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Abstract

Into the Web2.0 generation, consumer products and services related to
information collected gradually tend to a non-commercial source of
information is, therefore interact with the evaluation or appraisal of
considerable fan’s page will affect shopping, showing consumers' shopping
habits are gradually changes. Whether virtual or physical access paths must be
converted to understand the users play a key buyer and the seller. And fueled
fan’s page of results is consistent with providing extra points for the enterprise
customer loyalty, such as 7-Eleven more common joy, inform, activities
terminology so that consumers know or will soon have a new product launch
events and activities to understand the message, you can borrow this in order
to achieve marketing objectives.

It can be seen, one effect is through the fan’s page to interact with other
user generated and produced by the interaction of trust, flow and heart
involvement, with more involvement on the fan’s page with other users
communicate with each other, exchange ideas and successful fan’s page
allows the user to trust the information content, in order to strengthen the
fan’s page user involvement of its fan’s page.

This study analyzed the resulting survey data with empirical results show

that the overall pattern of the internal structure of standards and models



equipped with the standard formula of the test reached, which means that the
theoretical model of the study entitled to support. Interactive effects of the
establishment of the trust, which means good interaction can increase the
sense of trust fan’s page user's interaction and involvement of the heart flow
impact on the establishment, which showed that fan’s page users recognize
the importance on fan’s pages. Heart Flow on fan’s pages into effect
immediately, because the fan’s page users will enjoy browsing the other fan’s
page and like other users recommend their trust fan’s page, fan’s page users
will also have to attractive to users click and browse, to enhance fan’s page

effects.

Keywords: Fan’s Page, Interaction, Trust , Involvement , Heart Flow
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B KPR S —‘57‘ AR BEr - ATk  BEFFFDFL A ¢
FrwiiER g h o @ & Csikszentmihalyi (1997) ehi5 2% 3 # 47 %
(Experience Sampling Studies) { 3L A i 1 18+ 1 P2 4] ¢ | X
Floins - B R A5 7 RBE PhzFERF gFridd 53
Ao PTILA PR R G PR A g IREE SR DT T o SR

2 AT F e X 24p i en(Vallerand & Marsolais, 2003) »

SR FE A B AR E R TR TEE s T g ED
B o SR E I B AR DINEATAF AR - AR %
ey it (Csikszentmihalyi & Rathunde, 1992; Nakamura & Csikszentmihalyi,
2002) - @ % @A EHREL R IEFHE  BooRdI N Eg b iE . F o
TR F s TREF PR T RN EF L H P
¢ 3 I ;jﬁg 514 I 4 % A e n 48 5k (Csikszentmihalyi & Rathunde,

\

1992; Nakamura & Csikszentmihalyi, 2002) -
BAFTHERFPSMAI L NATLHL I AL win o &

LA HEME AN 2 T 5 R ha i B 8

>‘I
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Feogr SR o R NBE{ EREERaOG A T L kT o
BaAHAE MRS E T 2 ¢ oA % d Csikszentmihalyi »t 1975
ERNB TR EFAPRINENITREFTAERED R - fi R
o igmticst - pREFI SR F L H P EPRA B LR FF (Moneta
& Csikszentmihalyi, 1996)iz % B 4 g X % F » ¥ X A REBBE £ 7% 7
o AP EER D ikl 2 TG R T Te TRapt i o TR o o
o A_— FA# iy i 42 (Csikszentmihalyi, 1975; Shernoff, Csikszentmihalyi,
Schneider & Shernoff, 2003) - & f;& oA BB R FH BT R SR
AT BB - AR 25205 ER AT A 4 ik & (Csikszentmihalyi,
1975; Novak, Hoffman & Yung, 2000; Lee & LaRose, 2007) o « jis enig 42 2 _
@ﬂﬁm’%m‘Wﬁ%%ﬁ@*ﬁ$i%?éﬁﬁiﬁﬁﬁﬁi
Bee BAFFABGE cha KERFEH > €22 -2l 112 57
BABDRE X > MERL SRS o
IR LU OF 5 i) bt? TR T AL R E AT Bl
(Novak, Hoffman & Yung, 2000; Finneran & Zhang, 2005; Richard &
Chandrad, 2005) » Agarwal and Karahanna (2000)3% % i% i 4 b3k 35 ehip A
RIS A7) 2 R G Sk o - AR E SN ATT M BER * eniF 5 B
AT ATy R F peR T AT o A 2 e
AEp 0 Tl R F AL T AR o RTIN hnd R 0 A
£ 3] ek g (Novak, Hoffman & Yung, 2000) -

e
B
jS

0
W

P
=
5

ﬁ\
3
(A

S
FIR B S L T rE BT F M BB A 4 AR 4 B R iE st
A o pERSEALRIBAL R A RBRSBT R i
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2.7 # » (Involvement)

