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ABSTRACT

The purpose of this study was to investigate the best model of E-Commerce
satisfaction and behavioral intention on the travel products for consumers who purchased
the E-Commerce travel products. To achieve the research objective, gathering and
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analyzing of related documents are going to form the primary structure of this research. A
structured questionnaire was designed to collect the empirical data for the study by using
equal allocation sampling. A total of 450 effective samples were obtained from the e-mail
interview. And using LISREL to compare consumer satisfaction and behavioral intentions
with the E-Commerce through constructs prescribed by four established frameworks,
namely the technology acceptance model, transaction cost analysis model, service quality

model, and integrated model.

The results reveal the integrated model is the best model and explained the highest
amount of variation in satisfaction and behavioral intention. The result of this study is
established consumer’s loyalty from satisfying consumers view point that can give
researchers some inspirations and references within this field.

Keywords: technology acceptance model, transaction cost analysis, service quality,
satisfaction, behavior intention
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