advocacy

Louis Wirth
Smelser 1991
Weisbrod
government fallure
<
1997

Heath Nelson 1986

Heath Cousino

management 1998

minority group

1992

issue management

pubic affars



Lauer 1996
pro-active

2000

Gandy information subsidy
Brown, Bybee, et a.,1987

dua product market
Picard 1999

the right of access to the media

agenda-
building Cassara, 1998 Johnson, Wanta ,et dl.,
1996 Weaver Elliott,1985 Berkowitz Adams

magnitude

1999



Douglas Labor’ sNew Voice Unions and
the Mass Media, 1986

1996 Curtin Rhodenbaugh 2001

Heath Nelson 1986

issue management

socid congruction of redlity Davis

frame



1997

Cobb Elder 1983

Turow 1989
uggeding frame
1997
Ryan., Carragee
Schwerner, 1998 Norris, 1997 Turk, 1991 1997 1996

1995 1995



1999
1999

2000/1/3 2000/1/14 1



1998

1998

6,000

8,000
1999a
2001

2001



1999 6 6

agenda setting setting
Cassara, 1998
Lang and Lang

Johnson, Wanta et al.,1996

building
Cassara 1998
Weaver and Elliott 1985
origin --
Ohl,
Pincus, et al.,1995
1. event
2. issue Cohb Elder

Eyestone
Lang Lang



3. agenda Cobb Elder

1994
Lang Lang
Lang Lang
1 low threshold
2. moderate threshold
3. high threshold
1992 Gandy,1991 Langand
Lang
Gandy ,1991
build-up
1996
Lippmann
1995
McCarthy
the deviants
1999
Hall 1981

primary definers

8



Schlesinger 1995

pressure
group
Homans social
exchange theory
1994
Gans 1979
avalability
suitability
Sachsman, 1976  Wilcox, Ault, Agee, 1995
40 50 Curtin 1999
Turk 1985
self-serving
Dumanoski 1993
51 25
1 Curtin Rhodenbaugh , 2001
1996

Goldenberg



1996
information subsidy
1991
Gandy
vighility
1999
1993

Gandy

1988 1990
1
knowledge information
media
Wolfsfeld 1984

frame

10



Bateson

picture frame
exclusive inclusive
1999 Snow Benford 1988
Goffman
1999 Gamson
1992 boundry
building frame
1999
Gamson schema
Harris, 1999
Graessy, Mill Long,1986

Reardon,1991

1997

1



Lippman

Tuchman 1978 Making News
Gitlin
symbol-handlers
core system

Damien,2001 Ghanem,1997

Goffman
1999
Entman Damien 2001
progressive
1997
Gamson 1989
frame symbols scenario
gory line scenaio
Gamson
Modigliani, 1989
Gamson Modigliani 1989 1.
cultural resonances 2. sponsor



lyengar
episodic frame thematic frame
event oriented
issue oriented
contextualizes
Smith, McCarthy et a.,2001 Wallack, Dorfman
et al.,1993
lyengar Rochon

episodic

Smith, McCarthy et al.,2001 Smith
McCarthy 2001

event
Smith, McCarthy et a.,2001

Gamson 1992

13



Snow

Benford 1988

antagonists

1997

frame alignment
constituents bystanders
Klandermans 1988
consensus mobilization

1997

pseudo-events

14



coherence

@)
Modigliani

discourse

1989

binary opposition

proposition
Gamson
Gamson 1992
runaway
Levi-Strauss
1990



issue management W. Howard Chase

1998 Wartick Rude
Lauzen M. M., 1997

Hainsworth
Heath Nelson
Lauzen M. M., 1997 Miller 1987

1997 Heath

1997

16



Heath 1990

Johns Chase

Hesth

Buchholz 1989
management system

Nelson,1986

17

public issues

Renfro



1993 Lauzen 1994 et d.

1.
2.
Heath
media gatekeeper
3.
Johns Chase
timing

Heath Nelson,1986

1998

Nelson, 1986  Heath Nelson 1986
formation

1997

18



issues
1. —
Buchholz
formation
advocacy advertisement
1992 McCombs Shaw
setting
1992
Goldenberg
1997

1994

Buchholz 1988
a strategy management model for pblic policy

public opinion
Buchholz,1988
agenda
Tuchman newsnet
1997

19



Buchholz public policy formulation

Buchholz,1988

punlic policy implementation

Buchholz,1988

2-1

Buchholz,1988




Buchholz

21



2




Rosengren
intra media data

media data
1999 Schlesinger Tumber 1995
internalist approach
Schlesinger
externdist approach Rosengren
censorship
reconstruct

Schlesnger Tumber,1995

Schlesinger
1994

1994

23

extra



1995

1999

Schlesinger

24



Q2. QL

Q3. Q4.