WGP UET R FRFIPPHUET AR UL T EY I 0BT D
EEMEE SATFIHESBTRY FHESBT H 2R §2TBE
Mo E AP - I8 S

REFTLEDER > TUZES LB P TITR 2 2R 0
ﬁ&ﬁ%ﬁ HIEZT P F0 R8I 727 84 0 F 2 BERR PR -
Rm LB FEWH T & 4rH AP - Faber, Tims and Schmitt (1993)
B r THRFAPHFEETFREAECER  af B NS T %’**"i%ﬁ“
b 50 B T ] 2 5 a4 rs}:‘% B A e nE AR L H AR

|

34

ﬂw%&%ﬁ%%%ﬁ%?ﬁ$?@ﬁﬁé°

Zaichkowsky (1985):n 5 7 » & & » ' BARTHASFEAN &3
£~&@ﬁ$@ﬁ%ﬁ%ﬁﬁj’Uir%A&%iBﬁjﬁ%ﬁ‘%
BELE AR VTS A S T HAER > AR T LI AR R
PEE AR o
Zaichkowsky (1986)* 45 1 » & 5 » 2k chg i1
HrAERLOTAREFLZERE L BASEW
NEFE LA LA EL o A S m,ﬁ"’;’dﬁ 1l & - Houston and
Rothschild (1978) % r1 i » 22 A F &8 KA SR~ (7 5 4e U g » ¥ &
SESEHE S FBRHFEE RH = <% @ Engel, Blackwell, &
Miniard (2001)z 5 7 ~ 7 F pr i A B B S 45 2 W~ § B EREE AT

wAvdd ¥R 3 Er % (Self-Image) i i 842 R~ BE £ STl A
A G AR R M R OBR R AN i SR AL € R A o B O A AR

I HB AT R AP RAS T AT A ARE AL RS
FRPLA O EABREWEF LTI L TN~ METE LA SR -
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Zaichkowsky (1985) & 2 & &1 & 5

7

B xR i A~ £ % (Personal
Involvement Inventory » & Pl %22 2 * F L AR 28 ¥ - ﬁ_m ,
p
3 3
FREM > 1A BADREEE TR PR ER > 7 kit d £

;‘.L"EE‘- l]?m’""l'}i ri-},g) \lri“kbla}é’? (<]

>k
T

7 20 ®2;7% 3 o Zaichkowsky (1994) 25 7 » e L 7 &4 5 2 f&

0

Lo (DA 0 DR A B A PE I B AR DI R A PR o (2)

Z

Barki (1989) and Hartwick (1994)% 5 3 & SL(IS) cAE 3 38 34 i¢ *

R

# ~ (Userlnvolvement) ez 4 » B I8 2he 5 E_B A 3 23 g

R b TR RERES B~ R G TR FE KR HB

A R ETHARR o gt 0h 0 g A 2 ¥ 51 % Zaichkowsky (1985)

PIl 4 > ¥ 3R T 5 A~ S kB 1 R kehd & 2309 0 78

W By TR AR AL ST R G EfrRAE HEATHE £ D
iR ARR | 0 B 24 ~ (Involvement with Advertisements) i 1 W Jﬂz
HAZALEAIMeRRE  AEFAEIMOCIZRE > RELH 4

®OHR 3 ,\,‘};,&ﬁ,r_)i)j* BooREMALH B MEREMLER
sz % > Petty, Cacioppo & Schumann (1983) #7#% I} enda gt & ap P50
(Elaboration Likelihood Model, ELM) » 33 % PR &7
(Central Route) ¥ % PR g /= (Peripheral Route)  § i 7 iﬂ” Ry 4 i ~
ARR B 0 & HAIT AR D o L RGR A IR R e R 0 B P A
/@«_5’\!‘1 Pl Tt S AP ERE A LA T N RGEe R
AN RN AR Y - 3G F y‘}!’ ﬁ%%“*%,b,ﬁ/\ﬁg_)iii—g )

