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Abstract

The market of Beauty SPA grew up quickly, which average year growth rate is about
25% and the scale is around 25 billion NTD in Taiwan. The purpose of this study is to explore
the relationships among service quality, perceived value and customer satisfaction. In this
study, data of members of beauty SPA center are collected by way of non-random sampling
method to facilitate questionnaires. 335 out of 350 questionnaires are received, in which 28
questionnaires are invalid such that 307 questionnaires are valid, and the effective response
rate is 91.64 %.

The research results of this study indicated that:(1) Different level of education and
income per month results in significant differences on service quality; (2) Different marital
status results in significant differences on perceived value; (3) Different gender and marital
status results in significant differences on customer satisfaction; (4)Service quality has a
significantly positive impact on | perceived value and customer satisfaction respectively; (5)
Perceived value has a significantly positive impact on customer satisfaction; (6) Perceived
value has a significant mediation effect on the relationships between service quality and
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