Wimmer Dominick 2000
unstructured

structured

25



1994
6
1.
2.
Wimmer Dominick 2000
Donati 1992
talking reasoning
Gamson,1989
1994
1994

document

2000

Gamson

26

1999

framing andyss
Takeshita 1997

Tankard

Tankard et d.,1991



Gamson  Tankard
Tankard
suggesting frame
position
preferred reading
position
Tankard 1991
pro anti choice
life abortion
pro-choice pro-life pro- abortion
anti- choice anti- abortion anti-life
pro-pro- choice anti-pro- choice
anti-anti- abortion
1994 Gamson 1989
sender
sponsor Tankard
1994 1999 Gamson
vaue-added process
1 meder frame gory line
core frame
what' sa issue Gamson 1992

27



progress energy

independence soft path no
public accountability not cost
effective runaway devil’ s bargain

Gamson Modigliani, 1989 Gamson,1992

2 framing devices

subframe
assembly frame /

monster reasoning devices

Gamson Modigliani,1989
Gamson,1992

Gamson

working
frame Gamson,1992

Gamson 1 2

111 119 121 129
131 133 111
112

Gamson

28



121

liberate
ratio Gamson,1992
6 2000
6
2001 12 31
555
83 150

123
131
prominence
Tankard  Gamson
25
2000 1 14
Donati 1992
35
5 163 294
23 41 19 34

29

122
5
Gamson
1999 6
1998 6 1
109 19.6
2000



key-words list

Schlesinger
ethnographic

Tankard

578

2000/5/13

actor discourse

media discourse

Gamson

1994



19

advocates

1994

Gamson

Gamson
sponsor

cultura resonance

31

working frame coding list

Gamson 1992

recognizable



" framing arguments
1994

’ Weiss 1992

32



5-10

130



1994
4.
Gamson three-digit
3-1
D1 D2 D3 D4 D5 D6 D7
D1-D3
D1.
1998 6 1999
5 1 1999 6 2000 5
2 2000 6 2001 5 3 2001
6 2001 12 4
D2. 1 2 3
4 5
D3. O 1. O 2. O 3. O 4. O 5.




DA4.

D5

D6.

D7.

competing discourse

2000/12/11

1998/6/16



1994



37

term
category



74

80

80



1999b



13

2001

10

11 1-9
12 1999 6 26

2 17
2001 10 29

13

10

11
12
18 2001
2000 1 16
2000 1 5
2001 6 1
2001 12

2001



14

@)
15
®
2
1983 The Orphan Drug
Act
16
14
1999c
15
16 National Organization for Rare Disorders NORD
Conference of Asian