'+

AR LR S L o P PER L R R T a5, et

+ 3

w R R ?L}’b "l—'—%al'&hﬁ‘ﬁ%ﬂa—ﬁfﬁ‘i%ﬁﬂ‘j"frﬁ"{g E\yrﬂ%ﬂ
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Fillgh-odAe RS ERSTRER -

Wang, Gudergan & Lings (2008):% 5 i § # iomad &8 2 B A p &3
For BAEfCERALR B ERIH A FLRAZF - ¥ b 3 EH N A
PR A2 R B MBI 7 K RS - (Schiffman & Kanuk,
2000; Blackwell, Miniard, & Engel 2001; Hanna & Wozniak, 2001; Kwak,
Fox & Zinkhan, 2002) - ]yt & 45 5% & F i¢ * 'ﬂf T 50 & L 2
AR F R Gk T e o

2.8 FIHETE 2k

AP TR RS BRSREE S REATEE I B N L st
FR2FRBAOAIF LI TR A& AN IEE R 5 i
m A5 ik v M (Gelb & Suresh, 2002; Henning-Thurau, Keven & Dwayne,
2002) - Henning-Thurau et al. (2002) { i&— # #-%5 C M 2 & 5 ;”ggi ez
RRT L PR EFEAE SRR AL R -

R EFZFEREFHOTELE I BE B2 FIFME > 7E 5
TR BGFETEEAL AR SR FH SR R RIEP o
(Sproull & Kiesler, 1991) o s f ¥ 2 Jf § H & i) # F R 2 B Af B & T
A

-mlL

’

PenI TR R FHASE RO IR o & R RR T BT
Bordk o P ERFERBY BURT FH RS2 RRCOM TEER
¥ 5B F P ehB2C & C2C 2 B ens s ket = ) § ¥ B enfz T4 it & # 4
# e~ & ¥ arr g (Tanimoto & Fujiib, 2003) -

CEENE A SR TR A E TRt

—1’*‘?

@ﬁpg%i@ﬁi%&ﬂﬂ%%ﬂ%ﬁﬁ%%\ﬁ%%ﬁﬁ@%’ﬁ
eI FELOFE > ER Y FRITR S T 9P a(liu & Amett,
2002) - Bl S B T AR T M AL BT R Y 2 eI d v
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FARDNEIEE CFIERECFIHE  F LA TR

iéﬁ’?ﬁfiﬁ R R Bt ey B E 2 @ o

~

3.0 F LR

AL BEY AR -T S

~

PR L E R B Tk
SRR ’ﬁ
J& R B3¢ 5 Lavidge & Steiner (1961); Kotler (2002) #74% 1 3@ 34 A&
@JF@P®ﬁ}mfﬁW%ﬁ%*“ﬁﬂﬁmF@ TR s ROKE
FRFF RS S BRA S A H SRR BEL oAy
iﬂ"# X Pl A LB g2 1 H g RAGHET Kol @A)
R ‘@ﬁﬁ%ﬁ%ﬁﬁ?éOﬁﬂl;%%%ﬁf%XQjrg%% B
SRl (R T T € ik PiRAr- R -7 5 (C-A-B)2 "B A A
4o M~ FER R u;;gfr--” -FR(C-B-A)A 2 » 2FFF 2 B M2
W EF B A TR R 7 AR -7 5 (C-AB)HRRl 2

-
@E*ﬁi?fi#ﬁnipfﬁa@?ﬁkfﬁﬁ f E (i a)E il

L_;&/?-%Ewmzf-‘gm.ﬂi ng_ﬁéﬂﬂ?,u/, £3 7‘(27'7;‘},—&\‘)”1&“}3
A 5B T oxk ({7 5) ¥ b %4 Chang & Chen (2009)2. 12 2 #-3] i ¥

AT
ORI T R A ORI N ijﬁf@%%%ﬁ%\@wifﬁ;%

PG~ wins wing Tedp o P REHSRE NG HRFL

B RRCREHr e SE T ek JHRFLRT 8 £ F b
TEB SR Tkl R R G FERF I bR SR Tkl 24 2
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FEETE o T AR IR - AR 2] (- ) RISLAT o

