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Abstract

This research i s pr i nBardidlloyr gfronri zSattriaotne, g ewchoi L
the world religious main steams. Taking into
| eader shinpl, mowled s pr eonoifs eosf, iatnsd ffeBarsriabhielgiptcy b
Leader sBwidpd lorigsann.i zTalbd ornesearch i s based on Ve
Fo Guang Shan Mbeattghy bBhnte Bmaditeineals t Aisdsyo ccic

We | earned ftrhoan tthhe reeseadricho rlgeaandiezrast ioofn Ba
founders personal unique chariafteadesti baas t
strategi c waoyl loofwetrh iwiksihe gd fd | vesaédleiershregesssi o n
drivingbwmiabkl oaul t i vaantde dwvhcehna rfaocltl eorwiesrtsi ci n an
organization for | eadgrans zatodbgahnhdrashionagnae
with the wvwillule baec ha ledvaermdl ynadkret fao sdedtveeirgesy a con
objective for ormsgoarnd aztaitngoina "a‘nslh tBeuadtdihon and o
foll ower s, or ¢ &mihzearte foonr ea,n ds tBruadtdehgi ¢ | eader s |
practical model of | eading trend.
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Thisearech can al so provi de sao rngpanmigzeaatbil cen dli ¢
the i mplementation of strategic | eadershinp.

1 1t would be in a positi onet bpogrihngaaunsitzaa tni ounn i
2 Further strengbbensbfeé&mmal etalie efsduwgmpd et |
Buddhi sm

31l n the proceeding of strategic | eadershi
4 Cul t i vcaotrieo nc conbf e tBeamboaldyg ani zati on.
51 n the event whsemnritgaadd ems pofocRedldmg “ st

i f t heymacnaang ewde |71 great strategy assumpti o
great benefit to the organization.

6 Il n the new century | eaders of r efldrgitohlues
managing of their strategic thinking.
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