Foundation and Organizations CAFO 2001 2001 12 2

Dongduk

a4



1999b

42



SN S

NP

17

Buchholz

Buchholz

1998 6

1994

17




2001

19

20

21

18

22

13

18

19

20

21
22

2000

1998/6/16

30



@
8
IBM
23
24 2000
@
1998 7
5 3
200
400
1999 5
®
1998 6 21
1998
2 1BM 2000
24 99 2 9 10 2 12 11
2000 1 14



1998
1999 6 6
6 21
17
1985
1
9 5
1999b
sdf-help group
2000



E SR

pwOWDNPE

17

Bouchholz

25

25

a7




1999

2000

1999

12

1

12

55

2

3

26
27

28

1999c
9 27
28
2000 1 14
1999 6

2000a

26

1999 6 26

1999b

2000a

2000 1



29

21
30

4-3
1
2.
1. 55
2.
29
2000 5 8 2000

30

49




33

23

2001

8

28

31

32
33

2000

8 9

2000b

2000b

2001

2000

2000

10 29

31

2000
32



3-5
9
3
34
3
2000 4
2000
2000 12
2001 11

2001

8

18

2000 1
2000

2001

35

6

34

35

51



2001

1

2000c

30

36

37

38

39 2000
2001

74

9

30

36

37
38

30

39

18

2000c

30

52



41

2001

40

41

40

2001

2001d

2

2001

2001 6

1

4

2001

17

10

10

31



42

N <0

—i

NPO

42






DNA

1999/6/7

1998/6/22

1999b



1983
1998/6/22

1999/6/7

1999c

2000a

57

1999b



2000d

2000e

2000b

2000b

2000b

2000b

2000b

2000d



2000f

Boorstin

lyenger

59

1996



44

43

43

44

lyenger



61



45

45

62

non-profitable
1999

profit



46

46

1983

2000

13






Goldenberg

a7

a7

Tuk Gans



49

48

48

49

2000



67



50

51

51

50



52

53

53

52

69



54

578 578

221
487
SPSS8.0
1. 4-6
2000 6 2001 5 35.9
1999 6 2000 5 34.5
1998 6 1999 5 1999 6 2000 5
2000 6 2001 12
12.9

54

70



capital

31.2 31 19.7

4-8
83 9.7
0.6
2000/9/28
55
2000/4/16
4-9 /
394
25.7 15.6
4-10
39.2
/ /
26.5
30.6
17 12.7
Schlesinger culturd

4.1

71



13.6

04

10.1

4-12
82.3 /
1999/6/7
2001/2/24
4-13
/ /
4-14

72



22.2

24.1

4-15
36
1.6

31.7
19

4-16
48.2 /

4-17 /
33.2

22.4

73

24

41.6

73.9

32.2

67.9



4-18

1998 6 1999 5
36.5 / 254
/ 36.9

45.7 22.3

24

74



60

75

4-18



76



17

6

2000

1999

1

6

6

55

21

1999



2000 2 1
2001 10 31

2000 4 17

78



lyenger

lyenger

I



487

4-10 /

4-13

/ / 4-12



81



82

2000



1999

1997 2001






2002
http://vol.moi.gov.tw/sowf3w/index.ntm

2001
303 56-60

2000

2000

2000 18 72-80

2000

2000
698 116-117

1998 —

1998 6 22
6
2000

1995
99-109

1994 67 33-40

1998 6 16

1994

1999



1997

1996

2001

1996

1994
193-236

2000

1991

1998

1994

1990

1992

1992

2000

8 153-173

31-52

48

Smelser, N. J. [1945]. Sociology.



1998 10 18

2001
77-102

1999 Picard, R. G. [1989].Media
Economics. Sage.

1998 6 24 1

1994

1995 —

1996

1993

1999 —

1997 —

9 99-130

1999 —

1991

45 39-45

1995 —

59-85

1994 —

1994

87



Buchholz, R. A., Evans W.D., Wagley, R. A. 1989 . Management response to
public issue: Concepts and cases in strategy formulation. NJ: Prentice—Hall.

Buchholz, R. A. 1988 . Adjusting corporations to the realities of public interests and
policy. INRL. Heath Ed. .Srategic issue management: How organizations
influence and response to public interests and policies. San Francisco:
Jossey-Bass.

Brown, J. D., Bybee C. R., Wearden, S. T., and Straughan, D. M. 1987 .Invishle
power: Newspaper news sources and the limits of diveraty. Journalism
Quarterly, 64 , 45-54.

Curtin, P. A. Rhodenbaugh, E. 2001 .Building the news media agenda on the
environment : acomparison of public relations and journdistic sources. Public
Relations Review, 27, 179-195.

Curtin,P.A. 1999 .Reevauating public rdationsinformation subsdies:
Market-driven journdism and agenda-building theory and practice. Journal of
Public Relations Research,11 1 , 53-90.

Cassara, C. 1998 U.S. newspaper coverage of human right in Latin America,
1975-1982: Exploring president Carter’ s agenda- building influence.
Journalism  Mass communication Quarterly, 75, 478-486.

Cobb, R. W. Elder C. D. 1983 . Participating in American politics The
dynamics of agenda-Building. Bdtimore: The Johns Hopkins University Press.

Donaii. P.R. 1992 .Politicd discourse andyss. In Diani. M. Eyerman. R.
Ed. .Sudying Collective Action. London: Sege.

Damien, C. 2001 .TheAnti-WEF protest and the media. Social Alternatives,
20,63-67.

Gharem, G. 1997 .Filling in the tapestry: The second level of agenda setting. In
Protess, D.L. McCombs, M. Ed. .Agenda Setting: Readings on media,
public opinion, and policymaking. New Jersey: Lawrence Erlbaum Associates.

Gamson, W. A., Croteau, D., Hoynes, W. Sasson, T 1992 .Mediaimage and the
socid congruction of redity. Annual Review of Sociology, 18,373-393.

