IR B+ 0EE M
PRa R AT RE MR A SR B Sk A BRI ok (0 R B B S5 RS R (R 2 TR (@)
P1-P28

PRaTHER TR MR S B A e E R G B R B3
RUSAR SRR R (2 TR

ZEERA - BIRERS

FPREME R BB
PESFREE NS BE L

S

13 Ry 1 B DRI B A T (R R R S A R IR A
& AR EOE SR FE SN EE RSN EMEBCHEEH R O mAYH
B ERE N EREE - A B S sk Em S g E LN E
EAED -

KWTEisk S Rtk EEmES - REPRES  BREEUEEIRA
o fo e VU RSS-S0 AR AT RERR U RO B B i Ry T8 IR G bt oe
TR > $ERFREREE Z B2 A T (AU -

VYT T
LA S N S A AR B R SR S

TREE R ©

2 fER AT e MR A TR Z RIS - Hoh - SREUS BRI ESRICHZ
Rk (R B B A B S5 RE T » PR AL TP RS B RS R N B s
R A S REEHE

B R FERCRARA RS HEEEGOEENEESREAEZ
FUHE AR TR -

BRSEF © GRofisd - [RERRE - ELM - 9B LR

AR ¢ EREE
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Ul



©

BHRBVETEISE BTG
PR e AT RE MR BN B Sk (S ok (0 B S R B 5 R FE A (A AR
P1-P28

AR S R ORAY EUITBREE - CRT RG] - TR REE M
FIMEAHEE) > BROREEI BRI EAE R - SR ERENEHERREAEA L
EIRORAYERE - DR ECERIRRE N A E ek O L - JAIM > SRSk
AR BEY > IRE SR iy BEUHEE T h IR - & TRkt
I EEEEGHE S  DROASDNE B TR MR OEE R AT
Fikz—-

SRR Z IR A E L LS B T IRRIVESR R 2R B AERIRE
EHIREE RIS - Nkt E SIS fERE - NI S R 2N E
BRVEIRRRAY ~ 9if .2 Ry 5k (Greenwashing) Y&k (1 & -

SRR TR Ak A T IRV R A B EON S B A (S (R SR A (Karna,
Juslin, Ahonen & Hansen, 2001) - 28N EFTA RIS O & Bl BRSO EE - H
SRRHER R S TR e A AT E A TR N AT STl B B ek i &Y
Bl ST HEEEAESA Z GO E S ESRERER DR EEZ
A U E SR A A S 0 B (S R -

Shrum, McCarty and Lowrey (1995)58 fyék R & & G itz sk (L ih 2
GE[ERYS RN ETESS: Sk Seat ey iy ENC£2 L | SR A vt )= = RN ¢ SRS B
IRHREsZ B Rk R S HIE L » SO T e 1] gE M= (Elaboration Likelihood
Model, ELM) DLk &k EutHIBR S Ba by TSR IH a2 s M & S AR IREEs
{EL R Ryt € 2 P 2 AR 1T A BRCCEE BB T Ry » IRIIEE - RS e 5 iy
EREEESGTHESE S - DR EE NS S EmSHIER -

AT HIAT
— RN R RS RS E SR A AR -

= PR OB SR AR [FE] ELM BRISHE S E - B EOESIREE RS
HER -

= FEMEAEREEE R T HEEEGOESIRE R G ER -

iy
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IR B+ 0EE M @)

. SORKERS
— GOEE

&JH 80 FFAIK 90 (AL - &kt SRR R— TR AR S0 - 1w
B RN [E A TS - Banerjee, Gulas, and lyer (1995) - Carlson,
Grove, and Kangun (1993)~ Karna et al.(2001) &2 1 35 & B N sk O E &5 8T
TR BEY R REBERF G DU MR E R 2 — B 5 (R Redk s (1)
HF e B i 2 o A 75 L AR REFRIE YRR (%, © (Qfiam e O FH A fn el iR % » B2

Baky A ERER - Q) EREAEREENAERS -

it EsE Rk OE S THESES - EEIKEABEE I Y

oy
Carlson et al. (1993)5% Fyék (1 Y E & 1 o7 fy TR [EIHYARAY -

FEnENL (Product Orientation) : [FE'E = 3R B HY A anHURF I ~ FRPEh - ¥4k
EEn S 0 RS SRR AR A Bt - G40« ANz dnE AT PUEY) A%

HHe P
E

=
W

all

D).