R Fo 1 B T4

H2
5%
16
H3 '
HI1 HY
H HS
117
5

W31 A% %)

TR kR R AT

Qi3 B2 i enif 2 ¢ > Bauer, Grether & Leach (2002)3 !
e ZI3E AP NI AEN S T EFEFRAEY R —‘*‘mrﬁg %o B

ERFENEBILREEIMAPE > IRIIBAFEELE S KE S BL

BFF M » H ¢ TEaT LT G BEARR 0 3 F T = BB ,/éﬂg#
b A EARM o Flet o Bgm R AR ARFFRY O IFEL ERT A
BERAAM e R LEY o R Y AT B E R RT B RH ) R
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—‘F’T%’??é’z.ﬁ‘:}%i&a N EARR 0 oM @ Jﬂz B3 # g 4 and B et e nf
i pa AE RS F AR sk S S B € & F4 (Liu & Arnett, 2002;
McKnight & Chervany, 2002 ) -

M B B R R 7 ¢ > Jarvenpaa and Leidner (1999) ~ Suchan and
Hayzak (2001) ™ 2 Maznevski and Chudoba (2001) 9= 5 % 2% % 4¢3 B F
Ida R A BT IR  FAaAMERLR o X BRP B R
FEOVLEEH S R EORIRE VAR LA IF G o 2 Mg g
ARFeEiv2 &2 4 4p3 & iR (Lewis & Weigert, 1985; Bradach & Eccles,
1989; Mayer et al. 1995) o d pt ¥ dem BB R} 03 B0 0 € BT B R
SRR E s EITE BT e Flpt AL AT OB

HL: 3 #otis i 4 B & 958 o

322 3~ B2 BT

Hoffman and Novak (1996) 4834 & *a® A kET™ > & * H Fen3 &
e ERF L eI bRy > Ry FRFRLEH L EPFF ISR
PHAR RS ALBE AT e FROBAR S 2 L D FRG 2T
Mewaf o B H i A ahT F R 0 Ba R R Rk
4 3 3 3% 525 (Trevino & Webster, 1992; Trevino, & Webster, 1992) -

Clarke & Haworth (1994) i pe & T2 25 B 8E » 35 4 — B s « #
WEroow i RREE AR BT EE RRIT BEFOR A B
PR A T T G ORI o 2T L YRR A 2 RRIRR 2
Fé“év’ﬂfé%#f*r'ri’@?;_féﬁﬂ" MRS T B RRER L o3 B % % (Choi
& Kim, 2004; Koufaris, 2004) -

Zaichkowsky e/ 3 i § # (7 2 PF - 2 ~ L 0 2 %3%7?}*5
N2 ¥ o B o~ A ;ﬁw,ﬁ-» SRA N EMY AR = y ERA T\
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He b rm Fle 3550 ok hep

R R R R A R U

R HFPRF B AT

BB 7 HTRTOEF T AL LT EF ﬁ@-(Hoffman Novak &

Schlosse, 2003; Mathwick & Rigdon, 2004; Wolin, Korgaonkar & Lund,
2002)

Novak, Hoffman & Yung Tung (2000) 7= 2= 3% > A A2 4548 7 "ad- 11 TR 5

=
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SURFTETIRE TS
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A
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McKnight & Chervany, 2002) -

SRR R EHNE - LR G AT AR o L F S
PR A R EREY LS LA AR AP H Tk
MAFEEN . Flpt - BELOT FRERFINRBASIERTEL > ¥
WIREHER AR EEFRARF TSI OE ORAED G TL G
(Csikszentmihalyi, 1990; Hoyer & Maclnnis, 2001) -
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Moorman, Zaltman and Deshpande (2000)z% 5 730 @ * 4 ¥ 773 3% &
FOREgiEr e B FA oL aret » FRELES ¢ AEHT AR
B i A2 R B R B ox o Barnes and Kanuk (2000) 9 3 77 4p
o B AR SY FE IEFTARF EARBAL R RTPE
WEGRBY ERFEIMG ) ARARARFLEFOLEE o4 §3F
FHERBEZEE ) KA MR G F AT R/ T ER