Gamson, W.A. 1992 .Talking Poalitics. New Y ork: Cambridge University Press.

Gamson, W. A. 1989 .News as Framing. American Behavioral Scientist, 33,157-161.

88



GamsonW.A.  Modigliani, A. 1989 .Mediadiscourse and public opinion on
nuclear power: A congtructionist gpproach, American Journal of Sociology,
95,1-37.

Gandy, O. 1991 . Beyond agenda-setting. In Protess, D. L. McCombs, M. Eds. ,
Agenda setting: Reading on media, public opinion, and policymaking.
Hillsdde, New Jersey: LEA.

Graesser, A. C., Millis, K.K., Long, D. L. 1986 .The construction of knowledge-

based inferences during story comprehension. Advances in cognitive science,
1,125-157.

Gans, H. J. 1979 .Deciding what's news: A study of CBS Evening News, NBC Nightly
News, Newsweek and Time New Y ork: Pantheon Books.

Johnson, T. J, Wanta, W. et d. 1996 .Influence dealers. A path analysis model of
agenda building during Richard Nixon' swar of drugs. Journalism Mass
communication Quarterly, 73, 181-194.

Harris, R.J. 1999 A cognitive psychology of mass communication. London:LEA.

Heath, R. L. 1990 .Corporate issues management : Theoretical underpinning s and
research foundations. In J. E. Grunig, L.A.Grunig. Eds. .Public
Relations Research Annud, 2 ,29-65. NJ: LEA.

Heeath, R. L., Nelson, R. A. 1986 . Issue management: Corporate public
policymaking an information society. New Dehi: Sage.

Hdl, S., Chrither, C., Jefferson, T. Clsrke, J. 1981 . The social production of
news. Mugging in the media, In Cohen, S. Young, J Eds. .The
manufacture of news. CA: Sage.

KlandermansB. 1988 .Theformation and mobilization of consensus. In
Klandermans,B., Kries, H., Tarow, S. Eds. .International social
movement research. Greenwich, CO: The JA| Press.

Lauzen, M. M. 1997 .Understanding the relation between public relations and issue
management. Journal of Public Relations Research, 9, 65-82.

Laver,L.D. 1996 .TakeaStand Usng’ issuemanagement’ to market your
organization. Nonprofit World, 14 1 ,49-51.

Miller, W. H. 1987 . Issue management : No longer a sideshow. Industry Week , 235,
125-129.



Neuman, W.L. 2000 .Social research methods. Qualitative and quantitative
approach. Bogton: Allyn and Bacon.

Norris, P. 1997 . Politics and the press The news media and their influence. London:
Lynne Rienner.

Ohl,C. M., Pincus, J. D., Rimmer, T., Harrison,D. 1995 .Agenda building role of
news releases in corporate takeoner. Public Relations Review, 21,89-101.

Pullen,W. 1992 .Changesin resource management. Optimum, 23, 3-12.

Ryan. C., Carragee, K. Schwerner, C. 1998 .Media, movements, and the quest for
socid judtice. Journal of Applied Communication Research, 26,165-181.

Renfro, W.L. 1993 . Issue management in strategic planning. London: Quorum
Books.

Reardon, K. K. 1991 .Persuasionin Practice. Newbury Park: Sage.

Smith, J.,, McCarthy, J. D, McPhall, C., Augugsyn, B. 2001 .From protest to
agenda building: Description biasin media coverage of protest eventsin
Washington, D.C. .Social Forces, 79 4 ,1397-1423.

Schlesinger, P. Tumber, H. 1995 .Reporting Crime: The media politics of
criminal justice. Oxford: Clarendon Press.

Snow, D. A. Benford, R. D. 2000 .Framing processand socid movements An
overview and assessment. Annual Reviews, 26, 611-639.

Tekeshita, T. 1997 .Exploring the media srolesin defining redity: From issue-
agenda setting to attribute-agenda setting. In Protess, D.L..  McCombs, M.
Ed. .Agenda Setting: Readings on media, public opinion,and policymaking.
New Jersey: Lawrence Erlbaum Associates.

Tuk,JV. 1997 .Public rdaions influence onthe news. In Protess D.L.
McCombs, M. Ed. .Agenda Setting: Readings on media, public opinion,and
policymaking. New Jersey: Lawrence Erlbaum Associates.

