
EEMRBE2ZRBETLRLAZEETH T RORBETEE LA LRI 49 M Kim,
Holland, and Han (2012);% LERBW BRI HE# P L%~ RIBST
RAHESBARYPD O RPL AT REERIRBST L 2 B EA LR Lee, Graefe,
and Burns (2004)33 & &3 2 2 BRI SF B A A 2 TR ARLM R P R%
PR T RAHRIA S TR R AR I M G TV R RN R A B2 R R R
LhEsd RESERLELTI RS SRBETHREBEBIR £ Ao s A
i’{@g_w*\@%~@$@ﬁfﬁﬁ@’%ﬁﬁéﬂmﬁ ZaEAnpF L RT
Foptdi2 b e ™5 (Murphy et al., 2000) - Hsu, Wolfe, and Kang (2004) % 45 1! » 25 % 43 p
g OR %o AURTEEP e AR EXEME &R TR o o RE o MERD R %
PR LR AR AR LB A O R Py R A E N T R
BRK2  AUECRRA LIL w2 P A L AHRRARL R BB LA AL &Y 0k

B3 T AHEREL R MRS T HRARL 2RI RA LT [nsk

2.3 IFIIFEF 2L ek

BELEIRET 5 LR LArZ P B ¢ ARETF ¢ B 5% L& (Bigne et al., 2001;
Chi and Qu, 2008; Crompton and Ankomah, 1993; Lee, Lee, and Lee, 2005) » 8@ » &5 &
TR B RIRAMES ¢ R HE Tl & € & $# 4 (Taylor and Baker, 1994) » Cronin and
Taylor (1992)3% & PRA% & B % B % 7% &7/ = & F]2 — » Brady, Robertson, and Cronin (2001)
P;%m’mﬁ&?ﬁﬁéiﬁﬁﬂﬁWWﬁﬁ@ﬁmia%gg,%m%Hmmﬂm
Mackoy (1995)% 3 IJFﬂﬁ&i‘iﬁﬁﬁw%ﬂﬁﬁﬁiﬁﬁiﬁﬁ*ﬁ%
Do PRAR & ALAR G ,% & B i 4£% § %)% (Baker and Crompton, 2000; Brady, Robertson,
and Cronin, 2001; Caruana, Money, and Berthon, 2000; Cronin and Taylor, 1992) > Lee,
Graefe, and Burns (2004)F @~ 7 Mr B L 2 RS THEBELAZ 5 LB LMD
w B % > Kim, Holland, and Han (2012)F 7 5 % 37 @ P e R % QIR 5 7 @8k pF 4
AEAETF e B Murphy et al. (2000)#-525p g A& & bt’FRj&m’%‘rpf-xp R S <1
\:’%?—i*ﬂié\ y H & — P end B E fﬁ’-x N4 ’1 =N 7 ﬁrgéﬁ]% T gﬁq%%ﬁ,&&;
WPk 2 Z%F 5 X3 aflps R AR T'%Ea”s};ﬁﬁﬂf‘lﬁﬁ s 2 B F
T2 3 RAEERELL G PP i L RT a0 € FLFEDFE 0 R R 2 PRI
SRR R R OR 0 Fletdadh Bk 4
Bokd P = BRF ST F R RARAREL 250 P L R)BEBLRLM %

3. F g

31 Py %
o2 PR T PR R G S0 AT R M GHCSS o 4 1 2
/}ﬁw&apg%g{,lghgipf@%gc,gm LA BRIET e 2 ¢ (I REc @
RS A P L RHR LR L TR

-67 -

uli



S F 2% E Vol.§, No.l,2012

IR

~

W1y EER

32 PpHZEFTHARE

ERCE< Tl VN —*‘Ff THR2ZAFEEYT PR 0 Bl4eo F 02 50 gz (Lehto,
O’Leary, and Lee, 2001; Littrell, Paige, and Song, 2004; Okata, Inui, Lankford, and Scholl,
2007) ~ 55 # 2+ (Hsu, 2001; Huang and Tsai, 2003; Lindqvist and Bjérk, 2000; Shoemaker,
2000) ~ 60 # 2 + (Capella and Greco, 1987)etk A i 2 A% % > R SFREALFET > &
ﬂfz:}%’*’ 50 & 55 R RAREEZRIRER O EHAFAY K’*’;ﬂt%‘?—“za;&’%—ﬁ&?ﬁ
pord b ozost Rl TE RS E

UG E2 s KRR H IV o RgpBLE b il TR T > WA DIRA KA L
AR FF ARG B LW ESR% 0 F AT BN 0 P AGRA R T 2R
g B 22010) SABEIP ARBZIRERF X ERLD ARED S
RE AR F Ak 0 2010F SARAL D A B E 1317 A =0 #)2009F = £ 81% o BE B
?B&ﬂﬁﬁﬁﬂ’rﬁmﬁﬂf SR EAE 2 TR ORRE R T 0 2010)
e L Tk 3 p e X dics @ 1145 A (P ASCHRE A 0 2011) > @ 2010
ELHOSE I P R E kD e Lp A0 H AR 224,6624 0 WAL R A B D

«Mﬁ%ifﬁﬁ’mny@%p%é;%ﬁ%éiwﬂﬁéﬁﬁﬁf',yﬂ%

SRS RSN ﬂw»\éﬂlﬁma gy (E]2 R4 0 2009) 0 #t o AFETERD AL K
B > RXFP s LAt R o

33 F¥u%iz g7
331 XARRRE %2 HFE

AL TR RRRPEE hdg =B P ook 2 RIRREL % RARL LA R
- MR R frA &) %5 B §FE XARL %0 %7 Hsieh, Pan, and
Setiono (2004) %7 3 7 H frPereira et al. (2005) & 78 P & {7 B 22> B RIRE T $AR 5
- HERHE e KRR 2R L R4 L L ESEE LB ERT PR O 2. ¢
BRAY Y 1R e 30 RERAR 2 B RERE PR Fo 4. RSR AT él%l?‘ﬁi