45

BMEFELw B

=
iy

H4 @ & i g i %

2
j
H5 : 2 4t~ § BEF D » B8

il

324 SN Hr AR NE E oS

Swanson (1974) & & * & chihy » F2 R § 4cin B A HHE R & SLen G
FERGED A @ AR o bldeee @ R Y KO 0 ARRARE HOT R
AEEND G R RARE AXE M @ P kAo PO M ER eNF M0 g R
FRFHAE E CARRTEALAL A FnT L AR FIU R RR
Prrif fE G SR BB KA ETRE BERL 4 § A2
WenR 4ok I v Mg ,‘T‘k,{;hlﬁ FHEHABAERELS T B
A &5 (Ives & Oslon, 1984; Zaichkowsky, 1986) -

WA F AR L ALK hTE > AR FALB A PR
BHIEL KRB M2 ﬁﬁoﬁﬂ“ %46@4Wﬁﬂi’${£ﬁ

BAAALIN X WM dogt A i LRl g K i g
(Nowak et al. 2000) o Fp 3 %‘?—"z Ty #ﬁ Ao ‘%”3 FHR-TB A T2 i)@;? il
BMEAE 2 > UHRARMLREER 2 EEESF ~ R TR B AEE-

s
3
w®
(d\

R 2R o B Ao R S A B oA
BAEHRLEPNF N L 2B ¢4~ { 7 (Burnkrant & Sawyer,
1983) » #wx 3l { % ez £ * (Greenwald & Leavitt, 1985) -

24



L
PER gAY gatq.ﬁ%‘i.éﬂﬁméj
YeF BIER ML TR K 2 o i~ e
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ZHEF LR SRR

etal. 2001) ¥ *F 3 » &7 © (74 /ﬂ EFEEFTY ABERAARG T
R pF AL AL PR Fp F&éﬁﬂ TP e e r B Tk
% (Bloemer & Kasper, 1995; Kokkinaki & Lunt, 1997; Bloemer & de Ruyter,
1998; Cooke & Sheeran, 2004) o F]pt AF7 3 & 41720 T K -

HE : wim$ts 5B F 2% 3 B F D o 28 o

H7 D » 6 5B P 2% HEL v 22580
H8 = o7 » s i SE % Fooct + 55 F 4k o
HO @ % o i S8 oot & 55 F 4ok o

33 L RAFTLIRAFTERA
AFIRERFEA GBS ETRY FI WA 5 E R R
HrAZRE RGBT R ET L RALGFE T RAPH Y 2 A

PR AT ERE B g FIAFTT 2

Gl

FiTHLTAHEFEFA
Ao T £ 310 A RIE ki 2 (Likert) I BLR A2 N GFR o 27 7R

¥ 3g w2 plOLpl02... % 2 A7 7 HFE 4E78 5L pl0l £ 7 % - e 2 %
-~ A0 pl02 £ 77 % - ek % = AL 0 p201 £ 7 F - ek 2 % - A0 vt
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B0 1 L st
P.103/E 4 ¥ 4 S Wil K iE
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Rafaeli (1998);
Chang & Chen
(2008)

N AR S T
o R

P201iE % @z ds 5 B 2@
B e

P.202 & £ #3745 3k B L3

Doney &

v F vy P Cannon (1997) ;
e IRt Gefen (2000)
P.203 & 13 i 3% 4% B #13%
HEOF PN o
% K bt | PIOLE R WA W
BT peappE o R R
FERREPRE B o |
@i F i P02 @ e pm | COUNO(2000)
il (DR S E HOF R o Csikszentmihalyi

P3031& &£ F % X Fl {24
ST ok ehEAE
P304 (& il %4 S M ¢
¢ A 2 R o

(3

etal. (1997)

BHLET R X
FoRA miE o

Sk F AT T

T B AR o

PAOLIE ¢ 44 &ds 5 W

F o

P.AO2(E & 1= P 2is 3t M)

I o

P.AO3 IS 1 17 45 ¢ B $H 8 %

B 4 B8
Rl I A

Kapferer &
Laurent (1983)
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Wh2Z AA# > g R RSE E‘_,F]?g_,fﬁ mru;m,ﬁ F;;
#+ % (Chang & Chen, 2009) » s8L ¥ ¥ M= B P T L& p A ¥ 3 ol 5 %
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AV g m B ira il adpik? w2 EELE S AP "T