& [

(2). BFEEARL (Process Product Orientation) : B =R K 4H Sk B PR A 2519
WERRE Al > BRI EAYAE FE R/ B R o BRI AT - Bl - A
B3 Z AR A AR -

(3). FL&E(r (Image Product Orientation) : A S = HE7I2 8 HABI4R Sk B PR (R K 4T
AUERN HAE » SO BN R C R A FIA IR ORENES) - Fla0 - (1)K
TIREEEE T IHRAR o QI HEB IR R AEAVEE) -

(4). ¥BIEEE (Environmental Fact): [t 'E SEAT B b fs H AR 4% 8 (638
HaE AT A B - il ﬁi‘?ﬁ’]ﬂ?ﬁlﬁ}iu\lﬂ:@imﬂ@ RIEHG
W -

(5). 45& (Combination) : &5& DL B2 @A (B » ZEMENr ~ BIEEM - P&
mmn/ﬁafﬁa)Ymﬂﬂfﬁﬁéﬁﬁi%izzcb

Ul



©

BHRBVETEISE BTG
PR e AT RE MR BN B Sk (S ok (0 B S R B 5 R FE A (A AR
P1-P28

2. LDUEEFTRIHE

Karna et al. (2001){E$HEMRAVEE SRR FE T - DURHSHYBBERE S A [F k(B2
JEZ SR SRl © FIH] MECCAS-model Ry RLiE 5% g HL o3 AT o5 TRlts 2 B 5E
RIE - ST R MRS SR EAVIEEA R BB S RIS HIE R E - (B4
F DARE 2518 (S A ok €1 i 5 A BB 21y /3 (driving forces) sk — A [F]HYEFK -

(1). 1B (Emotional) : EZE ZRAVATEE - M bRAVERIR S -
(2). M (Rational) © BRERBIAMTAYZRIRT -

3). & (Moral) : —FHE > DURCREEEN S (TEEIEHERY (E1eIfraghER -
(B A PR ~ 1RACHEHL) -

3. DAINEME

= e e (1992) B = B E ~ TR 0L ~ AR R B s 252 (2007) 58 Ry B A T RS,
RS IREABME > dJEy hikCEmES - RPREEHEA GRS =M

B

(1). SRS ¢ AT TR B R ORAVRHE - PIA0 AR AR -
T BRIy s A St ~ BOEEIFLEY 0 - A n 5 BV
T2 -

(2). DIERCR M RGO BRIPRES © oy RRiEA - — 2 HEERR
MR - DLEE R - HakERY Logo FrEzHAVE R - HIRIRAY
EE (R AR B B AR )] - Sofh—H - AR BRACR (R (SEE Tk S
12 SREELA S BT R ERHIRCR » BRI A DUERE R P (8RR
MMEREHEEROREL N 5 PO E B A DIER R ypite - G HERR
PREE ©

Q). AfEE  SFEADSHEIE A AEPNES - EEREREER > &5
RBHBEESERIRE - BIR L BESEAGTS > WEEE DAY - e
[EIEEFEEHYTTE - BRSSP RAVEETT © ISR Z B RIETIA
BHFEPS > SEFKEEEHHES > BB RS ARG - IR
REARBE G Z1% - 2PN GEES  IFREAR MR TR 2 E#E -
M&tE— AB (BRI " LM TRa R b | » 2B S Aietny T 28R EE
BRbiEm ) BB -
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4. sROEEZEEM