- 68 -

S

uli



AR ERALLL RRRL§ P L - CHRBETERBRLRLFY

ﬁ#iﬁ‘ffﬁ@?] Fo 5. RSFREAL § AR 4 SR RO 6 RBRSC R 0L A L
. ﬁ»\élﬁ]m’\ N B TS AIRE 0 8. MPFR A X 7 AR e e L SRRV 13
BgrE  BAFA AL T2 kR, (1)1 T2FRFL, (5A)-

332 B R %2 R

ARG 2P e R % & AR 2F5 Beerli and Martin (2004)%f e 3nAv R, §oeh
FEoGLR YW Lk BRI e H1P ik Ty BEA ST 2 53
B¢ o 27 7 3 :zBeerli and Martin (2004)% Chen and Tsai (2007) P &= 3250 R, % B 38
fo ¥ el B EHRE 2 WTH 3 B LI -"H‘f*— "RAFE
5. 8Pty endiys 2 06 EBE 2RO BRGET Mr AL B8 FF S
e LEE 9 FiEE A 0100 By BRDGRA 2 < it 11 P e B fRggE e o 12,
L3 PR rReDELA - 13 P e A3 Bk s it 140 B i £k a2 oo 1R
RSB RGE > BAV AN TAY 2RI (AM)I TEFRRL S (GR)

\“\ o \1
:\i" ~mf~

333 %HRHBEF 2 FE
i3 R PBIRAR - H A L & & PxMurphy et al. (2000)#-p e 2 & 587 PRAE S
MFER s AR TSR ans o AT RSB E T oA 3 LR
AR RIS R S W JFE P17 B P oeh 2 Bk A % o Buhalis (2000) e B e
WoOEH AR Rk P i e A A A 6As 0 AW AR FRRES TR
AIPRIEE S ~ B EFARFR M H B PRI - B R T2 P Re 5975 AREP

g A TS JRIE S O o
AFT R B TR 2% 8 2 B JE T 4 R Buhalis (2000) ek 5 0 e PF 2 1 Buhalis (2000) %
Chen and Tsai (2007)*% 255 F R 50 16 > 338 & 45 1 1. L4 p RFBMEF HFFI -2 4
mgﬂ&?ﬁki?*%ﬁ.3'%§£%iﬁ wit i&’4.w1ﬂé9%#iﬁ

GRERES D Q5 D A R P AL 6 LR iR R LR
7. RGBFASERELE 58 N EX AR BHEE SR BT 0 10, B & A S
B E LT 1] AFE EBAPRIAA R RB AL 012, A wa%&?%%,m.@

TR EOE BT A4 0 14 AR REAERS NI BT AT AFE
AL 2RNE TAFYIRZL (AT T2EFRRZ L GR) e

334 BAARZGE

g'ﬁ/%i@iﬁéfﬁ" r._/ﬁ P mﬁﬁ_r_lsv ’ r;] lkL;F' 1\ ﬂ}; 13} N E‘ﬁ"”?ﬂ/% i\
CIN rﬂrﬁ] fe g % (Oliver, 1997) > ~ %2 7 i3 :xGraefe and Fedler (1986) % Chen and Tsai (2007)
HHLANA HAFE T iR o511 AL F ARGy De8LEN
02 FHMA 3 AEEARBRE LRI L 03 AFIPRSRABRE I BL(F #
BRI MELFT R REAFE > BAF AL T2 2R, (I4)1 T2
FE,GA)e

- 69 -

uli



&% m%kE Vol8, No.1,2012

335 FE

AFEFA 2009 £ 7 PiEFREIEE AL }‘3 EFR2ZAFEL 200 iERE
Comrey (1988):% % & # 2878 #c & 3f Fé ABt B E 1053 10 10 2 BF > Gorsuch (1983)
ZHRE AR SRAEKDS B A &%&ﬁ%%39£’&$wéﬁ#&@ﬁ*
195-390 % 2 B > F]p 02 200 3 & FRZIAZERLELI AT HIREERE ﬁi ’
LRBTHYIE 2 R S R ﬁqiﬂﬁ‘lﬁﬂﬁﬁiﬁﬂﬁﬁ“ﬂi?%fu
WD UR KRR 2 i

FRAMFIF AT LRI 4 80 24772 > PR BIRIFEF 2 Pk L ks %
BRI TR 44T RPFAE A 1 2R B RERTE L Uk %ﬂgiwﬁ%&E
FlR L mE EPFIR LT A3 05 23803 NIRT o A5 H"ij‘ &7 KMO
2 Bartlett shIf i AR T FTHRPEEFTFEF AP > AP 55K 0 P L %2
KMO=0.916, y*= 3576.18,p<0001;%@3%5)‘,«&?1 KMO0=0.939, x*=3157.16, p < 0.001 -

peng F R AR A T4 T’ﬂb] P 28 0T6. B 2T Py 078 3

e i FEE 0 £33 %\’&ﬁ%w PG 2 r]'% iR EHCEA S 0.5 &7 #]
CHR I BALXEFFZAFEERN DB FR L RERS R 3
c H e A W G 4.71253.695-2.998 2R R E A wj % 23.62.%~20.33%~18.91% >
AR REE S 62.86% ° 32 4 Cronbach’s o 7 & T 0.82° 3 456 nig & 4 9
% 0.82~0.76 ~0.75 -

