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Abstract
This paper discusses the commercia product after producing under the existing shipping

channel in the transport sector in their choice of money into or out of the situation. In addition,

goods transport operators and customer satisfaction are among the discussion. First, the
existing shipping companies was discussed in this article, including physical stores and
Internet pipeline delivery, the potential transporters going into its distribution channel in the
block under the theory that might enter or exit the situation. Based on these ideas, there are
three mathematical models. First, the construction companies pay shipping transporters in the
best profit after the cost; second, computing network of existing stores and delivery
companies with minimum transportation costs; third, prior to the transport industry to choose
into the transportation system in the minimum margins required to consider. In addition, With
regards to satisfaction, the paper has supply- demand point in economics to establish another
model, which is built on the physical store and transport networks and customer satisfaction
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under the trust relationship, the calculation proves that when the customer's trust satisfaction,
it will be equal to the optimal solution.
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