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ABSTRACT

The study focuses on the internal marketing of theme park in Taiwan.
The purpose is to explore the essences of internal marketing and its
influence on job satisfaction, organizational commitment and customer




orientation. An empirical research is undertaken for the Janfusun
Fancyworld and Formosan Aboriginal Culture Village According to the
factor analysis, we found that the main three dimensions of internal
marketing are “Internal Communication and Welfare, *“ Employees Caré€’
and “ Sf-Actualization”. Meanwhile, the main influential factors of
employee organizational commitment are “Retention commitment”,
“Value commitment” and “Effort commitment’. By using LISREL 852
software to resolve the structural equation model among internal
marketing job satisfaction organizational commitment and customer
orientation, we found the results as follows. (1) Internal marketing has
positive effect on employee organizational commitment. (2) Internal
marketing has positive effect on job satisfaction. (3) Employee’ s job
satisfaction inflects their organizational commitment positively. (4)
Organizational commitment of employee has positive effect on the service
behavior in customers orientation. (5) The effects of the internal
marketing and job satisfactions on customers orientation are not clear yet.
It shows that internal marketing and job satisfactions could affect
customers orientation service via organizational commitment.
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