$# 5 Hu and Bentler (1995); Mueller (1996) and Wan (2002) & * #1i& 2% i#
*oehig ko ¢ 7+ 2 & L (Chi-Square Statistic) ~ Comparative Fit
Index(CFI) ~ Goodness-of-Fit Index (GFI)~Root Mean Square Residual(RMR)
2 % Root Mean Square Error of Approximation (RMSEA) % » ¥ ¢t A =§
BRI fe > o Rk * Hair, Anderson, Tatham & Black (1998) i im
& 45 > # 4¢ Adjusted Goodness-of-Fit Index (AGFI) ~ Normed Fit Index(NFI)
TR EME SRR RE BN ERAREARZIZEN -

3.6.1 it {53t
1 * SPSS 17.0%u  4ic#d > AT H L —g i A A AR TR RS
$u 2 ki3t 4 45 (Descriptive Statistics Analysis) @ & 7 #7 7 k& T 4

e o ek g A VR TR o

3.6.2 SEM#E fi5¢

S A2 45" (Structural Equation Modeling » SEM)* i & & g 4
#2 ;¢ (linear Structure Equation) & % %% 4 4 17 (Analysis of Covariance
Structure ) & & % #c .z 4 4~ 17 (Analysis of Covariance Structure ) » £ - 818

PR T R E o JHF R Bop AR RGeS AT - AR

R (MAR I E N 99 ¥ - FE(F FH A 99) & 4> SEM
- PRILFIFEHG NP Ay > 2 A7 p 7 L5 R
fez fg il oom - BILHHEG > L2 TR P RE 2 BB
BHOBES;RERFIFLRE BT AL S REF ] BHROF L

2ot AR S RBRT - R U AR 2 A REP RAR

=N
|
-

B a2 3 h > WEF wimsy > Hpod * Mgsk- BILHE ol
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BEFLAE > fEBRRiN 8 R ERaTrLE - o
BRSSP 3 AR BRRE(LE BT RE PR
o BAmMos® "k 2 A5 4 ) e A R H(E & PR ¥ Ec o AAmos?
VUER A A ) ¥ A R P RS - AR E FlHHE 7 Ak
FREED o4 VAIRE SRR AT R M G BB R L Ris
PR RER RS 202 87)- A LIAMOSI8.0 K & 7 %
AR SRR

3.6.3 #:t P A BHEH
BN ARt o F AR ATFERS ) RSP FRR - &
iRz Be® z PR 2 Lo 2 0 & o BRIEP TR
L & % | F e R2 i (Squared Multiplecorrelation, SMC) » & & & #=§ B
LI P AR RSP AE cR2 EAXERIT 1A T H R EAPM %A
ARG 0 RPN AEFARG > PR BRAPARREF S PRBELER 2 O

g 1 & o

3.6.4 HApeig B 2t 2

FHEG R & 2 MR FRH YRR RO AA
7RO vt B BB g > @ Hair, Anderson, Tatham & Black (1998):#-
FHSgRR” 253  SHEERAFE - HERERAFEZH
LRERFTES o
Ly & RGR (G HpREHE):

BEE AR FE AT A RUFMAC T UIER & R e A B A oh
R R4S FEONIMT+ = 535 (X3 ~ i & B 47 45(GFI) ~ T 352
532 ¥ T3 J9(RMSEA) 2 T 397 § T = 49(RMR)% o H ¢ T3 5 ¥ T =

30



RRMR)F @A L+ > Flt 2 B ga04 FEAN S ZRETHT
PLAE R 0 x Foom BN e il R AR

GFI @ £4p Bk 047 MR FE B R 20 6] » 7 g A 2 4 o
RMR @ 25 A 408 1 Bk HE A £ 0 7 B fas L8

SRMR : B g R i it Rk BRI FEREA L - 7 MB fEAR L o

23 Bif £ R TR (Y B if4p1R)

BB LR FE A ROTE B SRS & B 0 R 5 R
B & R A IR(AGFI) ~ A e & 4p R(NFI)fovt #pe & 3p iR (CFI) % -
¥ FHx >peif AP 0 AGFI~ NFI ~ CFI+ 0.9 % PP g E o
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Fit index :
Chi-square (d.f.) 420.47(225) 416.41(224)
GFI 0.87 0.87
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CFI 0.92 0.92
RMSEA 0.05 0.05
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