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ABSTRACT

The main purpose of the study is by the way of analyzing the influences
and strategies of the tourism industries after the accession of the WTO in
Mainland China. The study discusses not only the strengths and
opportunities but also the weaknesses and threats to the SMOT analysis of
the Mainland China tourism industries after entering WTO. We can
recommend LCVP strategies (leverage, curb, vulnerability and problem)
in order to catch the competitive advantages, to develop the opportunities,
to change the disadvantage and to prevent the threats in the Mainland
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