ERFIRAS S TR T2, A AR pAs k4 A g 0 T3 R B R B
P adE T4 B AESSD b i 3 N EEM ST T AR BHPRRA
REpad 0 3 42 FR L FEEEAL 05 & #lg > Har 10400 £ it
FRAANE EB0 D RBERE ~ RARPRIE ~ HIRAER G 3 e B kE A NG
3361 ~3.097 2564 2B HEE 405 22.14% >~ 1895% ~ 16.52% > 2 # B %2 &
& 57.61%-° 3%, £ % e Cronbach’s o % & Thfcs 85°3 #o e & & W] 5 0.88~0.83~0.79
THERMF RS S R T RIAE S AT EAE - TR LT BIEML A
R ELL Lo

TR BEITE A ATIRA T AF B iR B3 A RIE Al Sl AfaoR R
oo L EB ‘QJ%EIEL TR ~HIB LR RETIORE R T X = gy ik (Hairs,
Anderson, Tatham, and Black, 1998) > ™ 2% F 407 2 e ac»c A o B W {EHE P 2. 5 &
(Individual Item Reliability) /& < *+0.5(Hairs et al., 1998) » ‘,% TRRERE KR IE2,6,7 &2 8
2 R BRALREY W05 2727 2R 4R A E G R ML e
= 7 & %> (Composite Reliability, CR) > & & & L5 p - R FAEH 2 27
REAG 27 HEE R EEARRG > H B2k 0.8 (Hairsetal., 1998) > ~# 3
2 REIE R R L 300.80 BT :\;*ﬁa _F'_"ﬁ RAFR M- R EEIF 2 TP R RHF
(Average Variance Extracted, AVE)i* % *75 ¥ #2 ¥R E n RBLRA 122 R 2
#* ® 5 0.5 (Hairs etal., 1998) » 4% 7 AVE'# i£0.6/1 F (G- %£2) -

ﬂkﬁﬂ’“"‘x%\fﬁﬂ\l B -BLRA eI REBLRA N TIBPENPEIHEE
ﬁ%%@ Jiﬁﬁm’iiﬁﬂﬁm@@%ﬁﬁuﬁ~” *ﬁmﬁ@ﬂﬂﬁ’

P = FIPI RN

-70 -

uli



RECRBRALZ KRRA R~ P o R - SRS RS LA LAY

FrfEe B2 AP E L e g T M2 TORENPFE2 T2 REF AN HE Fifa
T eip Bk fic(Hairs et al., 1998) > & o B A RA nTIOFE g2 T2 REk | @
A AR Rl B % 0390 BT A HANE G RUORA o RREHRARIA 0 L&
iw*T%Q#mauiﬁfgvvw’afw*%@%sﬂéaaa,qkﬁﬁ&.zﬁﬁi iR
o B IE B >+ 2 e 1A (1°=398.54, df=424, p<0.01) H v kT e 2 B4
Ho 7 4 feif (GFI=0.92; AGFI=0.90; SRMR=0.017; RMSEA=0.027; NFI=0.93;
NNFI=0.94; CFI=0.96; RFI=0.95; IFI=0.92; PNFI=0.757; PGFI=0.684) (3L % 3)> i5 d g &
PRV BRSBTS R8BI LS N o

/»

1 HFRrPEFRLAH

LR Flx g e g R Tiog REL
B e R, % pogRE gLt BRERS
2. 23 A 0.92 3.65 0.23
5. Bpar e 0.87 3.82 1.57
12. 24 B Rb shengE 4 0.74 0.82 3.34 1.65
13. =25 R G & R i 0.69 3.49 0.89
AN U T A 0.63 3.12 1.25
3. 24 B 0.78 321 1.01
9. FiEE A 0.76 0.76 3.01 0.93
10. 24 B 2 2 it 0.73 3.24 0.74
1. B¢ 2gps 0.76 3.45 0.55
11, »= 25 B E_{qe % e > 0.70 0.75 3.64 0.44
14, *25FE % > > 0.66 3.29 0.78
P 4.712 3.695 2.998
FREEE%) 23.62.% 20.33% 18.91%
AREREEE(%) 23.62% 43.95% 62.86%
W IRIE S BBE S BAIRIF AR
1. &4 p RBRLEEHS 0.87 3.24 1.20
5. %25 p i H P L g 0.77 3.02 1.34
6. & T - éﬂﬁf—ra F 5B 0.72 0.88 3.25 1.19
7. EET A B K 0.68 3.34 1.68
8. S HXWAH R 0.66 3.59 0.98
12, G5 FPRE&FF L 0.88 3.63 0.83
13, e R ER ST G 0.82 0.83 3.42 1.24
14, L HiEm 0.76 3.25 1.27
9. B4 A % mﬁ iy 1 0.75 0.79 3.27 1.35
10 R4 A 5B HREEE 0.71 3.51 1.62
P 3.361 3.097 2.564
E2E %) 22.14.% 18.95% 16.52%
AREREEE%) 22.14% 41.09% 57.61%
=71 -

uli



S F 2% E Vol.§, No.l,2012

%2 R L
e W et By A
o R t & ’ =
s T 3ok B
KRR R % 13 26 %7 0.82 3.17 12.35
24 A KR 0.88 3.67 15.79 0.6 061
3 3k 3k fir i 0.71 3.82 20.39
4% plaTic 4 0.70 3.65 10.63
peh R % 13 = 5B 0.82 3.48 18.65
2 0.76 3.15 17.19 0.82 0.60
3B F 4 0.75 3.46 23.56
WHIRARYT 1 RERS 0.88 3.29 20.37
2 & PR 0.83 3.43 25.72 0.87 0.70
3 A PRAE 79 3.39 18.63
HAR 1 5ER 0.90 3.44 14.64
2 ERE R 0.89 3.25 18.95 0.89 0.72
33 BE(F) 0.75 3.53 1752
# 3 dptRpeii R
P fie i 10 22 R TR [ il
v A% AR 398.54, p=0.00 '
& ¥/ df 1-5 2 2.26 v
;Jf GFI <08 0.92 i
‘g SRMR 0.1 0.017 i
RMSEA <05 % i > 0.05-0.08 L4 0.027 i
”””””””” AGFI %09 09 @&
# NFI 0.9 0.93 i
e NNFI %25 0.9 0.94 i
fe CFI %3 0.9 0.96 i
& RFI %31 0.9 0.95 *
__________________ w09y 092 E
f PNFI %31 0.5 0.76 %
i@ PGFI 3 0.5 0.68 i

