


Abstract

This research mainly focuses on the relationship among the television
viewing, the degree of involvement, and viewers’ identification with values on
TV. The personal value was also taken into account as a mediating variable.

Two methods, the theme analysis of value and telephone survey, were
used in the study. The former was to analyze the values delivered by the soap
opera, Dragon on The Fly, while the later was to investigate the relationship
between tele vision viewing and the viewers’ identification with values delivered
by the drama.

Ten themes were presented in Dragon on The Fly. They were love,
gender roles, loyalty and filial piety, hatred, humanity and justice, consolidation
and cooperation, compliance with authority, the order and principles of society,
forgiveness, and conservative defensiveness. Among value-themes
emphasized, the traditional values were weighted more than the modern ones.

Audiences who ever watch Dragon on The Fly tend to agree more on the
values shown than those who never watch it. Positive correlations were found
between the level of identification with the media value and the amount of
exposure, the degree of involvement, and the personal value.

People who have strong internal values tend to be heavy viewers, while
people who have strong interpersonal values tend to be highly involved in
viewing. In sum, viewers who think much of the personal values tend to agree
more on the values in the soap opera.
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