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ABSTRACT

It is go without saying that Taiwanese are getting older. Figures
from the Taiwan government indicate that Taiwan has been one of elder
countries in the world. This study is not only to know mature travel market
but also to realize the senior traveler’s motivation. Furthermore, to
explore travel information seeking source of the mature market and
barriers of traveling . The three barriers of traveling are traveler
capability dimensions, travel direct suppliers and travel indirect
motivators. When the travel product are being marketed, the
performance of the travel agents are usually critical to the quality of the
travel product, and enhance customer satisfaction. Which are included
tour related dimensions and tour service staff dimensions. Therefore, it is
a very important issue to recognize and meet differences in customer
satisfaction among the active and mature travel market. Due to the rise of
the mature travel market in Taiwan. The traditional marketing
segmentation has been modified. How to make use of marketing
techniques and extract profit have become a survival competitive strategy
of the traditional travel agents. Finally, suggesting some conclusion for
the travel agents to upgrade the mature travel market quality.

Keywords : Mature market, Elder market, Travel, Market segmentation
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