AHft7EfEELL Carlson et al. (1993) VRS /L - LA = 1R 5E(1992) B = i 57
AN(2007) 2 3SR B R TH R - M ElRe A S 2 Sy BRI e op » DU IR
(B2 Z BRI TER N EL 3 0 > 22T

(1). &ktEmES ¢ Carlson etal. (1993)57 5y » A e (L V4R 0 /& & 2 R EHZE
FITi A 2 BRE R AT T » B = 1A (1992) Bl i B 3 25N (2007) 73 S Y4k e
7 i PR N 2 B ERAR 1T o i Ak B 2 P e HH B IR OB M A TR
FYERMEERE « HIL > AT RIE SR AR AV E S - Ianda F | &b

== A
o=

(). FEPLRES  =ErE(1992) 8 mEE A (20077 " LIERCR Ry A&k
IR GRES | TSI TR oy Ry WA - H— R IR IR E
WD) > 3277 HI{EEL Carlson et al. (1993) ¥ S L AVERAAMETS » &2 LIdE
SRR 8% - s EAEST K 7 H B R IS G AGR R VIERR  B1SEGTT
Ko L - AR IR S0 R BRI & - HoRe e e (1992) B = B Fig
T A(2007)y T AR OR BrEM AR bR IP S S | Y S o BREY
Carlson et al. (1993)HVJ G E i - W HEMran ks " RSB0 SEE | -

). WEEMFES * = Ere(1992) B m 5 E A (2007)4E " LIERR Ry HYER G
P RES ) THYSE R R - B ACR R SETE Ek A
#AFESE > iS58 Carlson etal. (1993) BRI EL A FRIME - @ (eI
PREVAEFER BRI - MAE I ERTE B ZETK o NI > AR
BEHR R SR BB MR - WRL TR EL ) e AL

(4). 2R ¢ Carlson et al. (1993)¥ PRI E AR INE LURTEBIRAVEE A |
RERTREVRHIE - A2 &5 RIS s BT PRag Ay BB » S 8 st
DRI HIRRAL - BT EE S B A E AR - A » A7 sd iRt
FEHNAGESEHHMZ R > WARES EEAEMNE L& #ERE -
SN NI EHER(E R EAE  BEEREAR AR ERER 0
73 WEd RERORIT Ry IERERY > L BB ~ IR RETK T H Rz E - I -
AWFERF R S R R RV S > DL T AR ) L

o CPuE o B 5 B AR X (U7 Jo 25 B R AN [RIE IR » &k (028 i g 5 P B 2 P
FIERORE M - AECRHY A REMZ M LN ERE - Bk e et - (B2 & ik
EHAERIR > SRR HAN S - B R (E DU A T SR AR BRI
JEEE o &k e dnfo o B A0 ST SR B T e T RE B A PRk IR Y A Y

S
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=1
R R & B EAER IR

it DESEDE | DIMESH | DEeko#
ap SROEmES | EaENL GRS | MR

SR RES | BREL P RES | BRETK

BEENES | BREEN EEPRES | BEIETR

DNiwE EENL ~ B | A TBEGTK ~
SREEEN fEEeK

BRIE © AT -

o GEREERRIAE

Sk B AN E M P E R VIR R A 40 8 i O AT RV E R BOE A
RN T - TSR NE LM EEE 5 ERHIEERE
B OANEE (VEGE N HREVE e B A 4 - B0 L e SRSk R
& o TMHEBTALEEAWENGOESHE T » AL T HGkEEENEL - &
T SRR TR o B Ry Ak T T A P 48 Y T 5 K (Tucker, Rifon, Lee
& Reece, 2012) -

Carlson et al. (1993) & 7= 4= 55 28 (Misleading) 81 Hi B (Deceptive) M & & 1Y &
EE SRR ES » EAE S BA NI -

HEERAE (Vague/Ambiguous) @ HESEH 5 &S HIEIEEE RE B R 0]
1 HEHS AN E RS HEENEZ » BN EA —(EiAtENEE -
Bl « ARE R R A E M

