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ABSTRACT

The purpose of this study is to investigate the relationship among the
attraction, the tourist satisfaction and the loyalty of religious tourism. The study
objects are the tourists of Fo Guang Shan. The empirical analysisis carriedon
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the questionnaire investigation and linear structure relation model
(LISREL).Satistically significant differences were found between gender, age,
religion, education level, occupation, monthly income on the attraction.
Satistically significant differences were found between age, religion, education
level, monthly income on the tourist satisfaction . Satistically significant
differences were found between gender, age, religion, marital status,
occupation on the tourist loyalty. In addition, the results of the study indicated
that: (1) travel motivation didn’t affect the attraction, (2)perceived value
positively affected he attraction, (3)the attraction positively affected tourist
satisfaction, (4)the attraction positively affected the tourist loyalty, (5)
before-trip expectation didn’t affect tourist satisfaction, (6)the experience
positively affected tourist satisfaction, (7)tourist satisfaction positively affected
the loyalty.
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