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Abstract

The study adopts a political economic approach to anayze the
privatization of the Broadcasting Corporation of China (BCC). Through
examining the frequency management, the programming policy, and the
marketing strategy, the study manifests how BCC, in its eighty years of
operation, transforms from a KMT-controlled propaganda monopoly,
through the era of fierce competition as aresult of the government’ s
deregulation policy, to its current status as a privatizing business
enterprise facing an unknown future. The study also case-studies BCC's
Chia-yi branch to see how privatization impacts the way radio station
served as acommunity broadcaster.

Keywords: Broadcasting Corporation of China (BCC), community radio,
local radio station, party business enterprise, privatization
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