A% (Omission) : fEEE S EH E R AISEGET/ D TR E S 2 HEWMEE
EZEEN - fld - AESAESRE& Y (BEalasHaaEwE) -

&M (False/Outright Lie) : & E 5 e&@fiasEE S5 SNNE NG
W - Bila0 @ AU EE A ERAr RS (EEE AN E) ©

454 (Combination) : fFHEEERNESHEE BH—EM EATE (B
ERFE S THEERAVE ~ A% ~ ER) -
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=R

—_— N

il
et

RE IS 2 4 S T AR B — TRy 2 T R P 2 FSp A MR RO - REFEEAYAH A
WFEst RREE LS T =By - sl B (Affect) ~ #78 (Behavior) Kae Al
(Cognition) > JRH[I ABC (RS » 2006) > 5RIALIT -

TBRL: BRUE T HE B HIN AR R B i B B4 - — i S -
EREERGRF M - INBLIR R 2 B — T Ay 2 8, -

1T AT R fa N B B R AR R T B [ - s HpR AL
H—Ri T > BRI A AR TR R REE -

moAl * BEALE TR M B A R AR AR IR ~ (S BT - iSLEal I E
2R B4 RE PR P B R A B s L AAH BRI Y SR -

MacKenzie, Lutz and Belch (1986) 7€ & & 5 588 fy ) MEr B R €AV 5 & 5
M ER EESR  WESNEATEAN K BB E AR -

Baker and Churchill (1977)iyift5eH » KRS REE & 77 RedB R0 ~ BRIV B =
(&R - SRAIE ST (cognitive component) Fs— (&l A EFREFEARHIYIHY R EUE = 5 15
JBkk 77 (affective or liking component) f—{E A\ REEEAVINVEE » BRI
(conative componen) Fs—{[l A\ ¥ 8E AR T B S TENE I o PRSI
HEIZ R (RS B I B s i PRI 5 RE S B R A1 5 7 e e 25 P Y RS i
MIFES AL » MacKenzie et al. (1986)/870 Fy & &5 REE Y & H 75 (8 R R LS
BRI E R 5y - RIE - AWFFURFDIEEA ~ (B E 8 B B SRR -

Davis (1993)5% /iy A Bk thfig &5 23R ~ 384l - K HA S RAVEREIN 4 -
HEERZEHLTIEIRE - 28000 - RENE kO S E A E R o R
BRI HARHE A B OEENE L EERHEE AN HE GGG OESHY
9% - Carlson et al. (1993)AYbIT 5t 55 2R {5 Al st BRI A R e = Y R IO R E (LAY
GREORES B R S ERENEEEVRIE AV OE SRR EEm A E R ?
DRIEEASHI 7 s B B A R Y 2 sk s RV RBFE A P A2 52 - Hor o BIP RS
HHYRRFORE LRI A AR - (RIE EA HEEERR - AR iiEe— -

HL : JHEEHAREM Z R ENREREAREER -
H1-1: HBEH AR REENRERERE SN HAER GRS -

S
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g~ BERRE / AR RE MR

HEES AT BEMEFE = (Elaboration Likelihood Model, ELM)z2 5 T {EERAR | AV
FEREMERLE 3 Hl R IHEEfE (central route) B FiE#51E (peripheral route) - [fj
R TE ERREU— AR E—E AR ARRENE - B ARE ST BB G
[ A 25 B A 2 e HY R MR EE G BB BRI 2 PO ps R Ay - B
NIRRT - MBS R FEARIVER SIS - ERHE BRI
B (MR - 2006) -

oLt (Central Route) : ERIHENENHE NS - AEHRELFEVVE
HEE AUHEEERNERIEEN R - GECEFREERIMICERE - JHE
B S BT > SOEEME IR - SR AR EE S g E A ERARRE - H
EHEANNATEAN AEEr] RER > L S EAVRRE - B -

