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Abstract

The main purpose of this research is to analyze the reader’ s book
information need and information-search behavior. And then try to investigate
the book information transition behavior of Taiwan children’ s book market.
The research method is the questionnaire. The data is analyzed by factor
analysis, cluster anayss, discriminant anaysis, chi-square analysis and
one-way ANOVA.

The results indicate that the book information needs are “reference
information” , “the structure information of book” and “author, illustrator and
publisher incormation”. The information sources are “personal and
experientid sources’, “edectronic media ”, “traditiond media® and

“ sdlespeople’.

The readers are dissected into 4 groups such as “eectronic information
user”, “traditional media user”, “information from salespeople” and “ personal
experience user” .

The “ eectronic information user” and “traditional media user” pay more
attention to the reference information than the users who get information from
salespeople. Other wise, the “ eectronic information user” pays more attention
to the “author, painter and publisher information” than the *“personal
experience user” .

The “dectronic information user”, “traditiona media user” and “ personal
experience user” pay more attention to the information of prize-books and
good books than the users who get information from salespeople.

Keywords book information, information need, infor mation-sear ch
behavior, information transition
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