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Abstract

With the development of Internet, many consumers began to read, and
share personal travel information on the web, so the tourism industry began to
focus on the construction site attractive, stressed that the new generation of
information users to participate in web content, so sociability and interaction
with the Social Network Sites have emerging as a new direction in the
development of enterprise marketing platform. In this study, users of social
network sites targeted, quality of tourism information within the site,
perceived relationship between values, attitudes and behavioral intentions
influence; this research through online questionnaires retrieved a total of 427
questionnaires. The results show: (1) The Information quality for perceived
value has a positive and significant effect. (2) The user attitude has a positive
and significant effect. (3) The perceived value for intent to have a significant
positive effect. (4) Attitude to the behavioral intentions has a positive and
significant effect. (5) The perceived value for the quality and intent between
the mediating effects. (6) Attitude for quality and intent between partial
mediating effects. thisresearch results may benefit the managers and
oncoming researchers tomake some strategies.

Keywords: Information Quality, Perceived value, Attitude, Behavioral
intentions, Social Network Sites
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