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Toward a New Application of
Integrated Marketing Communications
In Political Campaign Area

Ya Hui, Hung

{ Abstract)

This article aims to explore the application of the Integrated Marketing
Communication on the political web campaigning in the 2006 Taipei Mayor
Election.Depth interviews were conducted to understand how candidates used
the web to promote themselves and contact voters. Via content analysis, all
campaigning messages of the print-media and on-line activities were detected.
The major principles of the IMC, such as “one-voice,” “audience-focus” and
“database-use” were re-examined in this study.The results showed that major
candidates were concerned about the concept of “one-voice.” Besides, many political
blogs were established during the campaign period and carried out different missions.
The candidates also took into account the “audience-focus” and tended to make good
relationship and achieve better interaction with the Internet users. Only the dimension

of “database-use” was not in good management.

Keywords: blog, candidate website, integrated marketing communication,

internet election

42