-72 -

uli



RESREL2L RRARLE - P ehd L %~ BB TERSRLALFAY

4 P BE

41 A v HBiL S

A THREZRP RS B AS00 A F EwE > PREJFFREL S ERTI P A
Ah g s S ALE R > TN R K g e P 02009973 120 7 ’a‘r",%%\iﬁiﬁ' %7 2
2572 BEE HaR(h BRI F v AL E R P AR RIE)S10 0 kR X 24240 > s E S
% 84.8% o

SRR TR 42.1% ~ A dRTE 57.9% > B EF ARG A 5 E8 255 359
AR B SR 424% B B 60 T 64 K 26.7% KT ALR P LT A S ik 35.1%
B3 %0 Be20.7% 5 F T0.6%c% 3 ¥ © 120k o @ 12 i 1T ik B E 24
B ik 41.9%% B % » # % £ Ffei #122.1% ; i’fa'akgaa Jer 1l 1§ AT S S
£ 253% > H= 4 2 §-4 8 ~n23.9% ; @ A5 EiHE RS N 94.5%1 B E %
LA 0 W 5.5% I S8 b ks o

4.2 Ap b A& 45

AR B AT L RO B A RS AR Gl % o JORRIL R8P §
% (r=028,p<0.01)> 2B LR IR AFM(r=0.15p<0.05)8 %255 F " LR
B (r=0.16,p<0.05); P e & % &3R5 RE 4P M (r=0.25,p<0.01)> B n
FRPEBALAETERIPM(r=039,p<001); &SRB FEEL AR LT RLAPH
(r=.24,p<.01) -

4 WMAY
o = Jf%,i? Cronbach’s o Correlations
% = 1 2 3 4
1. XBRL % 3.58 1.25 0.86 1
2. Bk R % 336 092 0.82 0.28%* 1
3. EPSPRIE S 337  1.06 0.87 0.16%  0.25%* 1
4. BRAR 341  0.98 0.89 0.15%  0.39%%  (0.24** 1

I ! * p-value<0.05, ** p-value< 0.01

|
f

43 AEEE

ik Py ﬁiﬂ@%?%ﬁ?é%; CRBIE find P o %L( 1)~ RS
(B3 2)~ P eng 3, % 11 % ‘wffﬂiz}w’?ff(n;& 3)) AP R R % B/ MARRE R IRIR
(R PR FET o R ERECR L R)E T2 FHresk o & 5T B
PABRENE pARFHRE S o sk c RERE R EP T D A D k R %
(F[1, 416] = 75.17, R2 = 0.17, p < 0.01) ~ * 2 pRi% 5 7 (F[2, 419] = 45.08, R2 = 0.15, p <
0.01)~ 112 %% & (F[4,420] = 68.42, R2=0.37, p < 0.01)} 3 %ﬂﬁ:&?%ﬁvm@ Y
iR T h f BT KRB R T HP 3 R %(b=0.22,p<0.01)

uli



&% m%kE Vol8, No.1,2012

0.16,p<0.05)& 2 T 3 & & B e & % 7§ B5IRIH 5 (b =026,p<0.05)iF 1 &
T R A (D= 0.07, n8)E0 i B ML G B RS R T HS LA (b =
0.18,p<0.05)iFd\ I & 3F f5 > b ¥ » & 5 72 7] P oo R h B BRI K F e T 0F
* L EHBLA (0=030,p<0.01)A 2 Bk o

A6 F- AHAR SR LIHRRRL S S B LRTEL L AR HF (0
=01 FpEx 1 EFLFEF §- 7 pEp %iépﬁii%?g%%;&@]%?{ R FAL
B e kB E(0=001,p<001)> Fp gk 2 LEFLF & = ch; §2 Fenisd
RIAFF K 30 7T p g { G RORSIREEFL IAHRARL 22> 2 B LA §
A4 EEFD? 4% (p=0.01,p<0.05)-

A4 6B iEA 7R L g%’zﬁ’-ﬂﬁz@r";?fi B/RARR LR P LR AL 2P
ek EHRARL FR S 2LBLRT PR §RBRBETRAFF Pk §
fzd ARk REE(0=009,p<0.01) RFHEGIRIFSTALA R WP 1Y A och je R
B2 BF(0=003,ns) > ™ WEM § A FS L RACCGIRIELTRA P DB G
A4 e ok RREBRIIP RS

A2 wifl ~ HBIRIAEF(b =039, p<00)iFhdaifir  MEZHELR (b=

25 REFATTHESE

TRR % K s % 4

B 2 % e 5 PRI 5 T R
kR B R % 0.22%* 0.39%x* 0.16*
P ing R, % 0.26* 0.07
e VIR AR S 0.18*
P R xRS 0.30%*
S 4238 R® 0.12* 0.17* 0.42

3L ¢ * p-value< 0.05, ** p-value< 0.01

_74 -

uli



AEERELL RRRL G~ P am R g RBIRB ST ERBE LR LA

%6 RBRLGHBILBZFRETE

T p e Bk % 4
Bk P Ak ik 2

e R, % 0.01%* 1 A I
PRI 0.01%* 2 A E
Poeng %k & BBIRIE 0.01* 3 &
B3k * 4B B o % o iR

