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Exploring the effects of experiential benefit and value

on the users’ behavior intention in social network

websites
Wen-Chin Tsao Ming-Tsang Hsieh
National Chin-Yi University of Technology National Taiwan University of Science and
Technology
Abstract

Rapidly advancing information technology is providing people with increasingly varied arrays
of activities from which to choose their on-line activities and join a kind of social network websites.
The purpose of this article is mainly to identify the effects of experiential benefit on the behavior
intention for online social networking users. The CFA and SEM are applied to conduct this paper.
The empirical results show that (1) experiential benefit positively influences hedonic and utilitarian
experiential value; (2) hedonic experiential value has significant and positive effects on positive
eWOM communication and website stickiness; (3) utilitarian value has significant and positive
effects on positive eWOM communication and website stickiness; (4) utilitarian value plays a more
significant important role of mediator in the relationship between experiential benefit and behavior
intention than hedonic does. The managerial implications for business managers, the limitations of

this study, and further research ideas for future researchers are discussed in depth.

Key words: Experiential Benefit, Hedonic Value, Utilitarian Value, Electronic word-of-mouth,

Stickiness.
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