P (% (Peripheral Route) © 781 4 RCHT Y 2o R o 23T BB 25 2
ﬁﬁzaa /\a@@mma T R T R A TR - 55 SRR
4 A THEE A -

Carlson et al. (1993)3% A&k (s Al BE & A sr B/ B 2 Rtk - mEmt T gElE
ARy (R R BB DA EES &R - Fib - SRR
B S A 1 2 4 (O EE E$EER RN E A A EAAERE - AR S
A OHE DU B - 5—HH > SREEBRREEL RS
Lﬁﬂﬁfhﬁ%%ﬂﬁ?ﬁiffhﬁﬂ’]ﬁbr el DL EHEESE R AR b Rk

H2 : AR T RE MR T T » SRR PR H B B DR R R
FHGOREZRERE GRS  RAERTAHBEEHEME R AEGERE
EZEEREEREE
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Fazio and Zanna (1981)HIRFE &G SR kG HH HL PR ERAT R AL HREEAE TR
ACOHEET R R b EEERE IR P A RS A E S HITEHIRE ST - #5)
st > BB HE YRR RS HH R hatm iy » HOME B E Y E YRR
G ELFE R R P R A AR S BE -

Hirschman and Holbrook (1982)1F H:AH5t - fi5 i H & & —fdH4S 5w - Laverie,
Kleine and Kleine (1993)7F HAF4¢ o 7 08 B &8 B oy (ol (5 (57 FH 728 SRy P {5 Ay
B EEIZERPY - B AR TTERK - I REEE - NIt - EONEEENT
JHER I (5 R (o & €2 R s P 22 AR B 68 B » B0 1] AR Ry B B SR 0 AERE Y LR

7 EA
KRB o

Braun (1999)RYIHST F185 3 » S G 80N H B HARBECE » MHER
Hr e (e AR B A H B R 5 P 2RAYE = - {F Braun-LaTour, LaTour, Pickrell,
and Loftus (2004)190 55 Hh— 8 E T B S IR & i 8 B & Y 2 8RR
18 o FLAH7E P ERE P AR R 5 SR B e L R BR T2 2 - T gR SR IE 2R
BT B E A G EOHEE » 0] e gl S H 2 s Lok s Va2, - ik
% Fazio and Zanna (1981) ¥ B8 ERIERE - BESITR TR B E AR
Braun-LaTour and LaTour (2005)iiA5% JRaa & & 5 A fife ey s A sC I » &
AR FCRAE B B 2 0y & Bt Ry Rl el

Braun (1999)fUIHFE 5 » & HE B2 I ESHER G EERI AR
B LRI P A DR AR L 36 1 5 P AR Y EHUE. © 17T Hoch and Ha(1986)HY
U AiELSER  METRAEEHESVBREESER - BHEE
HHVE BRI ST a2 AR R [EIAVEREL © $h4h > Braun-LaTour et al. (2004)
TEHEIAFT R EE - OHEEA AR E S SRS - EHE B N FER
B HESHP AEEEGREE - AinEESEEEmIVER - REEARTE
s EHE B A OESE - SR SRR, T Ay A5 N AR AR A
EREOEENER o MRS OHRSENEEAE - OFEEHETRBUEA R
A TEARFERESREE - (IEU EHEEGER - AT R = -

H3 : FEEMHBERITET @ S HRCERRE Er RS HaeES
MR ERRE G O R DR B R R SRR -
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éﬁiZEE%FmEE ° MR AT 7E Z W Fe ehiasea T HH AW FE Z T 7e 484
WFFEAEEL T -
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% /1%
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~ BHFEITA
— PRt

ST ST ZRER VUM A [FA 2 Skt 15 - WE R A A 2R ORI 7y
IR Tkt mES T AFRPRES ) TBREES T AEES ) 26
RS

1. Wgess

ARWFEARTE Banerjee et al. (1995) %4kt EHYE S  MERNIMIAREES
{E B AW 2 9T 5 o DIt EE SOk BTS2 akta sy - DAk
EnviroMedia Social Marketing i B8y [od] A 223 ] BLERR 2L 2 & ER T Y
Greenwashing index 48k 2> SEEIFVAR R4 » BAISE 2 ERIRE -