B g 7 % 4 xF

B e B PRAR ST 0.09*

¥ 25 PR A% 5 B 0.03

5. 35tk

5.1 B
AL RN R0 SRS KR RR 5 Bk R R s RISIRGE
SREBL AL MGES ST 2 EHE D S L R ILH D B Ri(ie KRR
RJ)2BfE - (o RSRBET 2 RARL FREAS > AL RS FHT
SR AP 0 R g ?\"E"kﬁ‘ﬂiﬁ‘m’}ﬁy ERPE EAFATRE 1K P i F
fei & d B A FEE A F]E A5 2 (Baloglu and McCleary, 1999) > %4 @ » i3 A2 3 %
B ERIET KRB P o R k2 M AT HEF VSN BT
KARE R RBHP e B h2 o B Bl A A ERAv2L D rf’“;w)ﬁll?zl,&‘i LER RSV
@’Wﬁﬁm%@@’Wé ﬁP’w*%%TﬂéWi:a? U S )
& o
¥

T2 BRR R8P ‘?k v “”’z‘wﬁﬁf’oﬁﬁg fﬂéﬂ /p‘éﬁ\#&ﬁ °

A YR ES S F ALY *ﬁr HP e L83l s ekl 28
BER2ZEa? sk P L hr aBY A3k 0 A RBRBEF T TP Ak
BOLABEEP KRR RS RBIRBET LD BTRAPRD P L kR o PR
ﬁ%“ﬁ*%’QOIO) St ERRT 0 P A CHREERET 1 RRGR T L ROTR
® 2 Lk B Ff £ (Chang, Wang, Guo, Su, and Yen, 2007) > F]p 324vH 2 25 R 54 5 40 43
BF oL F P LR RARLFERLRLERITEY 18 WP o BRYE
HP ok & AP E e BRI EFRmZ R R B R R TR ERLT2ZHALA -

MR A R R REMA RAR R P A LT Y LS
mLE B HTESLRA L FEOEEs % (Kotler et al., 1996) - Rittichainuwat et al.
(2001w & % A - AEFFRES D AL EBSEFREFL S FLTE - 0 E ARER
SRR FE S AR R HBE LT L AL AWM L B E o Tt o a0tk
FRARGZ PP L% BFLTRFTIAARFLEGET Y S E R E R ST A
FRINTASHRT E2 VF DL A SSRIR B T S S 5T

-75 -

uli



¥ F =% E Vols, No.l, 2012

JRA: 52 g % (Kotleretal., 1996) > *F 7 § M AU H K F W ¢t 52 F R F 7 L 3
it d sk 5 @ Bigne, Sanchez, and Sanchez (2001)# 7 82 ¢ Z 4 p chix X 2 ¥ ST HEB &
Bz BB 0 R AR RRIESSIRI ST HD b L R 2 R R Pk AT R
- B EERLHF RSB E T 2R E I e BEP o LR R
% 5 Wang, Ma, Hsu, Jao, and Lin (2012)F% 1 7& i 123k *z {7 ‘,2,‘:—’" RECEK I BRI E
?‘*ﬁii‘?]{%_\ﬁ TAL® L AUEE I 2 JRIE 7 5 (Age-friendly Services) » Flpt » 225 F 53+ >

FEREE LRAFERRRGRBETHE b R RERBRLAFLRL A Lge
%ﬁé%ﬁﬁpﬁ‘J@WéWﬁw%m %ﬁﬂﬁmﬁmﬁ%ﬂ Y VI G Me
(Lin, Lee, and Chen, 2009) -

5.2 A kA7 ¢k

Foo e R R KRB R GEFRAL R A RSR R RLFE R B A
A7T A SRR RAURRITL D 8 L A AL R AP E U TR
-~ P RRFFE O ERARRBY R I RNIIBRE 2 VR NREATTE 2R
(5% B iy \9¢ﬁ§,ﬁﬁ4‘ﬁégmmylﬁmﬁﬁ%ﬁ%ﬂﬁ?ﬁﬁﬁﬁg
ﬁﬂmﬁ“»\mémﬁm?\ﬁ&& @~ﬁ€’%%¢ﬁ%“%&%%uf%’u
WAL FE - 52 v ZRART IR PR RE LA EHM GH 2
B B Rt SR G g R - AR Bt R R W *%%i‘w?
EE0 Gt 270 Aock o Sr F MBEFETEL RILL LSRR <

B R R R > blde 12011232 11p >0 p RAB 5 Bhoh A 3 4 R40F 29.02 %
Zlia b B M2 F AR AR AR RN 22 E R B B 2 X8 ER4,000
Age= 2 3100007 A AHE PEEARZLGEEF L > e ERFRLL R
EREREHRNRRLE P Rk RERBETE2RIRAZIES 5T ~ & F
R RS R T R A A Bl RS L SRR AT R %
AR T M,a%¥3k7 ; BT o

-76 -

uli



RESREL2L RRARLE - P ehd L %~ BB TERSRLALFAY

10.

11.

12.

13.

14.

15.

