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Abstract

In Taiwan, the government opened up its beer market and began to import
foreign beer in 1987,and the openmarlcet decision hasaffected the development
of the domestic beer marketsignificantly.Fueling the fierce competition among
various beer brands, beer brewers rack their brains for innovative marketing
strategies. They must create an impression on beer consumers, in order to make
their brand more popular and enhance customer satisfaction. Nevertheless, even
customers with high brand satisfaction levels might alter their consumption
behaviors when a new product is launched or they bore of the same old
products. They may consume new products in order to meet their needs. When
the market is fiercely competitive, the main reason for market share loss in
products with high customer satisfaction is lack of customer loyalty.

This research investigated the effects of brand image and customer
satisfaction and loyalty on switching intention in the beer market. The results
were as follows: (1) Brand image has a significant negative effect on switching
intention. (2) Brand image has a significant positive effect on customer loyalty.
(3) Customer satisfaction has a significant negative effect on switching
intention. (4) Customer satisfaction has a significant positive effect on customer

loyalty. (5) Customer loyalty has a significant negative effect on switching
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intention. (6) Customer loyalty does not mediate the effect of brand image on
switching intention. (7) Customer loyalty partially mediates the effect of

customer satisfaction on switching intention.

Keywords: Brand image, Customer Satisfaction, Customer Loyalty,

Switching Intention
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