Tankard, JW. ,etd. 1991 . Mediaframe: Approaches to conceptualization and
measurement. Paper presented to Communication Theory and Methodol ogy
Division, Association for Education in Journdism and Mass Communication
Convention , Boston.

Tuk,JV. 1985 .Information subsdiesand influence. Public Relations Review,11
3 ,1-14.



Turow, J. 1989 .Public rdations and newsworks A neglected relationships.
American Behavioral Scientists, 33, 206-212.

Tudman, G. 1978 .Making news: A study in the construction of reality. New Y ork:
The Free Press.

Wimmer, RD., Dominick, J R. 2000 .Massmedia research. Bdmont:
Wadsworth.

Wallack, L., Dorfman, L., Jernigan, D. Themba, M. 1993 .Media advocacy and
public health. Newbury Park: Sage.

Weiss, H. J. 1992 .Public issues and argumentation : An approach to the study of the
contents of media agenda- setting. Communication Yearbook, 15, 374-396.

Wolfsddd, G. 1991 .Media, Protest, and Political Violence: A transactional analysis.
Journalism Monograph, 127.

Weaver, D., Elliott, S. N. 1985 .Who sets the agenda for the media A study of
locd agenda-building. Journalism Quarterly, 62, 87-94.

Wolfddd, G. 1984 .Symbiossof pressand protest: An exchange analyss.
Journalism Quarterly, 61 , 550-556.

91



4-6

1998.6---1999.5 63 129
1999.6---2000.5 168 345
2000.6---2001.5 175 35.9
2001.6---2001.12 81 16.6
487 100.
4-7
/

151 310

96 19.7

152 312

32 6.6

56 115

487 100.

48
/

404 83.0

6 12

47 97

3 0.6

27 55

487 100.

92




4-9

125 25.7
76 156
192 394
63 129
3 0.6
10 21
13 27
5 10
487 100.
4-10
17 35
191 39.2
33 6.8
129 26.5
0 185
27 55
487 100.




4-11

83 170
149 306
23 47
62 12.7
11 23
7 14
20 41
49 101
83 170
487 100
4-12
401 823
2 04
&4 172
487 100




4-13

1998.6-1999.5 | 1999.6-2000.5 | 2000.6-2001.5 | 2001.6-2001.12
6 11
95 6.5
24 74 82 11
381 440 46.9 136
6 8 19
95 48 109
/ 12 52 36 29
19 310 206 358
14 23 A 19
222 137 194 235
1 4 2
16 2.3 272
63 170 175 81
100.0 100.0 100.0 100.0




4-14

7 3 3 4
4.6 2 94 71
49 32 82 10 18
325 333 539 313 321
8 12 6 2 5
53 125 39 6.3 89
/ 52 20 27 16 14
344 208 17.8 50 25
26 28 27 1 8
172 292 17.8 31 143
9 4 7 7
6 42 4.6 125
151 9% 152 32 56
100 100 100 100 100




10. 4-15
/ / /
7 9 1
56 143 20
45 71 46 20 3 6
36 934 240 317 100.0 46.2
2 19 12
16 9.9 190
/ /
21 1 105 1 1
16.8 13 54.7 16 77
30 4 2 14 10 6 4
24 53 115 222 100 46.2 80
2 7
16 111
125 76 192 63 3 10 13 5
100 100 100 100 100 100 100 100

97




11. 4-16
/
/
3 3 2 3 6
3.6 2 32 15 72
40 19 17 6 7 11 49 42
482 128 739 9.7 100.0 55 100.0 50.6
15 4 2 4 5 3
181 27 87 6.5 25 36
20 52 3 36 1 17
241 349 130 58.1 5 205
5 62 8 15
6 41.6 129 181
9 1 6 11
6 43 9.7 100
83 149 23 26 1 7 20 49 83
100 100 100 100 100 100 100 100 100




12.

4-17

16 1
4.0 50.0
133 1 57
332 50.0 67.9
24 9
6.0 10.7
/ 129
322
0
224
9 18
22 214
401 2 84
100 100 100




13.

4-18
1998619995 | 1999.620005 | 2000.6-200L5 | 20016-2000.12
23 30 39 3
365 179 23 407
12 &2 20 2
190 250 114 25
16 62 80 i
254 369 457 &2
10 25 17 1
159 14.9 97 136
1 2
06 11
4 6
24 34
2 3 8
32 18 46
1 3 1
06 17 12
63 168 175 81
100 100 100 100

100