2. HHESERA

A H (categories) & A & AT A A BLAL » 1M 73 A B (unit) Ry N S AT /N ER
fir(F=F2k - 1995) -

(1). FH - F8H (categories) it & N &Y 5H(classification) (a3 > 1992) o AbH
FTARIB B FEF RO RS » DIskEE L - P RES - BIEEUE
&~ DNESEREBE R - HEE S ma T -

® LrthzEmEE  (EREMETRAYTE  WESEOEMTER 2T
MRE -

® (EPRES EABRETRITE  AEURESEHRENEU B -

® EFEEIEE  (EHEMETORTA > WEUFRERFERIRAVAERE « BRER
L -

® NumfEd  HEAEEETR - BETCRITE - AUMEEREEREER - #5
RBHIE IR -

(2). HrEEAL

ST EALRNASITEEY  WHEBESHENR VTR (EA%E
1992) - A7z L HR Rorrsk s - AT Z St AL Ay —H1
SERRGREES - I BFEHEHZFER  SEESHNET R - IR
AR T E R -
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3. (BT

B oR(1999)15 - WEI T Z B TR M e FIFANE ST Z
FH RO EAL > B RESR N R AAEEIEEE > 6 H RS R—8 e —
S AT E RS - —E M - RINE ARG TR - A
BT Z SRS BRI NBLZ ZFARARREBE - Tad(1992)58 5 -
Z/VEFEWMERE S - DUEILE 105 0 (FARFEEHRES - K ERTEE
fir

= GEREEHkE

B ER S N SR A B
TEHE » A BRI T A (A i 2 B LUK R TR
S R -

AWFURIE A FIREE Wk EE 2 08 R T aEnES T A
EPgEs T EREUES T AmES ) WEAEZ Sk OES o BTGk E
[ A E F R N B AT AR H AR » EJerbToe 8EEE T 27 A&k EY
MBS > 48 7 (r4mth B —HEEMRE A E e 2k EE SR - fRE 16 A%k
S AR ATRCER T H T E T WL T 5Py BEREE ) KEHE
BRIVER - AL AR -

nx (CPHE A EERE)

S5 B SRE = =
R T (- ST A ]
o e 2M
MHEEEE = N, + N,

N1 @ Rys5—fr4mis B Y& H
N2+ B35 —fir 4wt BB H
n: R2BldRtE A\ BEH

\

By TEt BRI BB - Eh Bl S mitE H - 45t 20 [ - HE54RTS
SRIERRIGRE H ACHE _EAly 16 RIS - PIandmis 8 —Edmts 8 A &6
S —HUE ZEAHEIARE H 8 12 J8 > HAH L [FEIEE Ry 2X12/(20+420)=0.6 > 1£K1%
{EM iz 4wt S HMH A E R 2% - HatRATA St SR -PEHE A FEERE > WARE
i BIEE - TAE1992)F5H (S EFEPEELL 0.80 SftE - ABHFERTHIZ A
BESHRES BEE R 080 LI E » MEARFZ(EE -

12

Ul



RITBVEHITE BT HEHE
PRa R AT RE MR A SR B Sk A BRI ok (0 R B B S5 RS R (R 2 TR @)
P1-P28

£ 16 R B H AR A 9 Akt S - RISV EFEE
A e R LA Y Zai i S e e e {288 - &40 7 L dmtls B —2UEER - A5
VIRl S - rhlARGEELES - REPRES  BREEUESEIR
DNimE A FI AR R

= SRR
=E

AW TEHI BRIk O RS N E AR S RRERRE - NI A5
Z H I B A RISk R & o I ESKERE S HY U - AT RIGEE
BRSO S RANITUR kO S 7 Rtk EmE S - PR
& RS M A S VU

