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ABSTRACT

Consumer’s re-purchase behavior is the key of profit-making in a business operation.
In order to “maintain” the re-purchase behavior of existing customer, customer satisfaction
is always a focus for academic study. Yet, a satisfied customer does not mean a loyal
customer; although a customer is satisfied with the product or the service, he/she does not
necessarily have the re-purchase intention or behavior. Perceived value is actually a

significant indicator of re-purchase intention.

Nevertheless, the previous studies concerning service quality and customer satisfaction
primarily focus on the aspect of customer’s “gain” and neglect the consideration of
customer’s “give”. Moreover, perceived value for a service should include the intangible
nature of the service industry. Therefore, we must take into account the perceived value of
tangible product and intangible product to completely understand customer’s behavioral
intention after purchase.

The purpose of this study is to explore the behavioral intention of bed & breakfast
visitors from the data of their perceived value for the service. After omission of rubbish
questions, we proceeded with the exploratory factor analysis. The results coincide with the
five dimensions Petrick (2002) suggested in measuring perceived value of a service,
indicating that the empirical aspects are consistent with the conceptual theory from the
literature reviews. The major research findings show the dimension of “emotional
reaction” in perceived value of a service is the best indicator in predicting visitors’ intention
of re-purchase; while the dimension of “reputation” is the best indicator in predicting

visitors’ intention of recommendation.

Keywords: bed & breakfast, perceived value of a service, behavioral intention
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