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The Effects of Brand Image, Perceived Price and Green
Products Attribute on Purchase Intention to Green
Detergent Products
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Science and Technology
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Abstract

Along with economical high growth, the environmental pollution is more serious.
There are many subjects include the garbage question, global warming and nuclear
pollution, make people's eco-awareness increase. Manufacturers of detergent products
also promote environmentally friendly green products. The main purpose of this
research is to investigate the purchase intention of green detergent products. This study
focused on the effects of brand image, perceived price and green products attributes to
purchase intention of green detergent products. Our research uses AMOS 16.0 to
analyze data. These methods include reliability analysis, validity analysis, descriptive
statistics and path analysis. Our research found that brand image, perceived price and
green products attribute all positive influence purchase intention of green detergent

products.
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