34 2

MRt RE S RF (2011 0 T EE 0 MR A B[S FR] kiR
http://www.immigration.gov.tw/ct.asp?xItem=1095285&ctNode=29699&mp=1 [2011,
January 25] -
AN B 0 (2010) 0T P E R ROSE B A EIR 0 S D AW IME K R o
AR oREET > 201 TES > EAEA 0 ESE [REFAH) kiR
http://www.e-stat.go.jp/SG1/estat/List.do?1id=000001075069 [2011, June 30] -
P &SRR B (INTO) » (2011) - T E#8/P chw] 3+ p s 4, [ FHL) kR :
http://www.jnto.go.jp/jpn/downloads/2010_tourists.pdf [2011, November 11] -
El2 2% 0 (2009) T gipra 7 se @ (T 22017 21270 ) ) [sF FA) kik e
http://www.mlit.go.jp/statistics/details/kanko_list.html [2009, June 30] -
BRI AR - (2011) 01997 ¢ ERARF A N REESL [RFH) R
http://admin.taiwan.net.tw/auser/B/annual _statistical 2010 _htm/PDF/25.pdf [2011,

November 11] °
Agus, A., S. Barker and J. Kandampully (2007), “An Exploratory Study of Service Qual-
ity in the Malaysian Public Service Sector,” International Journal of Quality & Reliabil-
ity Management,” 24(2), pp.177-190.
Anderson, E., and D. R. Lehmann (1994), “Customer Satisfaction, Market Share, and
Profitability: Findings from Sweden,” Journal of Marketing, 58(3), pp.53-66.
Baker, D. A., and J. L. Crompton (2000), “Quality Satisfaction and Behavioral Inten-
tions,” Annals of Tourism Research, 27(3), pp.785-804.
Baloglu, B. and W. McCleary (1999), “U.S. International Pleasure Travelers’ Images of

Four Mediterranean Destinations: A Comparison of Visitors and Nonvisitors,” Journal
of Travel Research, 38(2), pp.144-152.

Baughn, C. C. and A. Yaprak (1993), “Mapping Country of Origin Research: Recent
Developments and Emerging Avenues,” in Product-Country Images: Impact and Role
in International Marketing, Nicholas Papadopoulos and Louise Heslop, eds., New York:
International Business Press, pp.47-63.

Beerli, A., and J. D. Martin (2004), “Factors Influencing Destination Image,” Annals of
Tourism Research, 33(3), pp.657-681.

Bigne, J. E., M. I. Sahchez and J. Sanchez (2001), “Tourism Image, Evaluation Variables
and after Purchase Behaviour: Inter-Relationship,” Tourism Management, 22(6),
pp.607-616.

Bilkey, W. J. (1993), “Foreword,” in Product-Country Images: Impact and Role in Inter-
national Marketing, Nicolas Papadopoulos and Louise A. Heslop, eds., New York: In-
ternational Business Press, xix-xx.

Bilkey, W. J. and E. Nes (1982), “Country-of-Origin Effects on Product Evaluations,”

S

uli

-77 -


http://admin.taiwan.net.tw/auser/B/annual_statistical_2010_htm/PDF/25.pdf

&% m%kE Vol8, No.1,2012

16

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

Journal of International Business Studies, 13(1), pp.89-99.

Brady, M. K., C. J. Robertson and J. J. Cronin (2001), “Managing Behavioral Intentions
in Diverse Cultural Environments: An Investigation of Service Quality, Service Value,
and Satisfaction for American and Ecuadorian Fast-Food Customers,” Journal of Inter-
national Management, 7(2), pp.129-149.

Buhalis, D. D. (2000), “Marketing the Competitive Destination of the Future,” Tourism
Management, 21(1), pp. 97-116.

Capella, L. M. and A. J. Greco (1987), “Information Sources of Elderly for Vacation De-
cisions,” Annals of Tourism Research, 14(1), pp.148-151.

Caruana, A., A. H. Money and P. R. Berthon (2000), “Service Quality and Satisfaction:
The Moderating Role of Value,” European Journal of Marketing, 34(11/12),
pp-1338-1352.

Chang, J., K. C. Wang, Y. Z., Guo, C. J. Su and S. J. Yen (2007), “Trends in Outbound
Group Package Tours in China and Taiwan: A Marketing Mix Perspective,” Tourism
Analysis, 12(4), pp.257-270.

Chen, C. F. and D. C. Tsai (2007), “How Destination Image and Evaluative Factors Af-
fect Behavioral Intentions?” Tourism Management, 28(5), pp.1115-1122.

Chi, C. G. Q. and H. Qu (2008), “Examining the Structural Relationships of Destination
Image, Tourist Satisfaction and Destination Loyalty: An Integrated Approach,” Tourism
Management, 29(4), pp.624-636.

Chi, C. G. Q., and H. Qu (2008), “Examining the Structural Relationships of Destination
Image, Tourist Satisfaction and Destination Loyalty: An Integrated Approach,” Tourism
Management, 29(4), pp.624-636.

Comrey, A. L. (1988), “Factor-Analytic Methods of Scale Development in Personality
and Clinical Psychology,” Journal of Consulting and Clinical Psychology, 56(5),
pp.754-761.

Crompton, J. L. and P. K. Ankomah (1993), “Choice Set Propositions in Destination De-
cisions,” Annals of Tourism Research, 20(3), pp.461-476.

Cronin, J. J. and S. A. Tayler (1992), “Measuring Service Quality: A Reexamination and
Extension,” Journal of Marketing, 56(3), pp.55-68.

Erickson, G. M., J. K. Johansson and P. Chao (1984), “Image Variables in Mul-
ti-Attribute Product Evaluations: Country-of-Origin Effects,” Journal of Consumer Re-
search, 11(2), pp. 694-699.

Fick, G. R. and J. R. B. Richie (1991), “Measuring Service Quality in the Travel and
Tourism Industry,” Journal of Travel Research, 30(2), pp.2-9.

Fischer, N. K., A. Diamantopoulos and K Oldenkotte (2012), “More for A Favorable
Country Image? A Study of Country-of-Origin Effects on Willingness to Pay,” Journal
of International Marketing, 20(1), pp.19-41.

-78 -

S

uli



RESREL2L RRARLE - P ehd L %~ BB TERSRLALFAY

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44,

Gartner, W. (1993), Image Formation Process, “In M. Uysal & D. Fesenmaier, Eds.”
Communication and Channel Systems in Tourism Marketing, pp.191-215, New York:
Haworth Press.

Gorsuch, R. L. (1983), Factor Analysis, New Jersey: Lawrence Erlbaum.