2. e

ABC S REFEAVRER B & TR0 ~ 1B R~ 1T A=(EHE A « 2800 » BEERE
& e E H RSP EARPLEEGE AP ERY S E (MacKenzie and Lutz
1989) - JERNELETT Ria(EH A o I > BB B E S TS SRR T 43 Ky
J7H > BIRRAIEIE R o sRAIEME RN a7 T B3 ) (thinking) LUK " B |
(feeling) (/94 Ei(Vakratsas & Ambler 1999 ; 5| H##FIL - B 15 - 7E42E) > 2004) -
WCAHFEREE Baker and Churchill (1977)R8 & B % Z 1B LR AIEL 77 -

SOHIER 57 - ATI(EE (believable)~ &EEHATA t2f2fE (informative)~ Zf& (Clear)
SRt A2 F B E SRR -
TBRGE T  DIAEFEE (Interesting) FTEh A (appealing) ~ EIGZEZ

(impressive) ~ A E| /7 (attractive) - Jig H (eye-catching) s i & 2 01 B S S Y15

3. THESE

IS FHEIEA = 53 R e TTAE M S RIS - DU 5
RISRHT - B2 Rt ATREREER » ST R EEIpiAsEs -

(). HeREFTRE MRS,

ISR HHEHER FTAE MR PSR PR TS - FRRIR TG B AT 2 T4
SUE « SR RS B B RN - DRI « AR
£ A SNSRI | BRSNS (RS B Y - AR
SREVESREAN B LY ENEE (WEB - 200) « R - AFFIEE S
VERRZ B BRI IR BRI S E SR R A
% -
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(2). ZrAERHAL SR
AW FER &R SR RIS > B T kAR S SRS ) B T AR R AR R R -

A PAEAE Ry oy BUME & Z K8 - Loy RIS SR Sk S HIRRE - BRI &%
RS ~ (BRI A Bk SR SRR -
g~ BT

A TS R AT AL S - R A T
SR S » BRI RT G A R S 2 BHIR(S - HIRRIES
AR LTS B 2 I A 5 2 B S AT - RS AR S
G AT B S 1520 B EERES - RIS
& BRI ARSI o BURBIZE A A BRI -

A~ BRSBTS

B AH T B KRR H A - A R T T
B - BERESLAEREIRSNTTIBAIDESL T  BEAN - AR S M B S A BT
L BRI S R s AT 2 s By s - ELF SR T3
]« AR IO R R SR MBS B RIS L
BT -

FotEOREEAR Z[FIETME » AWTFE AR TR Z BB AR Z SRR - 1R
IEFFGR a3 320 {7 » VUSSR tuE &5 5 ll3¢ 80 {7 » HL[Elf 320 {1y - 4
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Abstract

Advertisement with eco-friendly vows are getting popular in order for enterprises
to reach consumer who cares for the environment. However, green advertisings are
full of vows that confused consumer. This may leads to gradual distrust of news or
information related to green products.

Advertising attitude is affected by consumer pattern. Elaboration Likelihood
Model takes the point of there are two ways of affecting one's attitude: consumers
took central route from their attitude according to the information they received;
consumers with peripheral route will form their attitude according to related factor of
the information. Therefore the advertising attitudes are varied. Also, difference of
each person's experience will result in difference to the criterion of judgment, and
consequently different advertising attitude.

This research categorized green advertising into four categories, green product
advertising, enterprise image advertising, process positioning advertising and charity
advertising. Convenient sampling is deployed to the undergraduate students of I-Shou
University by using questionnaires as research tool. Research results are as follow: 1.
Different green advertising has significant effect to consumers' advertising attitude. 2.
ELM has a significant interfering effect. Lower advertising attitude observed while
using peripheral route in green product advertising, central route in charity
advertisement. 3. Interfering effect of green related experience is insignificant, which
implies even with the interference of green related experience, advertising attitude of
consumer will not be affected.

Keywords: Green Advertisement, Advertising Attitude, Elaboration Likelihood
Model (ELM), Consumer Green Experiences
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