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The Research on the Relationships Among Farm Image,
Perceived Quality, Perceived Risk, Perceived Value,
Satisfaction and Revisit Intention of Leisure Farms

— An Empirical Study of Beetle Farm in Chiayi County

Chin-Fa Tsai
Lecturer, Department of Business Administraion, National Chiayi University
Chih-Hui Hsiao
Assistant Professor, Graduate Institute of Marketing and Logistics, National Chiayi
University

Abstract

This research extended domestic studies about the perceived quality in leisure farms. It
added two new constructs of farm image and perceived risk and attempted to use LISREL
to discuss the relationships among farm image, perceived quality, perceived risk,
perceived value, satisfaction and revisit intention of leisure farms.

This research used Beetle Farm located in Chiayi County as the investigation target
and a questionnaire survey was conducted from July to August in 2007. A total of 304 valid
questionnaires were retrieved and applied statistics analysis with LISREL.

The findings of the research were as follows: (1) Farm image had positive effect on the
perceived quality. (2) Farm image had negative effect on perceived risk. (3) Perceived
quality had positive effect on perceived value. (4) Perceived quality had positive effect on
satisfaction. (5) Perceived risk had negative effect on perceived value. (6) Perceived
value had positive effect on revisit intention. (7) Satisfaction had positive effect on
revisit intention.

The seven hypotheses established from this research were all proven. Therefore, in order
to increase tourists' revisit intention it’s necessary to enhance farm image and lower perceived

risk except for the efforts of perceived quality, perceived value and satisfaction.

Keywords @ farm image, perceived quality, perceived risk, perceived value,

satisfaction , revisit intention
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