Graefe, A. R. and A. J. Fedler (1986), “Situational and Subjective Determinants of Satis-
faction in Marine Recreational Fishing,” Leisure Sciences, 8(3), pp.275-295.

Hairs, Jr. F., R. E. Anderson, R. L. Tatham and W. C. Black (1998), “Multivariate Data
Analysis,” 5th ed, New York: Macmillan.

Heslop, L. A., J. Liefeld and M. Wall (1987), “An Experimental Study of the Impact of
Country-of-Origin Information,” Paper Presented at the Annual Conference of the Ad-
ministrative Sciences Association of Canada, Toronto, Ontario.

Hsieh, M. H., S. L. Pan and R. Setiono (2004), “Product-, Corporate-, and Coun-
try-Image Dimensions and Purchase Behavior: A Multicountry Analysis,” Journal of the
Academy of Marketing Science, 32(3), pp. 251.

Hsu, C. H. C. (2001), “Importance and Dimensionality of Senior Motorcoach Traveler
Choice Attributes,” Journal of Hospitality and Leisure Marketing, 8(3/4), pp.51-70.

Hu, Y., and X. Wang (2010), “Country-of-Origin Premiums for Retailers in International
Trades: Evidence from eBay’s International Markets,” Journal of Retailing, 86(2),
pp-200-207.

Huang, L. and H. T. Tsai (2003), “The Study of Senior Traveler Behavior in Taiwan,”
Tourism Management, 24(1), pp.567-574.

Jaffe, E. D. and 1. D. Nebenzahl (2006), “National Image and Competitive Advantage,”
Copenhagen: Copenhagen Business School Press.

Japan Statistics Bureau. (2011), “2> E] * v ® 424”7, Retrieved October 20, 2011, from
http://www.e-stat.go.jp/SG1/estat/List.do?1id=000001083128.

Jiang, Y. and C. L. Wang (2006), “The Impact of Affect on Service Quality and Satisfac-
tion: The Moderation of Service Contexts,” Journal of Services Marketing, 20(4),
pp.211-218.

Johansson, J. K. (1989), “Determinants and Effects of the Use of ‘Made in’ Labels,” In-
ternational Marketing Review, 6(1), pp.47-58.

Johansson, J. K., S. Douglas and I. Nonaka (1985), “Assessing the Impact of Country of
Origin on Product Evaluations: A New Methodological Perspective,” Journal of Mar-
keting Research, 22(4), pp.388-396.

Kim, S. H., S. Holland and H. S. Han (2012), “A Structural Model for Examining How
Destination Image, Perceived Value, and Service Quality Affect Destination Loyalty: A
Case Study of Orlando,” International Journal of Tourism Research, available on :
http://onlinelibrary.wiley.com/doi/10.1002/jtr.1877/abstract?userIsAuthenticated=false&

deniedAccessCustomisedMessage=

-79 -

S

uli



S F 2% E Vol.§, No.l,2012

45.

46.

47.

48.

49.

50.

51.

52.

53.

54.

55.

56.

57.

58.

59.

60.

Lantz, G. and S. Loeb (1996), “Country of Origin and Ethnocentrism: A Analysis of
Canadian and American Preferences Using Social Identity Theory,” Advances in Con-
sumer Research, 23, pp.374-378.

Lee, C., Y. Lee and B Lee (2005), “Korea’s Destination Image Formed by the 2002
World Cup,” Annals of Tourism Research, 32(4), pp.839-858.

Lehto, X. Y., J. T. O’Leary and G. Lee (2001), “Mature International Travelers: An Ex-
amination of Gender and Benefits,” Journal of Hospitality & Leisure Marketing, 9(1/2),
pp.53-72.

Lin, C. T., C. Lee and W. Y. Chen (2009), “Using Fuzzy AHP to Evaluate Service Per-
formance of a Travel Intermediary,” The Service Industries Journal, 29(3), pp.281-296.
Lindqvist, L. J. and P. Bjork (2000), “Perceived Safety as An Important Quality Dimen-
sion among Senior Tourists,” Tourism Economics, 6(2), pp.151-158.

Littrell, M. A., R. C. Paige and K. Song (2004), “Senior Travellers: Tourism Activities
and Shopping Behaviours,” Journal of Vacation Marketing, 10(4), pp.348-362.

Manrai, L. A. and A. K. Manrai (1993), “Positioning European Countries as Brands in a
Perceptual Map: An Empirical Study of Determinants of Consumer Perceptions and
Preference,” Journal of Euromarketing, 2(3), pp.101-129.

Marshall, A. (2004), “Gray Matters: How to Profit from An Aging Marketplace,” Hotel
and Motel Management, 219(5), pp.8.

Ministry of the Interior (2012), Population by Age of 0-14, 15-64, 65+ and by 6-year
Age Group, retrieved June 11, 2012, from www.moi.gov.tw/stat/english/monthly.asp.
Murphy, P., M. P. Pritchard and B. Smith (2000), “The Destination Product and Its Im-
pact on Traveler Perceptions,” Tourism Management, 21(1), pp.43-52.

Nagashima, A. (1970), “A Comparison of Japanese and US Attitudes toward Foreign
Products,” Journal of Marketing, 34(1), pp.68-74.

Nagashima, A. (1977), “A Comparative ‘Made in’ Product Image Survey among Japa-
nese Businessmen,” Journal of Marketing, 41(3), pp.95-100.

Narayana, C. L. (1981), “Aggregate Images of American and Japanese Products: Impli-
cations on International Marketing,” Columbia Journal of World Business, 16(2),
pp.31-35.

National Bureau of Statistics of China (2012), Statistical Communiqué of the People’s
Republic of China on the 2011 National Economic and Social Development, retrieved
February 22, 2012, from http://www.stats.gov.cn/tjgb/ndtjgb/qgndtjgb/t20120222
402786440.htm.

Okata, Y., Y., Inui, S., Lankford and K. Scholl (2007), “Applying Impor-
tance-Performance Analysis for Japanese Senior Travelers to Hawaii,” Tourism Review
International, 11(1), pp.57-65.

Oliver, R. L. (1997), Satisfaction: A Behavioral Perspective on the Consumer, Boston:

- 80 -

S

uli



RESREL2L RRARLE - P ehd L %~ BB TERSRLALFAY

61.

62.

63.

64.

65.

66.

67.

68.

69.

70.

71.

72.

73.

74.

75.

76.

McGrew-Hill.

Oliver, R. L. (1999), “Whence Consumer Loyalty?” Journal of Marketing, 63(4),
pp.33-44.

Olson, J. C. (1972), Cue Utilization in the Quality Perception Process: A Cognitive
Model and an Empirical Test, Ph. D. Dissertation, Purdue University.

Papadopoulos, N. and L. Heslop (1993), “Product-Country Image: Impact and Role in
International Marketing,” London: International Business Press.

Parameswaran, R. and A. Yaprak (1987), “A Cross-National Comparison of Consumer
Research Measures,” Journal of International Business Studies, 18(1), pp.35-49.
Parasuraman, A., V. A. Zeithaml and L. L. Berry (1985), “A Conceptual Model of Ser-
vice Quality and Its Implication for Future Research,” Journal of Marketing, 49(4),
pp-41-55.

Park, J. W., R. Robertson and C. L. Wu (2004), “The Effect of Airline Service Quality
on Passengers’ Behavioural Intentions: A Korean Case Study,” Journal of Air Transport
Management, 10(6), pp.435-439.

Pereira, A., C. C. Hsu and S. K. Kundu (2005), “Country-of-Origin Image: Measurement
and Cross-National Testing,”” Journal of Business Research, 58(1), pp.107-28.

Pharr, J. M. (2005), “Synthesizing Country-of-Origin Research from the Last Decade: Is
the Concept Still Salient in An Era of Global Brands?”” Journal of Marketing Theory &
Practice, 13(4), pp.34-45.

Phau, I. and P. Chao (2008), “Country-of-Origin: State of the Art Review for Interna-
tional Marketing Strategy and Practice,” International Marketing Review, 25(4),
pp-349-353.

Reece, W. (2004), “Are Senior Leisure Travelers Different?” Journal of Travel Research,
43(1), pp.11-18.

Rittichainuwat, B., N., H. Qu and T. J. Brown (2001), “Thailand’s International Travel
Image: Mostly Favorable,” Cornell Hotel and Restaurant Administration Quarterly,
24(2), pp-82-95.

Roth, M. S. and J. B. Romeo (1992), “Matching Product Category and Country Image
Perceptions: A Framework for Managing Country-of-Origin Effects,” Journal of Inter-
national Business Studies, 23(3), pp.477-497.

Sakai, M., J. Brown and J. Mak (2000), “Population Aging and Japanese International
Travel in the 21st Century,” Journal of Travel Research, 38(3), pp.212-220.
Shoemaker, S. (2000), “Segmenting the Mature Market: 10 Years Later,” Journal of
Travel Research, 39(1), pp.11-26.

Spreng, R. A., G. D. Harrell and R. D. Mackoy (1995), “Service Recovery: Impact on
Satisfaction and Intentions,” Journal of Services Marketing, 9(1), pp.15-23.

Taylor, S. A. and T. L. Baker (1994), “An Assessment of the Relationship between Ser-

- 81 -

S

uli



&% m%kE Vol8, No.1,2012

77.

78.

79.

80.

81.

82.

83.

84.

vice Quality and Customer Satisfaction in the Formation of Consumers’ Purchase Inten-
tions,” Journal of Retailing, 70(2), pp.163-178.

Tse, D. K. and W. N. Lee (1993), “Removing Negative Country Images: Effects of De-
Composition, Branding, and Product Experience,” Journal of International Marketing,
1(4), pp.25-48.

United Kingdom National Statistics (2011), Topic Guide to: Older people, retrieved Mar
20, 2011, from
http://www.statistics.gov.uk/hub/population/ageing/older-people/index.html.

Wall, M., J. Liefeld and L. A. Heslop (1991), “Impact of Country-of-Origin Cues on
Consumer Judgments in Multi-Cue Situations: A Covariance Analysis,” Journal of the
Academy of Marketing Science, 19(2), pp.105-113.

Wang, K. C., A. P,, Ma, M. T., Hsu, P. C. Jao and C. W. Lin (2012), “Seniors’ Perceptions
of Service Features on Outbound Group Package Tours. Journal of Business Research,
available on : http://www.sciencedirect.com/science/article/pii/S0148296311004334.
Wang, K. C., P. C., Jao, H. C. Chan and C. H. Chung (2010), “Group Package Tour
Leader’s Intrinsic Risks,” Annals of Tourism Research, 37(1), pp.154-179.

Wang, K. C., Y. Z. Guo and S. J. Yen (2004), “Taiwan Meets Mainland China: Emerging
Trends in Chinese Outbound Group Package Tour. In T.-Q. Zou (Ed.),” Proc. 3rd Asia
Pacific Forum for Graduate Students Research in Tourism, pp. 754-771, Beijing: Bei-
jing International Studies University.

Wilcox, D. (2005), “Country-of-Origin Bias: A Literature Review and Prescription for
the Global World,” Developments in Marketing Science, 28(3), pp.87-97.

Zeithaml, V. A. (1988), “Consumer Perceptions of Price, Quality, and Value: A
Means-End Model and Synthesis of Evidence,” Journal of Marketing, 52(3), pp.2-22.

-82 -

uli



